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Before  everyone  could  enjoy  tee  time. 


Francis  Ouimel,  1913. 


'  It  was  one  of  the  biggest  upsets  in  sports  history.  The  1913  U.S. 
Open  Championship,  played  at  The  Country  Club  in  Brookline,  - 
Massachusetts.  Traditionally  only  the  wealthier,  upper  class  played 
golf.  But  in  1913  Francis  Ouimet,  an  unknown  amateur  who  had 
..  grown  up  in  a  middle  class  Brbokline  family,  went  up  against  two  of 
Britain’s  best.  And  he  won,  which  in  turn  would  open  up  the  game 
to  all  levels  of  society. 

But  years  before  Ouimet  started  swinging  at  The  Country  Club, 
The  Boston  Globe  was  in  the  swing  of  reporting  news  from  all  over 
the  world .  From  golf  tees  to  White  House  teas.  Tennis  courts  to  the 
Supreme  Court.  Car  races  to  political  races.  If  it  was  of  public  interest, 
it  was  in  The  Globe. 

Which  is  why  long  before  Ouimet  opened  up  golf  to  the  world, 
people  were  opening  up  The  Boston  Globe. 

She  Slosion  (globe 

A  wholl>H)wned  subsidiary  of  Affilialed  Publications,  Inc. 


Photo  used  with  permission  of  Francis  Ouimet  Caddie  Scholarship  Fund,  Inc.,  Weston,  MA. 


Best  Use  of  Photographs 

Three  Years  Running 


‘^egtate Joumal-I^gister 


The  State  Journal-Register  has  a  long  tradition 
of  outstanding  performance  by  its  staff  of 
*  dedicated  photographers.  But  unless  their 

photographs  are  played  carefully  in  the 
printed  product,  our  readers  can’t  appreciate  the 
efforts  of  our  award-winning  photojournalists. 
> 

That’s  why  we  are  particularly  proud  the 
Illinois  Press  Photographers  Association  gave 
the  award  for  Best  Use  of  Photographs  by  a 
Newspaper  to  The  State  Journal-Register  for 
the  third  year  in  a  row.  Last  year  we  edged 
out  a  metro  paper  from  Chicago  for  the 
award.  This  year  it  wasn’t  even  close. 

We  think  the  best  use  of  photographs  makes 
for  the  best  use  of  our  phqtographers. 


One  CoptEY  Plaza  Post  Office  Box  219  Springfield,  Illinois  62705-02 19 


HARRIS  NP-1472 


Making  Deadline  Headlines 


Deadlines. 


You  live  by  them.  And  we  live  to 
understand  them  better  than  any 
other  manufacturer.  It’s  what  sets  us 
apart  in  the  development  of  com¬ 
plete  mailroom  systems.  That  way, 
you  can  concentrate  on  "today’s 
edition”,  while  we  concentrate  on 
today’s  and  tomorrow’s  mailroom 
system  needs. 

The  NP-1472  inserter  is  a  machine 
specifically  designed  to  grow  with 
your  insertion  demands.  Operating 
at  25,000  cycles  per  hour,  the 
NP-1472  features  the  highest,  most 
consistent,  insertion  rates  available 
today! 


Featuring  the  exclusive  ARS  (Auto¬ 
matic  Repair  System),  incomplete 
sets  are  simply  recycled  to  replace 
missing  sections.  ARS  is  a  proven 
repair  method,  efficiently  operating 
in  mailrooms  for  nearly  two  decades. 
Plus,  you  can  configure  the  1472  to 
operate  in  single,  double,  or  triple 
delivery  modes,  inserting  online  with 
press  speeds  up  to  75,000  cph.  And, 
when  combined  with  Programmable 
Zone  Control,  you  have  the  most 
flexible  machine  in  the  industry. 

In  addition,  newly-designed  hoppers 
and  pockets  let  you  produce  up  to 
300  broad  sheet  pages  in  the  widest 


variety  of  insert  formats — from  sin¬ 
gle  to  multiple-sheet  products.  So  if 
your  mailroom  needs  more  breath¬ 
ing  room,  especially  at  deadline  time 
...relax.  Call  Roger  Miller,  Director 
of  Sales,  at  (513)  278-2651,  and 
discover  the  inserter  that’s  making 
headlines.  The  NP-1472. 

Where  productive  mailrooms  begin 

HARRIS 

C5RAPHICS 

BINDERY  AND  FORMS  PRESS  DIVISION 


^900  Webster  St.  •  Dayton.  OH 
(513)  278-2651 
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Please  visit  us  at  ANPA/TEC  ’88  in  Atlanta,  Booth  #3612. 


E&Pwiii 

have  a  special  feature  on 
“Photography  in  the  News¬ 
paper  Industry”  with  the 
November  5th  issue!  This 
feature  will  focus  on  all 
aspects  of  newspaper  photo¬ 
graphy  from  the  camera 
operator  to  the  printed  page. 

Closings: 

Space:  October  26th 
Ad  Material:  October  28th 

Plan  now  on  being  in  the 
November  5th  issue! 


EdHor  &  Publisher 

11  West  19th  Street  •  New  York,  N  Y  10011  -212  675  4380 
FAX#  212  929  1259 
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6— ANPA/American  Bar  Association,  Task  Force  Committee  Meeting, 
Four  Seasons  Hotel,  Washington,  D.C. 

9-12 — Oklahoma  Press  Association,  Summer  Conference,  Western  Hills 
Lodge,  Wagonor. 

10- 12 — Foundation  for  American  Communications,  The  Economics  of  Urban 

Poverty  and  Welfare,  Conference  for  Journalists,  Cosponsored  with 
the  Chicago  T ribune  in  association  with  the  Illinois  Press  Association, 
Indian  Lakes  Resort,  Bloomingdale,  III. 

11- 15 — ANPA/TEC  Conference,  Gerogia  World  Congress  Center,  Atlanta. 

15- 18 — Georgia  Press  Association,  Annual  Convention,  Jekyll  Island. 

16- 17— New  York  Newspapers  Advertising  and  Marketing  Executives,  Thou¬ 

sand  Islands  Club,  Thousand  Islands. 

16-18 — Kentucky  Press  Association,  Summer  Convention,  Paintsville. 
16-18 — Wisconsin  Newspaper  Association,  134th  Annual  Meeting,  Paper 
Valley  Hotel,  Appleton. 

16- 18— Washington  Newspaper  Publishers  Association  Spring  Conference, 

Semiahmoo  Resort,  Blaine,  Wash. 

17- 19— New  Jersey  Press  Association,  Summer  Conference,  Flanders 

Hotel,  Ocean  City,  N.J. 

22- 24 — Suburban  Newspapers  of  America,  Summer  Management  Confer¬ 

ence,  Le  Chateau  Frontenac,  Quebec,  Canada. 

23- 25 — Florida  Press  Association,  Annual  Convention,  Jacksonville. 

23-25 — Mississippi  Press  Association,  Summer  Convention,  Hilton  Hotel, 

Biloxi. 

23-25— Pennsylvania  Associated  Press  Managing  Editors,  Gettysburg  Sher¬ 
aton,  Gettysburg. 

23-25 — Tennessee  Press  Association,  Annual  Convention,  Holiday  Inn, 
Gatlinburg. 

23- 25 — Texas  Press  Association,  Annual  Summer  Convention,  Austin. 

24- 26 — National  Society  of  Newspaper  Columnists,  Annual  Conference, 

Outrigger  Prince  Kuhio,  Honolulu. 

26-26— New  England  Advertising  Executives.  Summer  Sales  Convention. 
Lake  Morey  Inn,  Fairlee,  Vt. 

26-29 — International  Circulation  Managers  Association,  Sales  Conference. 
Loews  Anatole,  Dallas. 

26-29— Newspaper  Personnel  Relations  Association,  Annual  Conference. 
Hotel  del  Coronado,  Coronado,  Calif. 

26-30— Association  of  Newspaper  Classified  Advertising  Managers,  Hyatt 
Regency,  Hilton  Head  Island,  S.C. 


4-10 — National  Press  Photographers  Association,  Stouffer-Madison  Hotel, 
Seattle. 

12-18— Wisconsin  Newspaper  Association,  Daily  Meeting,  Egg  Harbor,  Door 
County,  Wis. 

SeminarsI  Workshops!  Clinics 


6-8 — ANPA/ASNE/APME,  Leadership  in  the  Newsroom  Workshop,  Omni 
Georgetown,  Washington,  D.C. 

10 — California  Newspaper  Publishers  Association,  Seminar  South, 
Newsroom  Rights  &  Risks,  Long  Beach  Press-Telegram. 

12-15 — SNPA  Foundation,  Seminar,  How  to  Use  Color,  Lexington,  (Ky.) 
Herald-Leader. 

12-16 — ANPA/INPA,  Strategic  Planning  Seminar,  Houston. 

12- 22— American  Press  Institute,  Management  and  Costs  (under  75,000 

circulation),  Reston,  Va. 

13- 16— Flexographic  Seminar,  California  Polytechnic  State  University,  San 

Luis  Obispo,  Calif. 

19-24 — American  Press  Institute,  Developing  Management  Skills,  Bond 
Place  Hotel,  Toronto. 

19- 24 — American  Press  Institute,  News-Editorial  Management  for  Non- 

News  Executives,  Stanford  University,  Stanford,  Calif. 

20- 29 — The  Poynter  Institute  for  Media  Studies,  Student  Program  —  Writing 

Newswriting  &  Editing  for  Liberal  Arts  Students,  St.  Petersburg. 
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Editorial  workshop 


By  Roy  H.  Copperud 


Spelling  Lesson  No.  666 

Not  long  ago  I  agreed  to  serve  as  a  judge  at  a  spelling 
bee.  I  had  never  done  this  before  but  I  assumed  I  was 
reasonably  qualified,  having  judged  uncounted  writing 
contests.  I  had  also  always  regarded  myself  as  a  hell  of  a 
speller.  Every  time  a  new  word  swam  into  my  ken,  I 
studied  it  attentively  and  made  sure  it  was  mine  forever. 

Back  in  grade  school  I  was  always  near  the  pinnacle  in 
spelling  bees,  if  not  actually  there.  Admittedly,  there  is 
one  stain  on  my  record.  In  an  interschool  match  in  the 
fourth  or  fifth  grade  I  let  my  classmates  down  by  misspell¬ 
ing  mode.  Fact  is,  this  was  a  word  I  had  never  encoun¬ 
tered,  but  I  took  a  flying  guess  at  it  and  gave  it  the  old 
phonetic  try:  m-o-a-d.  No  such  word,  of  course,  and  I  was 
eliminated.  Too  bad  the  choice  was  not  between  mote  and 
moat,  assuming  that  1  knew  those  words  back  then. 

Well,  it  turned  out  that  the  judges  would  function  only  in 
the  event  of  a  dispute  over  interpretation  of  the  rules,  and 
since  no  such  dispute  arose,  my  inexperience  as  a  judge 
did  me  no  harm  but  1  was  to  be  humiliated,  nonetheless,  if 
only  in  my  own  estimation. 

The  contestants  were  all  seventh-  and  eighth-graders,  a 
fact  that  bolstered  my  self-confidence  but  pride,  as  the 
saying  runs,  goeth  before  destruction,  and  a  haughty  spirit 
before  a  fall.  It  was  not  a  matter  of  knowing  the  words,  the 
same  difficulty  that  had  tripped  me  up  on  that  occasion  in 
grade  school. 

The  words  used  in  the  competition  were  divided  into 
three  groups,  first-round,  intermediate,  and  final.  1  cannot 
say  any  of  the  first-rounders  startled  me.  In  the  intermedi¬ 
ate  group,  however,  it  seemed  that  noisome  was  a  ques¬ 
tionable  choice  in  that  ma.iy  educated  adults  are  confused 
about  its  meaning.  Still,  on  second  thought,  meaning  and 
spelling  are  two  different  animals. 

Like  the  first  round,  the  intermediate  list  did  not  alarm 
me,  though  plutology  —  scientific  study  of  wealth  —  was 
a  word  I  had  never  seen  in  print  or  heard  anywhere. 
Despite  having  grown  up  in  Minnesota, also  gave 
me  pause  —  a  white  arc  formed  by  reflections  of  sunlight 
from  ice  crystals.  Leasable  is  not  difficult,  but  the  kind  of 
word  I  sometimes  must  look  up  to  find  whether  it  takes  an 
a  or  an  /.  Mozzarella  did  not  floor  me,  but  I  was  far  past 
junior  high  school  when  1  first  saw  it.  My  chief  complaint 
of  mozzarella  is  that  it  falls  in  the  category  of  a  number  of 
naturalized  foreign  words,  more  likely  lO  baffle  a  kid  from 
a  meat-and-potatoes  home.  And  hlondism  —  guessable 
but,  as  a  rarity,  perhaps  beyond  the  pale. 

Chanceman  —  do  you  journalists  know  it?  Not  me.  It  is 
a  policeman  who  does  only  emergency  or  auxiliary  duty. 
There  is  conglohe  —  to  form  into  a  ball,  as  in  making  a 
snowman. 

Well,  let  us  press  on  to  the  final  words.  Allowing  for  the 
fact  that  these  words  were  chosen  with  the  deliberate 
intent  to  rout  finalists,  it  may  be  that  sometimes  the  list 
compilers  went  too  far.  That,  at  least,  is  my  opinion  of 
words  1  have  never  seen.  Take,  for  instance,  cacograohy 
(bad  handwriting  or  spelling);  aktograph  (a  device  record¬ 
ing  the  movements  of  a  caged  but  not  restrained  experi¬ 
mental  animal);  opodeldoc  (any  of  various  soap  lini¬ 
ments),  and  many  more  of  like  difficulty. 

After  this  experience,  I  could  only  congratulate  myself 
that  1  was  a  judge  and  not  a  contestant. 
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By  Doug  Borgstedt 


About  Awards 


Kansas  Press  winners.  Alan  Montgomery  of  the  Hutch¬ 
inson  (Kan.)  News  was  named  the  1988  recipient  of  the 
Victor  Murdock  Award  for  Excellence  and  Achievement 
in  Kansas  Journalism  by  the  Kansas  Press  Association  for 
his  story  on  the  Old  Order  Amish. 

Bruce  Buchanan,  editor  and  publisher  of  the  Parsons 
Sun,  was  named  by  KPA  as  the  1988  recipient  of  the  Boyd 
Community  Service  Award  for  his  leadership  and  service. 

White  House  journalism  awards.  Gerald  Seib,  White 
House  correspondent  for  the  Wall  Street  Journal,  won 
both  the  Merriman  Smith  Award  and  the  Aldo  Beckman 
Award  for  his  coverage  of  the  Reagan-Gorbachev  summit 
in  1987.  Seib  was  honored  at  the  annual  dinner  of  the 
White  House  Correspondents  Association. 

Jonathan  Fuerbringer  of  the  New  York  Times  was 
named  winner  of  the  Barnet  Never  Memorial  Award  for 
his  coverage  of  Congress  last  year. 

George  Anthan  of  th  Des  Moines  Register  received  the 
Raymond  Clapper  Memorial  Award  for  his  1987  investiga¬ 
tive  series  on  widespread  contamination  of  poultry  during 
processing. 

APA  winners.  The  American  Psychiatric  Association 
named  Sandy  Rovner  of  the  Washington  Post  and  Susan  J . 
Smith  of  the  Rochester  {N.Y .)  Times-Union  the  winners  of 
its  1988  Robert  T.  Morse  Writer’s  Award.  The  Morse 
Award  is  given  to  a  newswriter  who  has  made  a  significant 
contribution  to  the  public  understanding  of  mental  illness 
and  psychiatric  treatment. 

SNA  contest  winners.  Suburban  Newspapers  of  America 
announced  the  winners  of  its  1988  advertising  and  promo¬ 
tion  contest.  Winners  of  best  publication  promotion,  in¬ 
paper,  were  the  Chronicle  Publishing  Co.,  St.  Charles,  Ill.; 
Life  Printing  &  Publishing,  Berwyn,  111. ;  and  the  Princeton 
(N.J.)  Packet  Newspapers. 

First-place  honors  for  best  special  general-interest  pro¬ 
motion  went  to  Imprint  Newspapers  of  West  Hartford, 
Conn.;  Sun  Publications,  Overland  Park,  Kan.;  and  Sub¬ 
urban  Communications  of  Livonia,  Mich. 

The  winners  for  best  cover  design  were  the  Gilroy 
(CaMf.) Dispatch;Do\e  Publishing.  Somerville,  Mass.;and 
Decatur  (Ga.)  News  Publishing. 
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GOSS’NEWSPAPER  PRODUCTS 


Just  touch  the  display  and  let 
advanced  microprocessor  technology 
run  the  Goss  Headliner  Offset®  press 
system.  Plates  are  assigned  to  units  by 
the  imposition  system.  Ink  zones  are 
preset  from  scanned  negatives  or  from 
alaserplatemaker. 

Plated  up  and  webbed  up,  touch 
MAKEREADY  and  ink  roll  up  is 
activated.  Registration  is  zeroed. 
Compensators  move  into  position. 
And  RTPs  are  set  to  proper  tension. 
Touch  START  UP  and  the  press  is 
up  and  running. 

On  the  run  now,  microprocessor 


technology  makes  it  easy  to  adjust 
ink,  compensators,  registration,  or 
RTP  tension.  Color-coded  graphics 
show  how  the  press  system  is 
responding  to  commands.  And  when 
the  run  is  over,  there’s  complete 
information  on  good  copy  count, 
pulled  copy  count,  waste — all  the 
information  needed  to  evaluate  opera¬ 
tions  and  to  plan  future  production. 

With  all  this  world  class  technol¬ 
ogy  under  fingertip  control,  it’s  no 
wonder  that  the  Goss  Headliner 
Offset  press  system  has  earned  a 
world- wide  reputation  for  productivity. 
See  Us  At  ANPA/TEC  ’88,  Booth  4324 


ease  of  operation,  and  print  quality. 

The  particular  features  of  any  Goss 
Headliner  Offset  press  system  are 
dependent  on  customer  selection. 
Goss  Newspaper  Products,  Graphic 
Systems  Division,  Rockwell 
International,  3100  South  Central 
Avenue,  Chicago,  IL  60650. 
312/656-8600. 


Rockwell 

International 


.  where  science  gets  down  to  business 


Aerospace  /  Electronics/  Automotive 
General  Industries/A-B  Industrial  Automation 
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The  free  flow  of  information 

Federico  Mayor,  the  new  secretary-general  of  the  United  States 
Educational,  Scientific  and  Cultural  Organization,  is  on  the  stump 
proclaiming  the  “task”  of  his  organization  as:  “In  the  context  of  the 
United  Nations  system,  it  is  to  promote  and  preserve,  in  the  fields  of 
our  competence,  the  free  flow  of  information.  Without  ambiguity, 
without  nuance.” 

He  made  the  same  speech  last  month  to  the  International  Press 
Institute  (IPI)  meeting  in  Istanbul  and  the  International  Federation 
of  Newspaper  Publishers  (FIEJ)  in  Rome.  He  is  scheduled  to  address 
the  Inter  American  Press  Association  in  the  U.S.  later  this  year,  and 
we  suspect  he  will  be  addressing  other  national  and  international 
press  groups.  His  topic  will  be  the  same,  we  believe. 

Mr.  Mayor’s  task  is  to  alter  the  direction  of  UNESCO  which  under 
his  predecessor.  Amadou  Mahtar  M’Bow,  alienated  most  of  the  press 
of  the  Western  world  and  induced  some  governments,  including  the 
U.S. ,  to  withdraw  their  a.Rsociation  and  financial  support.  He  talked  a 
lot  about  his  program  to  help  the  developing  nations  improve  their 
communications  system  among  their  own  peoples  as  well  as  the  rest 
of  the  world.  Not  once  did  he  mention  “The  New  World  Information 
Order,”  which  had  been  a  favorite  topic  of  the  previous  UNESCO 
regime.  That  is  a  relief! 

Mr.  Mayor  quoted  Article  19  of  the  Universal  Declaration  of  Hu¬ 
man  Rights,  which  everyone  does:  “Everyone  has  the  right  to  free¬ 
dom  of  opinion  and  expression;  this  right  includes  freedom  to  hold 
opinions  without  interference  and  to  seek,  receive  and  impart  in¬ 
formation  and  ideas  through  any  media  and  regardless  of  frontiers.” 

He  also  quoted  UNESCO’s  constitution:  “The  States  Parties  to 
this  Constitution,  believing  in  .  .  .  the  unrestricted  pursuit  of  objec¬ 
tive  truth,  and  in  the  free  exchange  of  ideas  and  knowledge,  are 
agreed  and  determined  to  develop  and  to  increase  the  means  of 
communication  between  their  peoples  and  to  employ  these  means  for 
the  purpose  of  mutual  understanding  and  more  perfect  knowledge  of 
each  other’s  lives.” 

And  then,  Mr.  Mayor  asked:  “How  could  an  organization  devoted  to 
education,  science,  culture  and  communication,  from  which  spring 
liberty  and  individual  betterment,  be  seen  as  trying  to  correct  the 
present  imbalance  in  information  sources  and  flows  by  limiting  or 
filtering  the  major  producers  of  cultural  goods,  instead  of  helping 
lesser  or  non-producers  to  develop  and/or  expand  their  capacities? 
How  could  it  be  considered  as  a  licensor  of  journalists  rather  than  a 
provider  of  equipment  and  training?” 

The  answer  is:  “It  could,  and  did,  for  several  years  under  the 
previous  secretary-general.” 

Mr.  Major  is  to  be  applauded  if  he  can  complete  the  task  he 
apparently  has  set  out  to  accomplish  —  reverse  the  direction  it  has 
been  on  and  do  what  it  is  supposed  to  do  by  helping  the  press  in  the 
developing  nations.  If  he  does,  he  may  win  back  the  cooperation  and 
the  support  from  the  press  and  governments  of  the  West.  Maybe  he 
deserves  that  support  right  now  to  help  him  achieve  his  goals  in  the 
face  of  the  entrenched  bureaucracy  he  must  be  up  against  within  the 
UNESCO  secretariat. 
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Letters  to  the  Editor 


i 


Says  Blondie  does  not  need  to  get  a  job 


No,  Blondie  Bumstead  does  not 
need  to  go  out  and  get  “a  job.” 

The  lady  from  Miami  would  lead  us 
into  the  trap  of  believing  that  one’s 
worth  is  in  direct  proportion  to  the 
amount  of  money  he  or  she  earns.  Not 
so. 

If  Blondie  has  interests  outside  the 
workplace,  well  hurrah  for  her.  All 
she  need  do  is  make  her  availability 
known  and  she’ll  have  more  offers 
than  she  can  catalog,  much  less 
assess. 

For  instance,  how  about  a  few 
hours  —  or  a  lot  of  hours  —  a  week 
in  a  center  for  battered  women  and/or 
abused  children?  How  about  taping 
books,  magazines,  etc. ,  for  the  blind? 
Or  joining  the  faculty  of  one  of  the 
programs  which  introduce  people  to 
the  joy  of  literacy  —  a  journalism 


Correction 

Comparison  of  figures  from  the  lat¬ 
est  Audit  Bureau  of  Circulations’ 
FAS-FAX  report  in  the  May  14  edi¬ 
tion  of  Editor  &  Publisher  for  the  St. 
Petersburg  (Fla.)  Times  were  incor¬ 
rect. 

The  1988  figures  are  six-month 
averages,  while  the  1987  figures  were 
three-month  averages,  making  it 
appear  that  the  St.  Petersburg  Times 
had  little  or  no  gain  when  actually 
gains  for  both  daily  and  Sunday  were 
quite  large. 

Six-month  figures  for  the  Times 
morning  paper  showed  an  increase 
from  3 14,696  for  the  six  month  period 
ended  March  31,  1987  to  339,428  for 
the  six-month  period  ended  March 
31,  1988.  Similar  comparisons  for  the 
same  six  months  showed  an  increase 
for  the  Times  Sunday  paper  from 
406,331  in  1987  to  429,053  in  1988. 

(Editor’s  note:  E&P  took  the  informa¬ 
tion  for  its  article  from  the  Audit 
Bureau  FAS-FAX  report  which  com¬ 
pares  a  six-month  period  against  three- 
month  figures.  In  a  May  20  supplement 
to  that  report,  the  Audit  Bureau  pro¬ 
vided  the  corrected  figures  for  St. 
Petersburg  for  a  three-month  period  of 
comparison.  Those  figures  show  the 
daily  circulation  for  the  three-month 
period  ending  March  31,  1988, 
increasing  to  361,379  from  336,329  for 
a  comparable  period  ending  March  31 , 
1987.  During  that  same  period,  Sun¬ 
day  circulation  increased  to  452,282 
from  429,436.) 


instructor,  of  all  people,  ought  to 
appreciate  that.  Or  joining  the  volun¬ 
teer  fire  department  (the  Bumsteads 
seem  to  live  in  the  suburbs)?  Or  giving 
the  overworked  doctors  and  nurses  a 
hand  at  the  medical  center?  Or  any 
one  of  a  hundred  other  worthwhile 
jobs  with  and  for  organizations  which 
cannot  afford  to  pay  their  staff  mem¬ 
bers  and  aides? 

If  Blondie  wants  to  get  into  a  sala- 


Wrong  indentity 

In  the  April  23  issue  of  E&P,  Mark 
Fitzgerald  conducted  a  telephone 
interview  with  our  assistant  director 
of  circulation/marketing  for  the  story 
featured  on  Page  24,  “Circulation 
nightmare.” 

He  reports  that  he  interviewed  Bob 
Converse  when,  in  actuality,  he  inter¬ 
viewed  Jack  Klunder. 

Converse  was  reassigned  almost  a 
year  ago  and  Klunder  replaced  him  as 
assistant  director  of  circulation/mar¬ 
keting.  Klunder  tells  me  he  identified 
himself  during  the  interview,  so  it 
seems  someone  on  your  staff  may  be 
working  off  an  old  roster  for  the  Los 
Angeles  Times. 

Bert  Tiffany 

(Tiffany  is  director  of  circulation  for 
the  Los  Angeles  Times.) 


ried  or  fee-paying  occupation,  fine, 
but  shame  on  those  who  would  hound 
her  into  that  with  snide  remarks  — not 
to  mention  articles  and  letters  in  Edi¬ 
tor  &  Publisher  —  about  women  who 
do  not  choose  to  go  that  route. 

If  you  don’t  choose  to  take  the 
word  of  a  man  on  this  subject,  ask 
Mother  Teresa. 

Joseph  Benham 

(Benham  is  a  free-lancer  and  former 
staffer  for  Associated  Press,  U.S.  News 
&  World  Report  and  various  dailies.) 

Criticizes  McClatchy 

It’s  heartening  to  see  newspaper 
owner  C.K.  McClatchy  rip  into  other 
chains  {E&P,  Feb.  6)  for  their  seem¬ 
ingly  primary  role  as*  “ever-faithful 
cash  cows.” 

It’s  exhilarating  to  see  him  take 
these  other  chain  owners  to  task  for 
paying  low  salaries  and  providing 
poor  benefits.  Such  concern  for  news¬ 
paper  employees  from  a  publisher  is 
laudable. 

It’s  appalling,  however,  to  review 
McClatchy’s  own  record  at  one  of  his 
newest  acquisitions,  the  Tacoma 
(Wash.)  News-Tribune.  The  chair¬ 
man  of  McClatchy  Newspapers  lives 
in  far-too-fragile  a  glasshouse  to  be 
(Continued  on  page  24) 
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BOB  SIKORSKY 

If  your  car  columnist  isn’t  winning  national  awards  year  after 
year. .  .generating  reader  mail  by  the  carload. .  .starring  in  an 
auto  video  for  national  distribution. .  .maybe  it’s  time  for  a  change. 


DESCRIPTION:  Best-selling  author 
and  nationally  syndicated  columnist. 
LAST  SEEN:  In  Feb.  Reader's  Digest 
RECORD:  Two  car  columns  every 
week:  DRIVE  IT  FOREVER,  the  most 
practical  car-maintenance  column  in 
print,  and  RIDIN'  IN  STYLE,  the  test- 
drive  column  that  tells  all. 

EDITORS:  f*or  a  FREE  copy  of 
Sikorsky's  best-selling  book  Drive  It 
Forever  and  a  FREE  month’s  trial  of  his 
columns,  call  Dan  Barber  at  The  New 
York  Times  Syndication  Sales  Corp.  at 
800-972-3550  or  (212)  645-3000. 
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What  these  four  gentlemen  have  in  common  is  obviously 
not  their  tailor.  It’s  their  family  relationship. 

All  four  are  editorial  cartoonists 
for  Cox  Newspapers—  (I  to  r)  Doug 
Marlette  of  The  Atlanta  Constitution; 
Ben  Sargent  of  the  Austin  American- 
Statesman;  Mike  Peters  of  the  Dayton 
Daily  News;  and  Don  Wright  of  The 
Miami  News. 

But  they’re  also  related  to 
another  newspaper  family  name— 
Pulitzer.  They  are  all  recipients  of  the 
Pulitzer  Prize,  and  as  such  they 
personify  the  Cox  Newspapers’  family 
tradition  of  journalistic  excellence. 

Other  relationships  shape  their 
work— multifaceted  relationships 
between  people  and  politics,  between 
public  and  private  lives,  between 
rocks  and  hard  places. 

And  there  are  few  relationships 
as  complex  as  that  between  news  and  opinion,  the 
relationship  that  defines  their  task  every  day. 

We  are  proud  to  have  Marlette,  Sargent,  Peters,  and 
Wright  as  part  of  the  Cox  Newspapers’  family  of  fine 
journalists. 
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Servicing  readers 


11 -year  old  ombudsmen  group  sees  indications  that  at  least  some 
newspapers  are  finally  realizing  the  value  of  a  readers'  representative 


By  Mark  Fitzgerald 

By  the  end  of  1 987,  the  Amarillo 
(Texas)  Globe-News  was  getting 
almost  punch-drunk  from  constant 
attacks. 

First,  oilman  T.  Boone  Pickens 
launched  a  campaign  against  the 
Globe-News,  in  part  because  it 
aggressively  covered  West  Texas 
State  University,  where  Pickens  is  a 
board  member,  and  in  part  because 
the  paper  habitually  referred  to  the 
corporate  raider  as  a  “corporate 
raider.” 

After  that  dispute  was  settled, 
another  group  of  businessmen  — 
calling  themselves  “Panhandle  Citi- 
zens  for  a  Better  Amarillo 
Newspaper”  —  organized  another 
boycott  campaign,  complete  with  a 
public  rally  to  attack  the  Globe- 
News. 

Jeff  Langley  watched  the  situation 
unfold  from  the  nearby  Pampa 
(Texas)  News,  where  he  was  manag¬ 
ing  editor  and  city  editor. 

“My  feeling  was  if  there  ever  were 
a  newspaper  with  a  need  for  an 
ombudsman,  it  was  Amarillo,”  he 
recalled  in  a  recent  interview. 

So  Langley  wrote  offering  his  ser¬ 
vices  to  Carl  Cannon,  group  newspa¬ 
per  manager  for  Morris  Communica¬ 
tions,  owner  of  the  Amarillo  daily. 

There  are  1 ,645  daily  newspapers  in 
the  United  States,  and  not  even  30  of 
them  have  ombudsmen. 

Yet,  Langley  was  volunteering  for 
that  position  at  a  paper  where  a  fero¬ 
cious  baptism  of  fire  was  virtually 
guaranteed. 

“My  own  feeling  then  was  if  a  news 
ombudsmen  couldn’t  do  something  in 
Amarillo,  he  couldn’t  do  it  any¬ 
where,”  Langley  observed. 

Langley  spoke  during  a  break  at  the 
recent  Organization  of  News 
Ombudsmen  convention  in  Boston. 

That  11 -year-old  organization  has 
often  been  a  lonely  voice  preaching 


ombudsmanship  to  an  industry  that 
hasn’t  seemed  to  care  much. 

This  year,  however,  there  were 
stirrings  that  ombudsmanship  may 
finally  be  gaining  some  momentum. 

The  appearance  at  the  ONO  con¬ 
vention  of  Langley  and  several  other 
young,  new  or  potential  ombudsmen 
is  one  big  reason  for  the  group’s 
increasing  belief  that  there  may  be 
some  motion  in  the  ombudsmanship 
“movement.” 

Claude  Simpson,  assistant  manag¬ 
ing  editor  for  the  San  Antonio  (Texas) 
Light,  was  at  the  convention  to  get 
ideas  for  a  “progressive”  reader 
advocacy  program. 

Bengt  Erlandsson  of  Svenska 
Daghiadet  attended  as  the  first-ever 
privately  hired  Swedish  newspaper 
ombudsman. 


should  perform  the  ombudsman  posi¬ 
tion.) 

In  many  ways,  these  new  or  poten¬ 
tial  ombudsmen  share  many  charac¬ 
teristics  with  their  older  colleagues. 

The  Globe-News’  Langley,  for 
instance,  found  out  rather  quickly 
that  being  the  newsroom  scold  is  not  a 
path  to  popularity. 

“1  started  out  as  one  of  the  gang. 
That  didn’t  last  too  long,”  he  noted. 

And  the  Free  Press’s  Grimm, 
whose  full  title  is  assistant  to  the 
executive  editor/reader  representa¬ 
tive,  inherited  more  than  a  desk  when 
he  took  over  for  Joe  Disstelheim. 

“1  picked  up  some  of  his  regular 
callers,”  Grimm  commemted. 

Some  of  those  regulars  now  use  the 
proposed  joint  operating  agreement 
with  the  rival  Detroit  News  to  add  “a 


“A  fellow  called  me  after  that  and  said,  Tve  been 
trying  for  three  years  to  get  the  paper  to  include  that, 
and  nobody  every  did  anything  about  it  until  you 
came  along . . .  ’  ” 


Julian  Brown  came  to  Boston  from 
London  on  a  special  project  for  the 
BBC  which  is  investigating  the  possi¬ 
bility  of  an  ombudsman. 

Robyn  DiPhillips  attended  as  the 
first  ombudsman  for  TV  Data,  the 
television  listings  service. 

Though  Joe  Grimm  is  not  the  first 
Detroit  Free  Press  reader  representa¬ 
tive,  his  appearance  at  the  convention 
was  a  sign  of  progress  for  members. 
Four  years  earlier.  Free  Press 
publisher  David  Lawrence  appeared 
at  ONO  only  to  say  he  didn’t  believe 
in  ombudsmen.  (In  a  sense,  Lawrence 
still  doesn’t.  Grimm  is  not  an  ombuds¬ 
man,  and  does  not  write  a  column. 
Lawrence,  who  has  a  weekly  column, 
believes  top  editorial  executives 


fair  amount  of  snide  remarks”  to  their 
usual  complaints,  he  added. 

There  are  significant  differences, 
too. 

San  Antonio  Light’s  Simpson,  for 
example,  says  he  came  away  from  the 
three-day  ONO  meeting  feeling  the 
traditional  ombudsman  role  is  “too 
limited.” 

“My  mission  really  is  to  reach  out 
more  to  the  reader,”  he  stated. 
“We’ve  been  passive.  We  want  to  be 
aggressive,  not  passive.” 

The  Light  already  has  an  “editorial 
advisory  board”  consisting  of  readers 
who  attend  editorial  board  meetings 
but  do  not  vote. 

“They  are  mostly  movers  and 
(Continued  on  page  10) 
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shakers.  I  want  to  take  that  one  giant 
step  forward  to  include  [average] 
readers,”  Simpson  asserted. 

As  part  of  a  proposed  “12-  to  15- 
point”  program  to  draw  readers  into 
the  Light,  Simpson  is  designing  a  sys¬ 
tem  of  “reader  advocacy  groups.” 
These  groups  would  be  drawn  from 
subscribers  and  non-subscribers  and 
meet  each  week  to  discuss  a  particu¬ 
lar  topic. 

“We  must  send  a  message  to  those 
in  attendance  that  we  are  everyone’s 
paper,  and  for  those  who  come  here 
exclusively  as  [rival]  Express-News 
readers,  we  are  sending  them  a  spe¬ 
cial,  positive  message  they  cannot 
ignore  and  may  feel  compelled  to 
spread,”  Simpson  argued  in  a  memo 
to  editor  Ted  Warmbold. 

“Half  of  this  program  is  bringing 
people  physically  into  the  Light,” 
Simpson  said  at  the  ONO  meeting. 
“The  other  half  is  to  go  to  them.” 

One  idea  Simpson  is  proposing  is  a 
speakers  bureau  better  prepared  to 
handle  the  frequent  requests  for 
newspaper  representatives. 

“We  probably  meet  about  75%  of 
those  [speaking]  requests.  We  want  to 
get  that  to  100%.  We  need  to  train 
them,  back  them  up  with  video,  and 
get  everybody  involved  —  from  the 
copy  editor  to  the  librarian  to  the  top 


executives,”  Simpson  remarked. 

Simpson  is  also  considering  intro¬ 
ducing  a  system  of  accuracy  checks, 
which  could  be  complicated  because 
the  newsroom  is  unionized. 

At  the  Amarillo  Globe-News, 
reader  representative  Langley  has  not 
had  to  take  measures  to  capture 
reader  attention  —  the  Pickens  and 
Panhandle  Citizens  controversies 
took  care  of  that. 

Nevertheless,  Langley  was  intro¬ 
duced  last  February  with  a  consider¬ 
able  splash  —  the  result  of  advice 
from  ombudsmen  Art  Nauman  of  the 
Sacramento  Bee  and  Clair  Balfour  of 
the  Montreal  Gazette. 

“Clair  said  make  a  front-page 
announcement  because  it  is  like  a  new 
service  to  the  readers,  and  [the  paper] 
did,  which  was  very  unusual.  Even 
management  positions  are  not 
announced  on  the  front  page,”  Lang¬ 
ley  observed. 

In  addition,  the  paper  followed  with 
a  campaign  of  full-page  house  ads 
using  the  theme:  “He  list<.ns.  He 
responds.” 

Langley  is  now  getting  about  50 
calls,  and  another  50  letters  each 
week. 

For  the  first  several  months  he 
wrote  a  Sunday  column.  That  has 
now  been  expanded  to  a  twice-weekly 
column,  probably  the  only  American 
ombudsman  who  writes  that  fre¬ 
quently. 

“I  said,  ‘No  problem.  1  have  plenty 
to  write  about.  I  have  enough  for  a 
column  every  day,'  ”  Langley 


reported. 

Suprisingly,  most  of  the  calls  have 
nothing  to  do  with  the  high-profile 
controversies  that  surrounded  the 
Globe-News. 

“Our  readership  really  was  not 
behind  that  protest,”  he  pointed  out. 

But  Globe-News  readers  did  have 
complaints. 

The  crossword  puzzle  was  in  the 
middle  of  the  page,  so  it  couldn’t  be 
folded  conveniently.  The  Globe- 
News,  located  in  the  energy-based 
Panhandle,  didn’t  run  petroleum 
futures  prices.  There  was  no  bridge 
column;  Stanley  Cup  hockey  playoff 
coverage  was  virtually  nonexistent. 

Langley  was  able  to  answer  all  of 
those  complaints. 

The  oil  futures,  for  example,  were 
added  three  days  after  a  reader  com¬ 
plained. 

“A  fellow  called  me  after  that  and 
said,  ‘I’ve  been  trying  for  three  years 
to  get  the  paper  to  include  that,  and 
nobody  every  did  anything  about  it 
until  you  came  along,’  ”  Langley 
reported. 

As  Langley  expected,  reaction  was 
not  all  congratulations. 

There  was,  for  instance,  the  time  he 
spoke  at  the  Rotary  Club  luncheon  in 
Hereford,  Texas.  The  town  had  been 
the  subject  of  a  multipart  series  on 
racial  problems. 

“Speaking  is  like  a  50-phone  call 
day  anyway,”  Langley  said.  At  Here¬ 
ford,  “They  raked  me  over  the  coals 
pretty  good,  but  that’s  fine.  I  want 
them  to  criticize  the  paper.” 


IN  BRIEF - 


Price  hike 

A  few  weeks  after  its  rival,  the  Chi¬ 
cago  Tribune,  increased  its  cover 
price  to  350,  the  Chicago  Sun-Times 
also  raised  its  newsstand  price  from  a 
quarter  to  350. 

The  increase  was  effective  May  30. 

The  Sun-Times,  which  last  raised 
its  cover  price  in  September  1980, 
blamed  the  new  price  on  “sharply 
higher  production  costs,  including  the 
cost  of  newsprint  ...  as  well  as 
higher  operating  costs.” 

Fire  damages 
Minn,  daiiy’s  plant 

The  International  Falls  (Minn.) 
Daily  Journal  had  to  be  printed  by  the 
Fort  Frances  Daily  Bulletin  across 
the  border  in  Ontario  after  a  fire 
caused  about  $100,000  worth  of  dam¬ 
age  to  the  newspaper’s  offices. 

The  worst  damage  was  done  to  the 
processing  camera  room  and  the 


printing  presses,  said  editor  Tom 
Klein.  Some  smoke,  soot  and  water 
damage  in  the  rest  of  the  building  also 
caused  some  minor  damage  with  the 
computers. 

Although  about  five  years’  worth  of 
old  newspapers  were  destroyed,  busi¬ 
ness  records  were  not  affected  by  the 
fire. 

The  Daily  Journal  has  about  4,800 
daily  circulation. 

Jailed  photographer 
to  get  comp 
subscriptions 

A  number  of  newspapers  and  maga¬ 
zines  have  agreed  to  send  complimen¬ 
tary  subscriptions  to  free-lance  pho¬ 
tographer  Conan  D.  Owen,  sentenced 
earlier  this  year  to  six  years  in  jail  in 
Spain  on  drug  charges,  although  he 
maintains  his  innocence,  asserting  he 
was  set  up. 

According  to  Owen’s  father, 
Ernest,  of  Annandale,  Va.,  the  Fair¬ 


fax  (Va.)  Journal  has  put  him  on  its 
complimentary  subscription  list  and 
the  Richmond  (Va.)  Times  Dispatch 
will  send  Owen  its  Sunday  paper.  In 
addition.  Editor  &  Publisher  and 
Insight  magazines  have  added  Owen 
to  their  comp  lists. 

Publications  wishing  to  participate 
can  send  their  newspapers  or  maga¬ 
zines  to:  Conan  Owen;  Primera 
Galeria,  No.  92;  Apartado  de  Correos 
No.  20;  08029  Barcelona,  Spain. 

In  addition,  Owen’s  father  reported 
that  the  White  House  Press  Photogra¬ 
phers  Association  has  made  Owen  an 
honorary  member.  Among  his  other 
photography  credits,  Owen  was  an 
intern  to  the  vice  president’s  photog¬ 
rapher  at  the  White  House  in  the  sum¬ 
mer  of  1984. 

Editor-in-residence 

William  Hilliard,  editor  of  the 
Oregonian  in  Portland,  was  an  editor- 
in-residence  May  24-25  at  the  Univer¬ 
sity  of  Oregon’s  School  of  Journal- 
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Glasnost  increases  Soviet  newspaper  readership 

Izvestia  editor  addresses  annual  FIEJ  conference 


Glasnost  has  been  a  boon  to  Soviet 
newspapers,  according  to  Ivan  D. 
Laptev,  editor  of  Izvestia. 

Speaking  at  the  annual  convention 
of  the  International  Federation  of 
Newspaper  Publishers  in  Rome  last 
May,  Laptev  said  glasnost’s  “first 
victory”  has  been  “the  growing  inter¬ 
est  of  people  toward  the  press.” 

In  1987,  he  said,  newspaper  and 
magazine  circulation  in  the  Soviet 
Union  rose  by  14.5  million. 

“In  1988,”  he  continued,  “this  fig¬ 
ure  rose  by  a  further  20  million.  In  the 
case  of  Izvestia,  we  published  1.1 
million  copies  more  in  1987  and  this 
year  we  will  increase  circulation  by 
nearly  three  million  to  10.7  million  a 
day.” 

This  circulation  growth,  Laptev 
said,  “owes  itself  to  the  better  quality 
of  our  articles  and  also  indicates 
greater  trust  by  people  in  the  press.” 

The  amount  of  time  the  Soviet  peo¬ 
ple  spend  reading  their  newspapers 
has  also  risen  in  the  last  three  years, 
Laptev  reported. 

“Readers  read  their  newspapers 
right  through,”  he  said.  “Surveys 
undertaken  regularly  show  that  our 
subscribers  spend  about  32  minutes  a 
day  reading  the  newspaper  and  that 
they  read  80%  of  the  paper’s  con¬ 
tents.” 

The  number  of  complaints  lodged 
against  journalists  has  also  increased 
under  glasnost,  Laptev  commented. 

“And  the  journalists  do  not  always 
win  the  lawsuits.  The  defense  of  one's 
rights  through  law  is  also  a  sign  of  the 
times,  of  democratization  and  glas¬ 
nost.” 

Israeli  Maj.  Gen.  (Res.)  Shlomo 
Gazit  told  the  federation  that  news 
media  covering  the  unrest  in  the 
Occupied  Territories  are  often  manip¬ 
ulated  by  .Arab  extremists  who  regard 
coverage  as  “their  main  objective. 

“They  manipulate  the  media  very 
cleverly;  they  use  the  media  as  a  lever 
to  discredit  Israel  and  to  dehumanize 
her,”  Gazit  said.  “They  do  it  by 
creating  riots  which  attract  the  media 
to  cover  the  confrontation  between 
two  uneven  forces  and  by  feeding  the 
media  with  atrocity  stories.  They 
exaggerate  the  numbers  of  Palestinian 
casualties  and  killed.  They  spread 
rumors  and  stories  that  have  no  basis 
whatsoever.” 


Giovanni  Giovannini,  president  of 
FIEJ  (left),  with  Ivon  Laptev,  editor  of 
Izvestia. 


Federico  Mayor 
UNESCO  director-general 


Gazit  said  that  the  Palestinian  fig¬ 
ure  for  the  number  of  protesters  killed 
“is  almost  double  the  carefully  veri¬ 
fied  [Israeli  Defense  Force]  number.” 

Gazit  said  that  the  territories  “as  a 
rule”  remain  open  to  the  news  media. 
“We  have  already  160  days  of  distur¬ 
bances,  during  157  of  which  the  areas 
were  open.” 


And  during  the  three  days  that  the 
territories  were  closed  in  March, 
Gazit  said,  “we  allowed  coverage  by 
pool-men.” 

Gazit  added  that  media  coverage  of 
the  unrest  also  plays  a  “most  impor¬ 
tant  role  serving  as  a  source  of  infor¬ 
mation  on  un-normative  behavior  of 
our  security  forces,  which  may  need 
prompt  intervention.” 

Gazit  also  levied  the  criticism  that 
the  news  media  were  covering  the 
unrest  in  the  territories  far  out  of  pro¬ 
portion  in  comparison  with  other 
areas  of  “riot  and  bloodshed.” 

For  example,  he  said  “innocent 
Palestinians  are  killed  in  the  hundreds 
these  verv  days  in  Beirut,”  and 
civilians  continue  to  be  killed  by 
lethal  gas  in  the  Persian  Gulf. 

“And  France,  in  repressing  recent 
Kanak  resistance  in  New  Caledonia, 
has  imposed  a  quarantine  on  the 
island  to  exclude  media  reports.” 

UNESCO  director-general  Feder¬ 
ico  Mayor  of  Spain  appeared  before 
the  federation  to  reiterate  his  commit¬ 
ment  to  the  free  and  uninhibited  flow 
of  information. 

“UNESCO’s  constitution  is  clear. 
So  then  is  our  task,”  Mayor  declared. 
“In  the  context  of  the  United  Nations 
system,  it  is  to  promote  and  preserve, 
in  the  fields  of  our  competence,  the 
free  flow  of  information.” 

Mayor  made  a  similar  commitment 
to  uphold  UNESCO’s  charter  at  the 
International  Press  Institute’s  meet¬ 
ing  a  few  weeks  earlier  in  Istanbul 
(E&P,  May  28,  P  31). 

UNESCO  will  continue  its  efforts 
to  help  developing  countries  build 
their  communications  infrastructures 
through  the  International  Program  for 
the  Development  of  Communica¬ 
tions,  Mayor  said.  “But  no  condition 
that  contradicts  the  constitution  [of 
UNESCO]  can  be  accepted  or  imple¬ 
mented.” 

UNESCO  programs.  Mayor  con¬ 
tinued,  “should  emphasize  pluralism 
and  a  free  and  uninhibited  flow  of 
information  which  allows  all  cultures 
to  participate  in  international 
dialogue  .  .  .  They  should  improve 
the  ability  to  communicate  by  devel¬ 
oping  the  means  of  communication  in 
the  many  areas  of  the  world  where 
freedom  of  expression  is  limited  by 
inadequate  infrastructures.” 
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Wire  Guild,  UPl  agree  to  tentative  contract 

Newspaper  Guild  president  Charles  Dale  joined  negotiations  to 
help  come  up  with  pact  after  original  negotiating  team  quit 


By  George  Garneau 

The  Wire  Service  Guild  and  United 
Press  International  have  agreed  tenta¬ 
tively  on  a  contract  after  over  a  year 
of  changing  management  and 
troubled  labor  relations. 

The  proposed  one-year  contract 
includes  major  concessions  from  the 
last  union  contract,  but  is  easier  on 
the  union  than  work  rules  UPI 
imposed  last  November  after  it  uni¬ 
laterally  declared  an  impasse. 

The  deal  reached  May  24  was  cut 
with  a  new  union  negotiating  team  in 
one  extraordinary  session  following 
the  resignation  of  previous  negotia¬ 
tors  in  a  bitter  intraunion  dispute  after 
1 5  months  of  frustrating  talks  with  the 
financially  troubled  news  service. 

It  took  the  unprecedented  interven¬ 
tion  of  Charles  Dale,  president  of  the 
Wire  Service  Guild’s  parent  union. 
The  Newspaper  Guild,  to  break  the 
deadlock. 

At  a  May  24  session  with  UPl  at  the 
Newspaper  Guild’s  international 
headquarters  in  Silver  Spring,  Md., 
Dale  agreed  to  give  up  the  “agency 
shop”  rule  requiring  all  union-repre¬ 
sented  UPl  workers  to  pay  union 
dues. 

WSG  president  Kevin  Keane  said 
the  proposed  contract  “serves  mem¬ 
bers,  the  union  and  the  company  and 
is  the  best  possible  agreement  avail¬ 
able  to  UPl  employees  at  this  time.” 

While  “not  happy”  losing  the 
agency  shop  rule,  Keane  said,  “1 
believe  the  union  can  survive  without 
it.” 

Dan  Carmichael,  part  of  the  union 
negotiating  team  that  quit  May  12 
after  accusing  union  leaders  of 
betrayal,  called  the  proposal  “an  out- 
and-out  sellout.” 

Maintaining  that  the  proposal  was 
what  he  quit  over  and  that  it  is  “essen¬ 
tially”  the  same  as  company-imposed 
work  rules,  he  said,  “It  is  my  firm 
belief  that  the  day  this  tentative  agree¬ 
ment  is  signed,  if  it  is  signed,  it  will  go 
down  in  history  as  the  beginning  of 
the  destruction  of  UPl  as  we  have 
known  it.” 

He  predicted  “a  major  political 
battle”  over  ratification. 

Keane,  calling  criticisms  “just  not 


true”  and  “a  lot  of  smoke,”  said  dif¬ 
ferences  were  “major”  between  UPl 
work  rules  and  the  proposed  contract, 
which  “restores  employee  job  secu¬ 
rity.” 

According  to  a  UPl  story.  Bill 
Small,  a  new  union  negotiator,  said, 
“This  is  not  great.  It  stinks,  but  vote 
for  it.” 

UPl  chairman  Dr.  Earl  Brian  said  in 
a  statement  the  agreement  “would 
allow  UPl  to  move  toward  a  sound 
and  stable  financial  future.” 


The  tentative  pact: 

•  Recognizes  union  jurisdiction 
over  work  performed  by  UPl. 

•  Allows  UPl  to  contract  for  work, 
but  restrictions  require  union  negotia¬ 
tion. 

•  Ends  compulsory  union  dues  as  a 
condition  of  employment,  replacing  it 
with  a  “maintenance  of  membership” 
requirements  that  union  members 
remain  so. 

•  Restores  union  “checkoff,”  or 
payroll  deduction,  for  members’  $40 
monthly  union  dues. 

•  Ends  the  union’s  rights  of  first 
refusal  to  buy  UPl  stock  and  two 
seats  on  UPl’s  board  of  directors. 

•  Ends  the  evergreen  clause 
extending  contracts  after  expiration. 

•  Locks  UPl  into  contractual 
health  benefits. 

•  Gives  up  union  use  of  the  message 
wire. 

•  Ends  union  complaints  to  the 
National  Labor  Relations  Board. 

•  Restores  burden  of  proof  to  com¬ 
pany  to  prove  incompetence  before 
firing;  ends  “kangaroo  court,”  a  man¬ 
agement-appointed  board  created  in 
work  rules  to  approve  firing  for 
“incompetence.” 

•  Accepts  previously  announced 
pay  hikes,  largely  to  senior  news 
employees,  whose  base  pay  rises  to 
$670  a  week  in  November. 


•  Formalizes  an  end  to  waivers  to 
be  signed  by  workers  to  collect  sever¬ 
ance  pay. 

A  ratification  vote  has  not  been 
scheduled. 

Only  members  whose  dues  are 
paid  —  estimated  to  be  as  few  as  200 
because  UPl’s  ending  dues  checkoffs 
has  hurt  union  finances  —  can  vote. 

WSG  represents  about  625  UPl 
workers.  Several  hundred  layoffs  and 
resignations  have  thinned  UPl  ranks 
from  about  850  in  November. 


The  former  negotiating  committee 
resigned,  with  other  union  leaders 
quitting  in  sympathy,  to  protest  the 
WSG  executive  board’s  withdrawal 
of  support  for  their  hard-line  stand. 
They  accused  the  board  of  bowing  to 
Associated  Press  representatives 
trying  to  save  money  for  their  negotia¬ 
tions. 

Keane  defended  the  agreement  for 
strengthening  job  security.  He  said 
limits  to  subcontracting  was  “a  major 
step  forward.  It’s  the  difference 
between  life  and  death.” 

Keane  said  loss  of  the  “evergreen” 
clause  continuing  contracts  after 
expiration  was  minor  because  the  law 
obligates  employers  to  extend  con¬ 
tracts  anyway.  WSG’s  Associated 
Press  employees  have  no  such  clause. 

Keane  said  rights  of  first  refusal  to 
buy  UPl  stock  and  two  seats  on  UPl’ s 
board  —  concessions  granted  by 
Mario  Vazquez  Raha,  the  Mexican 
publisher  who  bought  U PI  from  bank¬ 
ruptcy  in  1986  —  were  “question¬ 
able.” 

The  board  seats  were  not  effective, 
he  said,  and  former  negotiators’ 
“scorched  earth”  plans  to  tie  up 
recapitalization  efforts  in  court  could 
hurt  the  company. 

He  said  the  union  survived  without 
agency  shop  rule  for  50  years.  It  was 
( Continued  on  page  20} 


“It  is  my  firm  belief  that  the  day  this  tentative 
agreement  is  signed,  if  it  is  signed,  it  will  go  down  in 
history  as  the  beginning  of  the  destruction  of  UPl  as 
we  have  known  it.” 
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Did  journalist  spy  on  the  CIA  for  the  Sandinistas? 


Did  a  former  Associated  Press 
staffer  related  to  the  late  Nicaraguan 
dictator  Anastasio  Somoza  spy  on  the 
Central  Intelligence  Agency  for  the 
leftist  Nicaraguan  government?  Did 
she  use  her  position  at  AP  to  gather 
intelligence? 

Those  questions  went  begging,  but 
answers  were  unclear  after  Nicara¬ 
guan  Defense  Minister  Tomas  Borge 
alleged  that  former  AP  staffer  Maria 
Lourdes  Pallais  Checa  was  a  Sandi- 
nista  “counterintelligence  agent” 
who  “worked  in  the  enemy  ranks” 
and  “carried  out  missions  in  the  heart 
of  the  CIA.” 

Borge,  in  a  speech  May  16  that  was 
reported  in  the  U.S.  press  and  in  Bar- 
ricada,  the  government  newspaper, 
said  other  agents  have  penetrated  the 
CIA. 

An  apparantly  surprised  Pallais 
was  in  the  audience  on  Nicaragua’s 
Caribbean  coast  reporting  for  the 
Sandinista  government’s  Radio  San- 
dino. 

Borge’s  account  was  initially  con¬ 
firmed  by  Pallais’  New  York  attor¬ 
ney,  Ron  Kuby. 

Kuby,  an  associate  of  civil  rights 
attorney  Will’am  Kuntsler,  told  E&P 
Pallais  contacted  him  in  April  after 
she  claimed  to  be  “harassed”  by  men 
claiming  to  be  FBI  agents. 

AP,  quoting  an  anonymous  Nicara¬ 


guan  government  source,  said  Pallais 
was  under  protection  of  state  secu¬ 
rity. 

Pallais,  35,  is  a  Nicaraguan  citizen 
and  niece  of  Somoza  who  speaks 
English  and-has  U.S.  residency.  After 
graduating  from  Columbia  University 
in  New  York  she  worked  for  AP 
beginning  in  August  1978,  translating 
for  the  Latin  American  service  and 
covering  local  stories. 


story. 

The  Interior  Ministry  said  Pallais 
“undertook  relations  of  cooperation 
with  intelligence  organisms  of  the 
Nicaraguan  government,  but  was  not 
infiltrated  by  the  Interior  Ministry 
into  any  foreign  intelligence  agency.” 

Pallais,  in  a  Barricada  interview, 
said  she  “never  did  become  what  you 
might  call  an  agent  within  the  CIA, 
but  only  a  collaborator  of  the  Nicara¬ 


An  AP  spokesperson  said  there  were  no  indications 
Pailais  had  any  contacts  with  inteiligence 
organizations  while  working  for  AP . . . 


She  resigned  in  November  1979  to 
look  into  the  death  of  her  brother, 
Marcel,  a  Sandinista  supporter  who 
had  been  killed  by  Somoza  loyalists  a 
month  earlier. 

She  has  free-lanced  for  other  U.S. 
media  organizations,  including  CBS 
News’  60  Minutes. 

An  AP  spokesperson  said  there 
were  no  indications  Pallais  had  any 
contacts  with  intelligence  organiza¬ 
tions  while  working  for  AP,  which 
fiercely  defends  its  independence. 

Later  accounts,  AP  reported  from 
Managua,  softened  the  double-spy 


guan  government  during  a  period  that 
culminated  toward  the  end  of  1985.” 

Kuby  said  Pallais  “was  never  paid 
by  the  Sandinistas  or  the  CIA,  but  she 
worked  with  Sandinista  intelligence 
against  the  CIA.” 

A  CIA  spokesman,  citing  policy, 
declined  to  comment.  Pallais  could 
not  be  contacted  by  E&P. 

Kuby  said  he  did  not  know  whether 
Pallais  served  any  intelligence  organi¬ 
zation  while  working  with  the  news 
media. 

He  said  she  is  currently  writing  a 
book,  but  declined  to  say  about  what. 


IN  BRIEF 


Schurz  receives 
top  INMA  honor 

Scott  C.  Schurz,  vice  president  of 
Schurz  Communications  Inc.  and  edi- 
tor-in-chief  of  the  Herald-Telephone 
and  the  Times-Mail  in  Bedford,  Ind., 
received  the  Silver  Shovel  Award 
presented  by  the  International  News¬ 
paper  Marketing  Association  during 
the  group’s  annual  convention  in  Col¬ 
orado  Springs. 

The  Silver  Shovel  is  INMA’s  high¬ 
est  honor  and  is  presented  in  recogni¬ 
tion  of  devotion  to  the  association  and 
for  significant  contributions  to  the 
newspaper  industry. 

New  prez,  officers, 
directors  for  INMA 

E.  Russell  Donnelly,  marketing 
services  manager  at  of  the  Worcester 
(Mass.)  Telegram  &  Gazette  was 
elected  president  of  the  International 


Newspaper  Marketing  Association 
during  the  organization’s  recent 
annual  conference  in  Colorado 
Springs. 

His  predecessor  in  the  post,  David 
C.  Teague,  marketing  director  of  T. 
Bailey  Eorman  Inc.  in  Nottingham, 
England,  and  the  INMA’s  first  presi¬ 
dent  from  outside  North  America, 
will  become  chairman. 

Other  officers  elected  are:  Milo  W. 
Sutton,  marketing  manager,  the  Los 
Angeles  Times,  president-elect;  Har¬ 
old  E.  Gaar  Jr.,  vice  president/mar¬ 
keting,  the  Dallas  Morning  News, 
who  leaves  the  board  of  directors  to 
become  vice  president;  and  Crawford 
Carroll,  vice  president/director  of 
marketing  at  the  Times-Picayitne  in 
New  Orleans,  who  will  serve  another 
term  as  treasurer. 

Thomas  J .  Holbein  of  Belden  Asso¬ 
ciates  in  Dallas  and  E.  Ann  Cooper  of 
the  Las  Vegas  (Nev.)  Review-Journal 
left  the  board,  while  four  new  direc¬ 
tors  were  elected.  They  are:  Timothy 
J.  Alldridge,  marketing  director,  the 


San  Jose  (Calif.)  Mercury  News; 
Eivind  Thomsen,  circulation/promo¬ 
tion  manager,  Verdens  Gang,  Oslo, 
Norway;  Amy  Pack,  promotion 
director,  Florida  Today  in  Mel¬ 
bourne,  Fla.;  and  Diane  Glass,  mar¬ 
keting  services  director,  the  Des 
Moines  (Iowa)  Register. 


Newspaper  ad 
spending  is  up 


Expenditures  for  newspaper  adver¬ 
tising  for  the  first  three  months  of 
1988  totaled  $6,771  billion,  an 
increase  of  2.5%  over  the  same  period 
in  1987,  according  to  the  Newspaper 
Advertising  Bureau. 

Spending  for  national  advertising 
rose  2.2%  during  the  first  quarter  of 
1988  to  $848  million,  while  retail  was 
up  1.0%  to  $3,329  billion,  and  classi¬ 
fied  gained  4.6%  to  reach  $2,594  bil¬ 
lion. 
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still  searching  for  its  identity 

Free-distribution  newspaper  group  debates  the  addition  of 
more  editoriai  content  as  a  way  to  pick  up  new  readers 


By  M.L.  Stein 

The  Association  of  Free  Commu¬ 
nity  Newspapers,  which  convened  in 
San  Francisco  May  24-27  might  be 
called  an  industry  in  search  of  its  true 
identity. 

It  boasts  that  its  membership  repre¬ 
sents  some  1,000  publications,  circu¬ 
lation  of  over  23  million,  continued 
growth  and  a  generally  profitable 
revenue  picture.  Its  major  operators 
include  a  trio  of  chains  —  Harte- 
Hanks,  Ingersoll  Publications  and 
Capital  Cities  Communications  — 
whose  free  circulation  numbers  in 
the  millions. 

Moreover,  it  was  reported,  there 
are  an  estimated  10,000  other  “back 
porch”  free  newspapers  and  shop¬ 
ping  guides  whose  owners  are  not 
AFCP  members. 

Yet,  according  to  AFCP’s  outgoing 
president,  Edward  B.  Marks,  presi¬ 
dent  of  Marks-Roiland  Communica¬ 
tions  Inc.  of  Jericho,  N.Y.,  “It’s  diffi¬ 
cult  to  identify  who  the  industry  is.” 

Until  1987,  AFCP  was  known  as 
the  National  Association  of  Adver¬ 
tising  Publishers,  an  organization 
formed  in  1950. 

The  name  change,  Marks  said, 
reflected,  in  part,  the  fact  that  60%  of 
the  member  papers  carry  some  kind 
of  editorial  content. 

AFCP’s  new  president,  Craig  Tron- 
gaard  of  Woodward  Communications 
in  Dubuque,  Iowa.,  also  expressed 
concern  about  the  group’s  image 
problem. 

“We  have  to  know  what’s  our 
method  of  distribution,”  he 
explained,  “and  whether  we  are  a 
$50-million  or  $50-billion  industry. 
We  must  let  the  advertising  and  gro¬ 
cery  world  know  how  big  we  are  and 
what  our  dollar  values  are.” 

This  will  be  chiefly  accomplished 
by  broadening  AFCP’s  computer  data 
base  to  include  information  about 
both  members  and  non-members,  the 
officials  said.  The  23-million  circula¬ 
tion  figure  was  extrapolated  from 
member  rate  card  figures  currently  in 
the  base,  they  added. 

Between  60%  and  70%  of  the  AFCP 
membership  is  audited  by  Certified 
Audit  Circulations  Inc.  of  Hacken¬ 


sack,  N.J.,  or  other  auditing  firms, 
they  reported. 

A  clearer  picture  of  the  free  publi¬ 
cations  industry  will  also  end  confu¬ 
sion  by  the  newsprint  companies, 
which  miscalculate  its  size  in  paper 
production,  Marks  pointed  out. 

“We  are  currently  classified  by  the 
newsprint  industry  as  ‘other’  in  their 
allocation  figures,”  he  explained. 

Marks,  Trongaard  and  other 
publishers  at  the  conclave  contended 
that  their  publications,  whether  shop¬ 
pers  or  newspapers,  are  offering 
tough  advertising  competition  to  paid 
weeklies  and  dailies  in  their  areas. 
Their  next  big  move,  they  said,  will  be 
to  go  after  K  mart.  Sears  and  other  big 
chains,  which  are  now  sparsely  repre¬ 
sented  in  AFCP  organs. 

Above  all,  Marks  noted,  AFCP 
members  don’t  want  their  products 
labeled  any  longer  as  “throwaways” 
or  “junk  mail.” 


“We  must  let  the 
advertising  and  grocery 
world  know  how  big  we 
are  and  what  our  dollar 
values  are.” 


Ralph  Ingersoll  II,  chairman  and 
chief  executive  officer  of  Ingersoll 
Publications,  declared  in  a  keynote 
speech  that  “There  is  now  hard  evi¬ 
dence  that  free-circulation  titles  can 
garner  readership  as  high  as  the  best 
established  daily  newspapers.” 

If  a  company  publishes  both  paid 
and  free  papers  in  the  same  commu¬ 
nity,  it  can  lower  the  cost  per  thou¬ 
sand  for  traditional  paid  circulation 
advertisers  and  increase  their  pros¬ 
pects  for  success,  maintains  Inger¬ 
soll,  whose  speech  was  read  for  him 
by  Stan  Henry,  president  of  Chanry 
Communications  Ltd.,  Long  Island, 
N.Y. 

Ingersoll,  who  reportedly  canceled 
his  appearance  because  of  a  family 
emergency,  recently  purchased  a 
majority  interest  in  Chanry,  which 
fields  72  publications  on  Long  Island. 

Ingersoll  advised  AFCP  to  put 


more  emphasis  on  editorial  and  ser¬ 
vice  content,  noting,  “We  need  to 
encourage  our  editors  to  ensure  that 
their  editions  reflect  growing  concern 
in  the  industrial  world  with  the  ve¬ 
locity  of  change. 

“At  the  simplest  level  this  means 
reinforcing  our  focus  on  detailed 
reportage  of  community  affairs,  since 
there  seems  to  be  greatly  increased 
interest  in  community  affairs  in  recent 
years.  Perhaps  this  is  because  one  has 
the  feeling  that  even  if  the 
world  ...  is  confusing  and  threaten¬ 
ing,  at  least  at  home  one  can  influence 
events  which  affect  the  family.” 

Newspapers  should  also  devote 
more  time  and  space  to  to  explaining 
technological  developments  which 
impact  on  everyday  life  from  a  con¬ 
sumer  viewpoint,  he  stated.  Local 
business  news  and  humor  should  also 
be  high  on  on  list  of  editorial  content, 
he  added. 

“Many  newspapers  in  the  world 
still  take  themselves  far  too  seri¬ 
ously,”  Ingersoll  suggested.  He  said 
his  chain’s  editors  are  encouraged  to 
see  the  humorous  side  of  many 
events. 

“This  frequently  takes  the  form  of 
cleverly  written  headlines  or  cartoons 
which  substitute  very  nicely  for  long- 
winded  stories,”  he  reported. 

Ingersoll  chided  fellow  publishers 
for  doing  “pretty  well”  with  inserts 
but  falling  down  on  ROP,  “notably 
because  we  don’t  invest  adequately  in 
proving  readership.  Rather,  many 
free-circulation  publishers  are  still 
absorbed  by  proving  false  the  claims 
of  faulty  distribution  made  by  their 
paid  opponents.” 

Ingersoll,  too,  expressed  concern 
about  AFCP’s  image  problem,  argu¬ 
ing  that  advertisers  must  be  con¬ 
vinced  the  giveaway  publications  are 
read  by  consumers  whose  demo¬ 
graphic  characteristics  can  be 
explained  and  proven. 

Overall,  he  said,  an  editorial  format 
is  a  better  economic  choice  for 
publishers  because  it  enables  them  to 
protect  their  pricing  against  new  com¬ 
petitors. 

“If  two  ad-only  formats  with  like 
distribution  are  pitted  against  one 
another,  one  can  distinguish  itself 
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only  by  price  competition,”  he 
pointed  out. 

In  St.  Louis,  where  Ingersoll  oper¬ 
ates  another  free  group,  the  papers 
run  large  newsholes  with  an  editorial 
staff  of  over  100,  he  said. 

“Our  editions  are  so  readily  distin¬ 
guishable  that  we  are  able  to  maintain 
margins  which  would  make  most  dai¬ 
lies  proud,”  he  stated. 

Ingersoll’s  approach  was  backed 
by  Henry  who,  in  an  interview,  said 
Chanry  employs  35  full-time  report¬ 
ers,  seven  editors  and  several  string¬ 
ers,  who  generate  a  news  content  of 
20%  in  its  newspapers.  The  AFCP 
average  is  10.6%  news  for  those 
papers  with  editorial  content, 
according  to  a  1987  membership 
survey. 

Commented  Henry:  “A  certain 
percentage  of  homeowners  will  read 
an  ad-only  vehicle,  but  there  are 
many  people  who  like  to  have  a  publi¬ 
cation  with  strong  community  news 
delivered  free  to  their  homes.  In  a 
competitive  market,  it  [news  content] 
gives  you  that  extra  little  edge.” 

Another  news  advocate  was  J.  J. 
Blonien  whose  West  Allis,  Wis., 
Enterprise  just  became  the  first  Wis- 


consin  free  paper  to  be  awarded  pub¬ 
lishing  rights  to  the  city’s  legal 
notices,  beating  out  a  paid-subscrip¬ 
tion  weekly  with  a  circulation  of 
3,400. 

The  Enterprise  which,  Blonien 
said,  circulates  80,000  copies,  offers 
readers  in  the  Milwaukee  suburb  a 
hefty  amount  of  local  news. 

savers  provide  only  canned  feature 
material,  yet  they  carry  more  total 
inserts  than  Newsday. 

Bill  Mitten,  publisher  of  the  Mer¬ 
chandisers  in  Hamburg,  Pa.,  for  30 
years,  declared:  “Unless  the  com¬ 
petitive  situation  forces  us  to  have 
editorial  content,  we  will  remain 
100%  advertising.” 

“A  certain  percentage  of  homeowners  will  read  an 
ad-only  vehicle,  but  there  are  many  people  who  like 
to  have  a  publication  with  strong  community  news 
delivered  free  to  their  homes.” 

“Quality  and  readership  will  dic¬ 
tate  success  in  this  business,”  he  told 
E&P.  “It’s  not  just  numbers.  There 
isn’t  much  pressure  on  rural  shoppers 
for  news  content,  but  more  sophisti¬ 
cated  readers  will  demand  more  than 
just  ads.” 

Apparently,  however,  many  AFPC 
members  are  a  long  way  from 
increasing  or  offering  any  hard  news 
in  their  publications. 

Marks  contended  that  his  Penny- 

Despite  the  urging  by  some  mem¬ 
bers  that  free  newspapers  carry  more 
editorial  content,  AFCP’s  three-day 
program  did  not  include  a  single  edi¬ 
torial  panel,  a  situation  that  Marks 
predicted  will  be  “corrected”  at  next 
year’s  convention. 

Several  publications  on  view  at  the 
meeting  carried  no  editorial  matter, 
but  were  fat  with  classified  and  dis¬ 
play  ads. 

Protect  your  copyrights  and  trademarks 

Publishers  advised  they  can  enhance  their  publications’  value 


By  MX.  Stein 

A  pair  of  Washington,  D.C., 
lawyers  warned  publishers  they  may 
be  squandering  valuable  property  by 
not  protecting  their  copyrights  or 
trademarks. 

The  latter  can  include  a  newspap¬ 
er’s  title,  slogan,  layout  and  masthead 
color,  said  Sallie  Helm  and  Charles 
Saber  of  the  firm  of  Dickstein,  Sha¬ 
piro  &  Moin.  They  appeared  at  the 
recent  annual  convention  of  the  Asso¬ 
ciation  of  Free  Community  Newspa¬ 
pers  in  San  Francisco. 

The  two  lawyers  spoke  from 
experience.  They  successfully  repre¬ 
sented  The  Market  Place,  a  Fairfax, 
Va.,  weekly,  against  the  Washington 
Post,  which  had  used  the  same  name 
for  a  special  feature  section.  The  case 
ended  last  year  with  the  Post  agreeing 
to  change  the  section’s  name. 

Saber  and  Helm  pointed  out  that 
trademarks  and  copyrights  enhance 
the  value  of  a  publication,  especially 
if  it  is  up  for  sale. 

“Intangible,  intellectual  property  is 
a  company  asset  just  like  other  tangi¬ 
ble  assets,”  Saber  declared. 

Legally  protecting  these  rights  is  a 


simpje  and  inexpensive  procedure 
that  some  publishers  fail  to  take. 
Saber  noted.  Copyrighted  material 
can  be  registered  with  the  Library  of 
Congress  and  trademarks  with  the 
federal  and  state  governments,  he 
added. 

Saber  compared  trademark 
registration  to  filing  a  property  deed 
with  the  county. 

Publishers  can  establish  common 
law  rights  to  a  trademark  by  using  it 
for  a  long  period  of  time,  but  it  is  safer 
to  have  it  registered  because,  unlike  a 
house,  a  trademark  is  intangible  prop¬ 
erty  and  thus  more  vulnerable  to  liti¬ 
gation,  Saber  commented. 

Even  trademark  registration  is  not 
a  complete  safeguard  against  a  law¬ 
suit,  Helm  added. 

“Take  stock  and  see  what  you 
haven’t  done  so  far  to  protect  your 
rights,”  she  suggested.  “The  first 
thing  you  do  is  use  the  trademark.  It 
isn’t  so  much  the  registration  that  pro¬ 
tects  your  rights,  it’s  your  use  of 
them.  Use  it  when  you  publish,  on 
your  letterhead,  and  when  you  engage 
in  community  activities.  Anything 
you  do  that  enables  one  more  person 
to  learn  about  your  publication  adds 


to  its  value.  You  can’t  go  to  sleep  on 
your  rights.” 

She  noted  that  trademark  rights  are 
not  as  legally  clear  cut  as  copyright, 
thus  making  it  necessary  for 
publishers  to  “make  sure  people 
know  you  own  the  rights  to  that  trade¬ 
mark.  Use  is  the  key.” 

Still,  Saber  pointed  out,  trademark 
registration  has  the  extra  benefit  of 
making  it  easier  for  a  publisher  to 
assert  federal  jurisdiction  over  an 
alleged  infringer,  plus  giving  him 
“evidentiary  presumptions  regarding 
ownership”  and  the  exclusive  right  to 
use  the  mark. 

The  attorneys  also  cautioned  listen¬ 
ers  that  copyright  applies  to  advertis¬ 
ing  content  as  well  as  editorial. 

Saber  said  that,  unless  there  is  an 
agreement  that  copyright  of  an  ad  is 
transferred  to  the  publisher,  the 
advertiser  retains  that  right  to  his  ad. 
However,  he  noted,  the  publisher’s 
general  copyright  on  the  front  page  or 
masthead  will  not  conclusively  estab¬ 
lish  copyright  notice  for  ads  the 
publisher  does  not  own.  Therefore, 
he  went  on,  ads  should  carry  a  sepa¬ 
rate  copyright  notice  bearing  the 
(Continued  on  page  24) 
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Coverage  of  Third  World 

Journalists  say  it  is  influenced  by  U.S.  politics 


By  Paul  F.  Parsons 

American  politics  often  exces¬ 
sively  influences  news  coverage  of 
Nicaragua  and  other  Third  World 
countries,  a  parade  of  speakers 
claimed  during  a  recent  symposium, 
“International  News;  Fact  or  Fic¬ 
tion,”  at  Kansas  State  University. 

June  Erlick,  a  Nicaraguan  corre¬ 
spondent  for  the  Miami  Herald  and 
U.S.  News  &  World  Report,  said  for¬ 
eign  correspondents  often  cannot 
provide  more  than  superficial  cover¬ 
age  of  events  because  they  are  kept 
busy  gathering  local  reaction  to  what¬ 
ever  the  U.S.  government  is  doing  or 
saying.  She  said  correspondents  need 
to  spend  more  time  reporting  on  the 
quality  of  life  in  Third  World  coun¬ 
tries,  adding,  "This  is  more  important 
than  what  the  Sandinistas  said  on 
Tuesday  about  what  Ronald  Reagan 
said  on  Monday.” 

Even  a  White  House  official  who 
participated  in  the  symposium  agreed 
that  news  stories  sometimes  allow 
political  ramifications  in  this  country 
to  overshadow  the  actual  events  in 
another  country. 

Cresencio  Arcos,  the  Reagan  admi¬ 
nistration’s  coordinator  for  public 
diplomacy  on  Central  America,  said 
Nicaraguan  issues  tend  to  be  pre¬ 
sented  by  the  American  press  in  terms 
of  how  it  could  affect  contra  aid,  thus 
placing  many  Central  American 
problems  in  the  middle  of  executive 
and  legislative  politics. 

"Reporting  on  Nicaragua  is  done 
so  often  in  the  context  of  one  end  of 
Pennsylvania  Avenue  to  the  other  end 
of  Pennsylvania  Avenue,”  Arcos  told 
120  people  who  attended  the  two-day 
symposium  sponsored  by  Kansas 
State's  department  of  journalism  and 
mass  communications. 

"Problems  [in  Nicaragua]  are  being 
sort  of  squashed  in  with  the  whole 
issue  of  legislative-executive  politics, 
and  in  this  year  of  1988,  we  increas¬ 
ingly  see  that  —  everyone  rushing  for 
the  door,  everyone  finding  their  vehi¬ 
cle  for  '88  in  terms  of  foreign  policy 
and  what  we  may  or  may  not  do  in 
Central  America.” 

When  it  comes  to  U.S.  news  cover- 


( Parsons  is  a  former  UPI  and  AP 
reporter  who  currently  is  the  R.M. 
Seaton  Professional  Journalist  at  Kan¬ 
sas  State  University. ) 


age  of  the  war  in  Nicaragua,  Arcos 
said  official  Washington  has  “a  pain¬ 
fully  difficult  time  trying  to  make  a 
distinction  between  a  story  that’s 
inaccurate  and  one  we  do  not  like.” 

In  an  unusual  twist,  officials  from 
the  White  House  and  the  Nicaraguan 
government  sat  side  by  side  and 
debated  news  coverage  of  that  war- 
torn  country. 

Manuel  Cordero,  minister 
counselor  of  the  Nicaraguan 
Embassy  in  Washington,  criticized 
the  American  news  media  for  reflect¬ 
ing  the  Reagan  administration’s  point 
of  view.  Cordero  said  comments  from 
U.S.  officials  often  get  immediate 
front-page  attention,  while  comments 
from  Nicaraguan  officials  tend  to  get 
lesser  play  and  run  several  days  later. 


Coverage  of  fighting  in  Nicaragua 
also  depends  a  great  deal  on  the  politi¬ 
cal  climate  in  the  United  States,  he 
asserted. 

Erlick  and  Andrew  Selsky,  an 
Associated  Press  reporter  who 
recently  covered  Nicaragua  and  Hon¬ 
duras,  agreed  that  a  Washington 
agenda  does  exist  in  story  assign¬ 
ments  and  that  a  Washington  angle 
frequently  is  taken  in  news  stories, 
but  both  reporters  disputed  Cordero’s 
contention  that  Nicaragua  is  not  cov¬ 
ered  fairly  by  the  American  press 
corps. 

Selsky  said  he  knew  of  several 
instances  in  which  the  Nicaraguan 
government  had  released  false  stories 
and  expected  to  see  them  in  print. 
Erlick  attributed  many  of  the  prob¬ 
lems  in  news  reporting  in  Central 
America  to  the  inaccessibility  of 
many  areas  and  the  three-  to  four-day 
wait  for  official  news  releases  on 
fighting  from  government  sources. 

Concerning  Third  World  coverage 
in  general,  Christopher  Hitchens,  a 
columnist  for  The  Nation  and  an  edi¬ 
tor  at  Harper’s  magazine,  accused  the 
mainstream  American  media  of  being 
too  deferential  to  the  U.S.  govern¬ 


ment  in  deciding  what  to  cover. 

Hitchens  asked  the  audience  how 
many  people  had  heard  of  two  San 
Salvador  newspapers  that  had  been 
closed  some  years  ago  by  the  Salva¬ 
doran  government,  which  the  Reagan 
administration  supports.  Two  people 
raised  their  hands,  but  virtually 
everyone  in  the  audience  knew  about 
the  closing  of  the  Nicaraguan  newspa¬ 
per  La  Pretusa  by  the  Sandinista  gov¬ 
ernment,  which  the  Reagan  adminis¬ 
tration  opposes. 

“1  think  it’s  appalling  that  the  posi¬ 
tion  you  are  in  should  be  one  so  much 
designed  by  the  government,”  Hitch¬ 
ens  said.  "I  think  it’s  depressing  that 
the  reach  of  the  government  in  deter- 
mining  what  is  and  is  not 
news  .  .  .  should  be  so  effective.” 


Hitchens  particularly  criticized  the 
American  news  media  for  not  being 
aggressive  on  stories  about  arms  sales 
to  Iran  and  the  subsequent  financing 
of  the  Nicaraguan  contras.  The 
arrangement  was  first  revealed  in  an 
alternative  Lebanese  newspaper. 

Another  of  the  symposium  sessions 
featured  a  debate  on  the  New  World 
Information  Order  between  Kazi- 
mierz  Tomaszewski ,  a  Polish  member 
of  the  United  Nations  committee  on 
information,  and  George  Kennedy, 
associate  dean  of  the  University  of 
Missouri  School  of  Journalism. 

The  Polish  diplomat  argued  that  the 
Western  world,  and  the  United  States 
in  particular,  dominates  the  interna¬ 
tional  flow  of  information,  giving 
inaccurate  images  of  developing 
nations.  Pointing  out  that  many  Third 
World  nations  once  were  European 
colonies,  Tomaszewski  called  next 
for  the  “decolonization  of  news.” 

On  the  other  hand,  Kennedy  said 
the  New  World  Information  Order  is  a 
disturbing  concept  because  the 
licensing  of  journalists  and  state  con¬ 
trol  of  news  is  contrary  to  the  Western 
concept  of  a  free  and  balanced  flow  of 
information. 


When  it  comes  to  U.S.  news  coverage  of  the  war  in 
Nicaragua,  Arcos  said  officiai  Washington  has  “a 
painfuiiy  difficuit  time  trying  to  make  a  distinction 
between  a  story  that’s  inaccurate  and  one  we  do  not 
iike.” 
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Noting  that  advocates  of  the  New 
World  Information  Order  come  pri¬ 
marily  from  nations  that  maintain 
strict  control  over  their  internal  news 
operations,  Kennedy  suggested  that 
“Ideas,  like  people,  often  are  known 
by  the  company  they  keep.” 

Jim  Goodsell,  who  has  been  asso¬ 
ciated  with  the  Christian  Science 
Monitor  for  25  years,  said  American 
journalists  do  need  to  show  more  sen¬ 
sitivity  to  developing  nations.  “We 
do  a  lot  of  running  into  a  country, 
asking  a  few  questions,  and  not  really 
listening  to  the  answers,”  Goodsell 
observed.  “It’s  important  to  stay 


around  long  enough  to  dig  deeply.” 

Peter  Bird  Martin,  a  former  senior 
editor  of  Time  magazine,  also  sug¬ 
gested  letting  Third  World  writers 
provide  news  from  their  countries  to 
American  readers.  Martin  has 
launched  South-North  News  Service, 
which  has  155  Third  World  free-lance 
correspondents  in  65  countries.  Arti¬ 
cles  are  edited  for  Western  distribu¬ 
tion,  but  Martin  said  the  Third  World 
perspective  is  retained.  More  than  50 
newspapers  currently  subscribe  to 
the  weekly  service. 

Other  speakers  during  the  sympo¬ 
sium  included  Edward  Seaton, 


publisher  of  the  Manhattan  (Kan.) 
Mercury  and  second  vice  president  of 
Inter  American  Press  Association; 
Monroe  Dodd,  managing  editor  of  the 
Kansas  City  Times;  Roger  Verdon, 
managing  editor  of  the  Hutchinson 
(Kan.)  News;  Laurence  Day,  a  for¬ 
mer  UPI  correspondent  in  Argentina 
who  now  is  a  University  of  Kansas 
journalism  professor;  and  Jan  Flora,  a 
Kansas  State  University  sociology 
professor,  who  was  a  member  of  the 
1988  Latin  American  Studies  Associ¬ 
ation  Commission  on  Compliance 
with  the  Central  American  Peace 
Accords. 


Ferraro  zaps  the  press 

Former  vice  presidential  candidate,  citing  her  husband's  case,  says 
press  scrutiny  of  court  cases  can  eliminate  presumption  of  innocence 


By  Mark  Fitzgerald 

Press  scrutiny  of  court  cases  can 
virtually  eliminate  the  presumption  of 
innocence,  former  Democratic  vice 
presidential  nominee  Geraldine  Fer¬ 
raro  believes. 

In  a  rambling  speech  and  discourse 
with  members  of  the  Organization  of 
News  Ombudsmen  at  their  annual 
convention  in  Boston,  Ferraro  cited 
the  case  of  her  husband,  developer 
John  Zaccaro,  and  others,  as  exam¬ 
ples  of  “the  pressure  of  the  press.” 

Ferraro’s  family  has  been  in  the 
news  several  times  for  criminal  mat¬ 
ters.  Her  son  John  was  recently  found 
guilty  of  selling  cocaine  to  an  under¬ 
cover  officer. 

Her  husband,  who  pleaded  guilty  in 
1985  to  a  charge  of  mishandling  the 
trust  fund  of  an  elderly  widow,  was 
indicted  and  cleared  last  year  on  brib¬ 
ery  charges  related  to  the  awarding  of 
acable  tv  franchise  in  New  York  City. 

“What  was  particularly  frustrating 
is  that  we  were  going  to  trial  [on  the 
cable  tv  charges]  with  a  presumption 
of  guilt.  All  the  district  attorney  had  to 
do  was  say  a  few  facts  and  the  atmo¬ 
sphere  would  do  the  rest,”  Ferraro 
remarked. 

The  judge  in  that  case  threw  out  one 
charge,  and  “should  have  thrown  out 
the  other  two  counts,  but  did  not  do  so 
because  of  the  pressure  of  the  press,” 
Ferraro  charged. 

“I  would  suggest  to  you  that  in 
high-profile  cases,  the  judges  are 


reluctant  to  act  within  their  powers 
when  they  are  subjected  to  the  scru¬ 
tiny  of  the  press,”  she  asserted. 

Ferraro  also  implied  that  news  cov¬ 
erage  of  the  indictment  predisposed 
people  to  thinking  her  husband  was 
guilty.  A  private  pretrial  poll  their 
attorneys  commissioned  in  connec¬ 
tion  with  a  possible  change  of  venue 
showed  that  65%  of  respondents 
knew  about  the  trial,  58%  considered 
Zaccaro  guilty  and  only  5%  innocent, 
she  related. 


Ferraro  repeatedly  emphasized  she 
did  not  want  to  "tamper  with  the  First 
Amendment.” 

However,  the  former  Queens  con¬ 
gresswoman  is  researching  for  a 
planned  book  on  the  press  and  trials, 
and  she  strongly  indicated  she  would 
like  to  see  some  legislative  reins  on 
press  coverage. 

Ferraro  especially  appeared  to  be 
leaning  toward  legislation  barring 
journalists  from  evidence  or  informa¬ 


“Why  can’t  I,  the  public,  wait  until  a  jury  hears  it?  Is 
information  delayed  the  same  as  information  denied?” 
she  asked. 


As  a  result,  the  balance  tipped  in 
favor  of  the  prosecutor,  Ferraro  said. 
Her  husband  was  acquitted,  she 
argued,  only  because  the  charges 
were  “absolutely  outrageous.” 

“[But]  what  would  have  happened 
if  there  were  a  preponderance  of  evi¬ 
dence  [against  the  defendant],  if  it 
were  a  toss-up?  Who  would  have  got¬ 
ten  the  toss-up?  It  would  have  been 
the  DA  —  not  John,”  she  declared. 

Ferraro  said  journalists  and  the 
public  agonize  over  privacy  issues  but 
“there  is  no  struggle  at  all  by  the  press 
and  the  public  on, how  far  they  should 
go  when  freedom  is  at  stake  —  that 
is,  when  persons  are  accused  of 


tion  until  it  is  viewed  by  a  jury  —  and 
possibly  withholding  the  information 
altogether. 

“If  a  jury  can’t  hear  all  the  informa¬ 
tion  on  a  trial,  why  should  I,  Gerry  Q. 
Public,  have  the  right?”  she  queried 
at  one  point. 

“Why  can’t  I,  the  public,  wait  until 
a  jury  hears  it?  Is  information  delayed 
the  same  as  information  denied?”  she 
asked. 

Ferraro  was  most  specific  about 
leaks  from  grand  juries.  She  said  she 
had  recently  talked  with  “constitu¬ 
tional  experts”  and  they  agreed  that 
legislation  requiring  journalists  to 
(Continued  on  page  24) 


EDITOR  &  PUBLISHER  for  June  4,  1988 


17 


Livening  up  editorials 

23-year  veteran  editoriai  writer  offers  advice  to  pubiishers 


By  MX.  Stein 

Editorial  boards  and  “gangs  of  edi¬ 
torial  writers”  usually  produce  dull 
editorials  and  even  duller  heads  for 
them,  an  outspoken  Idaho  editorial 
writer  told  publishers  recently. 

Bill  Hall,  who  has  been  writing  edi¬ 
torials  for  the  Lewiston  Morning  Tri¬ 
bune  for  23  years  and  also  authors  a 
syndicated  humor  column,  contended 
that  “individualistic”  editorial  writ¬ 
ing  leads  to  colorful  editorials,  “more 
like  the  old  style.” 

In  a  speech  at  the  recent  annual 
convention  of  Allied  Daily  Newspa¬ 
pers  in  Pasco,  Wash.,  Hall  drew 
laughs  when  he  described  editorial 
boards  as  something  created  by 
publishers  to  “keep  editorial  writers 
in  their  cages”  so  they  won’t  stir  up 
readers  and  advertisers. 

“But  a  paper  that  riles  people  is  a 
paper  that  sells,”  Hall  noted. 
“Everyone  talks  about  the  Tribune. 
We  are  provocateurs,  but  we  also 
entertain.” 

The  result,  according  to  Hall,  is 
that  editorials  draw  a  high  readership 
in  Lewiston. 

Hall,  the  Tribune’s  editorial  page 
editor,  has  a  staff  of  one,  which  suits 
him  just  fine,  he  observed. 

Newspapers  laden  with  editorial 
boards  and  a  bevy  of  writers  are  often 
behind  the  news  because  of  the  deci¬ 
sion-making  process. 

“We  frequently  have  an  editorial  in 
the  next  day’s  paper  on  the  lead 
story,”  he  reported. 

Consensus  is  not  a  problem 
because  he  and  publisher  A.L. 
“Butch”  Alford  Jr.  think  alike  on 
most  issues.  Hall  added. 

Whatever  the  issue,  the  rule  should 
be  editorials  with  “great  headlines” 
and  strong  leads,  he  advised. 

“Not  every  reader  reads  every  line 
of  the  paper  every  day,”  Hall  pointed 
out.  “They  scan  and  look  for  head¬ 
lines  that  grab  their  attention.  The 
head  is  the  bait  and  the  first  paragraph 
is  the  hook.  If  they’re  boring,  the 
reader  won’t  continue.” 

Hall  then  read  several  editorial 
headlines  from  Northwest  papers  as 
examples  of  the  “dulling  process.” 
His  targets  included  metro  dailies,  as 
well  as  community  papers. 

Among  the  heads  were  “Coopera¬ 


tion  Is  the  Key  to  Statewide  Prob¬ 
lems”;  “Bill  Would  Do  Nothing”; 
“Any  Drug  Effort  Should  Emphasize 
Breaking  the  Habit”;  “Overcoming 
Illiteracy  Involves  the  Whole  Fam¬ 
ily”;  “U.W.’s  Appointments;” 
“Orderly  Development  Goal  Worth 
Pursuing”;  and  “Thanks  Due  for 
Peace.” 

Publishers  winced  but  also  laughed 
as  their  own  editorial  heads  were 
played  back  to  them. 

There  were  even  more  guffaws  as 
Hall  read  two  headlines  from  Tribune 
editorials’  “Queer  Lover  Removes 
Self  From  House”  (about  a  legislator 
who  had  been  called  a  “queer”);  and 
“Jeannette  Antionette:  Let  Them  Eat 
Raspberries”  (concerning  another 
legislator  who  remarked  that  migrant 
workers  eat  more  raspberries  than 
they  pick). 

“It’s  like  that  almost  every  day  at 
the  Tribune,  Hall  commented. 

He  said  that  he  and  the  paper’s 
other  editorial  writer,  Jim  Fisher, 
“jump  all  over  each  other”  if  either 
“is  caught  writing  a  boring  head  or 
lead.” 

“But  a  paper  that  riles 
people  is  a  paper  that 
sells,”  Hall  noted. 

The  boring  editorial  is  not  confined 
to  the  Northwest,  Hall  stated. 

“You’ll  find  them  in  the  most  sur¬ 
prising  places,”  he  asserted. 

“The  Washington  Post  has  one  of 
the  worst  editorial  pages  today.  Its 
editorial  writing  stinks,  although, 
overall,  it  is  one  of  the  finest  newspa¬ 
pers  in  the  country  and  has  one  of  the 
best  Op-Ed  pages.” 

Hall  described  Post  editorials  as 
“pompous.” 

“They  write  leads  for  editorials  like 
'The  President  gave  a  speech  yester¬ 
day.’  You  would  fire  a  reporter  for 
writing  a  lead  like  that.” 

One  way  publishers  can  get  them¬ 
selves  “off  the  hook”  for  controver¬ 
sial  editorials  is  to  “unleash  writers” 
by  letting  them  sign  the  pieces,  espe¬ 
cially  on  large  papers.  Hall  suggested. 

Another  is  to  reduce  the  editorial 
board  for  quicker  reaction  to  the 


news,  he  added. 

“Readers  love  signed  editorials,’ 
he  asserted,  “and  you  can  speak  with 
a  louder  voice  by  making  the  signed 
editorial  the  editorial  on  the  page. 

Phila.  Inquirer 
stringers  seek 
to  form  a  union 

A  group  of  full-time  stringers  writ¬ 
ing  for  the  Neighbors  sections  of  the 
Philadelphia  Inquirer's  have  peti¬ 
tioned  the  National  Labor  Relations 
Board  to  be  represented  by  their  own 
union. 

The  stringers  are  not  currently 
organized. 

The  new  union.  Newspaper 
Reporters  of  the  Philadelphia 
Inquirer,  District  One,  wants  to  act  as 
representative  for  the  full-time 
stringers  with  regard  to  wages,  hours 
and  all  other  terms  and  conditions  of 
employment. 

The  union  maintains  that  the  full¬ 
time  stringers  meet  the  requirements 
for  being  considered  employees  of  the 
newspaper  and  have  the  right  to  col¬ 
lective  bargaining  representation. 

In  1985,  Philadelphia  Newspapers 
Inc.,  the  Knight-Ridder  Inc.  subsid¬ 
iary  which  is  the  Inquirer’s  parent 
company,  signed  an  agreement  with 
the  Newspaper  Guild  of  Philadelphia 
called  for  putting  a  three-year  cap  on 
how  long  full-time  stringers  could  be 
employed  by  the  newspaper. 

The  Guild,  according  to  District 
One,  also  agreed  to  give  up  the  right  to 
represent  non-union  photographers 
and  reporters. 

A  decision  by  the  NLRB  is 
expected  by  early  June,  District  One 
stated. 


Dividend  declared 


The  New  York  Times  Co.  May  19 
declared  a  regular  quarterly  dividend 
of  110  per  share  on  its  Class  A  and 
Class  B  common  stock,  payable  June 
27  to  shareholders  of  record  on  June 
6. 


18 


EDITOR  &  PUBLISHER  for  June  4,  1988 


.  JS 


4  reasons  why  we  are  a 
must  see  at  this  year's 
ANPA/TEC 


FLEXOMAN2/2 

Single  Width  Flexo' 


More  FLEXOMAN  presses  will  be  in 


operation  in  1988  than  any  other 


competitive  press.  Come  see  our 


FLEXOMAN  4-color  Unit  on  display 


with  our  Flexo  Ink  Handling  System 


and  our  Flexo  Press  Management 


System,  INFOFLEX,  and  you  will  see 


why  we  are  the  industry’s  leader 


in  Flexo. 


The  world’s  fastest  selling  Double 


Width  Offset  Press  with  over  160 


presses  sold  worldwide.  The  U.S. 


premier  of  the  UNIMAN  4/2  Tower 


(eight  printing  couples)  will  show 


you  why  we  are  the  worldwide 


leader  in  offset  technology. 


The  world’s  largest  graphic  arts 


order  was  placed  this  year  for  39 


COLORMAN  offset  presses  valued  at 


more  than  $600  million.  Come 


see  why  Rupert  Murdoch’s  News 


Corporation,  Ltd.  made  this  historic 


commitment  and  why  they  chose 


COLORMAN  offset  technology. 


MAN  Roland  again  leads  the  market 


with  a  preview  of  it’s  FLEXOMAN  2/2 


Single  Width  Flexo  Press  Concept. 


The  patent-pending  concept  is  an 


extension  of  the  highly  successful 


Double  Width  FLEXOMAN  Design. 


This  press  will  be  a  must  see  for 
the  small  newspaper  or  commercial 
printer. 


ANPA/TEC 

Atlanta,  Georgia,  June  llth-15th,  1988 


MAN  on  the  move  roland 

Booth  #3212 


IN  BRIEF 


Judge  refuses  to 
extend  gag  order 

A  northern  California  justice  of  the 
peace  refused  to  extend  a  gag  order  to 
include  the  press  in  a  case  involving 
extradition  proceedings  for  a  sus¬ 
pected  mass  murderer. 

The  gag  had  been  sought  by 
lawyers  for  Charles  Ng,  27,  who  is 
fighting  extradition  from  Canada.  He 
is  charged  with  12  murders  in 
Calaveras  County  in  1985. 

County  Justice  Douglas  Mewhin- 
ney  refused  on  May  20  to  expand  a 
previous  gag  order  banning  court  offi¬ 
cials  and  attorneys  from  releasing 
information  about  sex-torture  allega¬ 
tions  against  Ng 

Ng’s  lawyers  argued  that  he  would 
be  unable  to  get  a  fair  trial  in  Califor¬ 
nia  if  “inflammatory  and  inadmissible 
evidence”  about  him  presented  in 
Canadian  court  were  to  appear  in  the 
U.S.  media. 

Media  attorney  Neil  Shapiro  of  San 
Francisco  contended  that  U.S. 
Supreme  Court  rulings  have  made  it 
clear  that  “extraordinary  circum¬ 
stances”  must  prevail  to  justify  prior 
restraint. 


Shapiro  told  E&P  there  was  a  likeli¬ 
hood  that  Canadian  authorities  would 
impose  a  gag  order  on  the  extradition 
hearing,  which  was  scheduled  to 
begin  last  week. 

The  San  Francisco  attorney  repre¬ 
sented  the  Hearst  Corp.,  McClatchy 
Newspapers,  San  Francisco  Chroni¬ 
cle  Co.,  Chronicle  Broadcasting  Co., 
San  Jose  Mercury  News  and  Great 
Western  Broadcasting. 

Loss  of  film  was  an 
accident,  Navy  says 

The  Navy  says  it  accidentally 
destroyed  film  confiscated  from  a 
newspaper  photographer  who  was 
accused  of  sailing  too  close  to  a  Con¬ 
necticut  shipyard  where  Trident  sub¬ 
marines  are  built. 

Five  rolls  of  color  film  were  taken 
April  22  from  photographer  Stanley 
Badz  of  the  Florida  fimes-Vnion 
after  he  and  a  reporter  were  detained 
for  allegedly  sailing  too  close  to  a 
restricted  area  at  the  Electric  Boat 
Shipyard  in  Groton,  Conn. 

Navy  officials  told  the  newspaper 
they  would  process  the  film  and 


return  any  parts  not  considered  sensi¬ 
tive,  said  Times-Union  photo  editor 
Don  Burk. 

But  a  week  later  the  Navy  said  the 
color  film  was  accidentally  destroyed 
in  processing,  along  with  numerous 
rolls  of  Navy  film,  Burk  said  May  10. 

The  captain  of  the  boat  used  by  the 
Times-Union  denied  sailing  too  close 
to  the  site. 

A  roll  of  black-and-white  film  con¬ 
fiscated  at  the  same  time  is  still  being 
reviewed,  Burk  said. 

—  AP 

Gannett  grants 

The  Gannett  Foundation  has 
approved  136  grants  totaling  $661 ,036 
in  36  communities  served  by  the  Gan¬ 
nett  Co. 

To  date  in  1988,  the  foundation  has 
approved  grants  totaling  more  than 
$9.5  million. 


UPl  contract 

(Continued  from  pa  fie  12) 


won  in  1983  and  is  enforceable  in  28 
states  without  right-to-work  laws. 

Dale  of  the  Newspaper  Guild, 
acknowledging  the  agency  shop  was  a 
“key”  issue,  noted,  “There  comes  a 
time  in  every  negotiation  when 
you’ve  got  to  be  very  pragmatic.  It 
just  wasn’t  there  at  the  table.” 

Dale  asserted  “a  time  of  peace” 
was  needed  for  UPl  employees  and 
management  and  that  a  contract  was 
needed  for  the  company  to  survive. 

Govt,  offers 

environmental 

pamphlets 

The  U.S.  Environmental  Protec¬ 
tion  Agency’s  Office  of  the  Small 
Business  Ombudsman  supplies  publi¬ 
cations  to  assist  in  understanding 
environmental  issues  and  complying 
with  regulations. 

Of  possible  interest  to  newspapers 
are  a  glossary,  the  semiannual  regu¬ 
latory  agenda,  short  works  explaining 
Superfund  legislation,  three  publica¬ 
tions  for  small-quantity  waste  genera¬ 
tors,  including  an  insert  (C-17)  for 
printers,  pamphlets  on  community 
right-to-know  provisions,  including  a 
recent  piece  on  printing  operations, 
and  the  following  titles:  Regulatory 
Assistance  for  Small  Business,  Assis¬ 
tance  Programs  for  Pollution  Control 
Financing  and  Notification  of  Haz¬ 
ardous  Waste  Activity. 
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McLaughlin  *****®" 

GROUP  Robert  Novak.  Morton  Kondrarke. Jark  Certnond. 

.And.  ot  ronrsi', John  Mc  Laughlin. 

1  hfvVf  award-winning  journalivtson  the 
Washington  si  t-tio.  Kve-ry  week  on  “  I  he  McLaughlin  Croup" 
they  deliver  riveting  commentary  on  issues  and  people  of 
national  imporlanee. 

So  if  you’re  interested  in  where  the  tretids  are  head¬ 
ed.  tune  in  to  this  feisty  political  talk  show.  I  hese  authorities 
take  the  issues  seriously,  not  themselves. 

Made  possible  by  a  grant  from  GE. 

I/Ve  bring  good  things  to  life. 
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Skier  Pirmin  Zurbriggen  gives  a  Gold  Medal  performance  at  the  Calgary  Winter  Olympics  (AP  LaserPhoto  by  Armando  Trovati ) 


The  New  World  of  Photos:  Quality  and  Speed. 

AP’s  new  PhotoStream  is  the  future  of 
picture  delivery  for  newspapers. 

A  black  and  white  picture  can  be  at 
your  photo  department  a  minute  or  less 
after  AP  sends  it  (color  in  three  minutes), 
thanks  to  computer-driven  satellite 
transmission.  With  faster  delivery  from 
around  the  world,  AP  gives  you  more 
pictures  on  the  wire  to  choose  from. 

And  because  the  signal  is  digitized,  the 
pictures  are  clearer  and  crisper  than  ever, 
meeting  the  standard  for  advanced  offset 
printing  systems. 


Associated  Press 

The  New  \Nor\6  of  News. 


What’s  more,  once  the  picture  is  in  your 
shop,  you  have  control  over  tone  and 
cropping.  Using  an  electronic  darkroom, 
your  photo  or  production  editor  can  size 
and  balance  each  AP  LaserPhoto  to 
custom-fit  your  paper’s  requirements. 

Quality  and  speed  make  an  unbeatable 
combination  in  news  pictures.  Let  your  AP 
bureau  chief  tell  you  how  PhotoStream 
delivers  both.  Or  contact  AP  NewsPhotos 
in  New  York,  (212)  621-1909. 

The  future  of  pictures  is  emerging  now, 
through  AP’s  New  World  of  News. 


ADVERTISING 


New  trends  in  Canadian  retaiiing  couid  cut  newspaper  ads 


By  Mark  Fitzgerald 

A  new  trend  in  department  store 
and  garment  retailing  could  be  bad 
news  for  newspapers,  a  top  Canadian 
retailer  warned. 

Canadian  clothing  retailers  are 
beginning  to  shorten  their  peak  adver¬ 
tising  periods  and  mixing  media, 
noted  Donald  Evans,  vice  president 
and  general  manger  of  Tip-Top  Tail¬ 
ors,  the  big  Toronto-based  clothier. 

While  these  department  stores  and 
other  retailers  are  tending  to  spend 
more  during  these  shorter  periods, 
they  are  spending  more  of  it  on  broad¬ 
casting,  direct  mail  and  other  media, 
Evans  warned. 

“I  think  if  there  were  one  thing  I’d 
be  concerned  about  if  I  were  in  your 
industry,  it’s  this  time  compression  of 
advertising,”  Evans  told  newspaper 
executives.  “What  is  happening  is,  it 
is  transferring  resources  from  ROP  to 
other  media.” 

Evans  and  other  marketing  execu¬ 
tives  made  their  comments  during  the 
annual  meeting  of  the  Canadian  Daily 
Newspaper  Publishers  Association 
held  recently  in  Toronto. 

Evans  stated  that  this  phenomenon 
of  “time  compression”  of  advertising 
has  emerged  from  marketing  research 
that  demonstrates  that  consumers 
more  than  ever  before  now  tend  to 
buy  in  much  shorter  time  periods 
clustered  around  the  four  major  sell¬ 


ing  seasons. 

Essentially,  Evans  continued, 
marketers  have  discovered  there  is  a 
10-15  week  period  inside  each  26- 
week  season  in  which  consumers  will 
shop. 

Advertising  outside  those  clusters 
is  basically  a  waste  of  time  and 
resources,  he  suggested. 

“Research  shows  there’s  no  need 
[to  advertise  in]  those  other  weeks. 
You  can  advertise  in  the  second  week 
of  January  and,  unless  you  have  a 
clearance,  you  are  not  going  to  sell  a 
thing,”  Evans  pointed  out. 


Newspaper  ROP  will  continue  to  be 
the  centerpiece  of  the  marketing 
effort  during  peak  selling  periods, 
Evans  said,  but  “retailers  search  for 
other  media  to  support  the  ROP.” 

Despite  his  somewhat  gloomy 
speech,  Evans  concluded  with  strong 
support  for  newspapers. 

“I  have  no  doubt  you’ll  be  success¬ 
ful,”  he  commented.  “You’ve  been 
the  most  successful  medium  ever.” 

Two  other  retail  marketers  urged 


the  Canadian  publishers  to  think  of 
their  newspapers  as  a  total  marketing 
environment  in  which  high-quality 
editorial  enhances  high-quality  adver¬ 
tising. 

“[Retailers]  want  to  be  surrounded 
by  a  product  that  enhances  their  prod¬ 
uct,”  remarked  Alan  Gee,  president 
and  executive  creative  director  of 
Toronto-based  G&G  Advertising. 

Gee  said  a  survey  his  firm  con¬ 
ducted  showed  that  nearly  half  of  the 
consumers  make  no  distinction 
between  the  editorial  and  advertising 
content  of  a  paper. 


“It’s  time  newspapers  became 
exciting  again  —  time  they  worked 
with  the  creative  advertising  agencies 
so  that  the  whole  paper  is  seen  as 
exciting,”  Gee  asserted. 

J.  Barry  Agnew,  vice  president  of 
sales  promotion  for  Hudson  Bay 
Company,  the  big  Canadian  depart¬ 
ment  store  chain,  also  urged  newspa¬ 
pers  to  work  with  creative  directors. 

Agnew  also  said  he  detects  “some¬ 
what  of  a  shift  back  to  ROP”  by  Cana¬ 
dian  retailers. 

Alasdair  McKichan,  president  of 
the  Retail  Council  of  Canada,  pre¬ 
dicted  that  electronic  shopping  will 
not  be  an  important  factor  in  Cana¬ 
dian  retailing. 

“In  our  view,  while  there  is  a  place 
for  that,  it  is  not  a  very  overwhelming 
place.  Certainly  it  is  not  going  to  make 
the  store  obsolete,”  he  predicted. 

McKichan  also  spoke  of  Canada  as 
a  “mature  market”  that  is  not  likely 
to  support  dramatic  advertising 
growth  in  some  categories  that  have 
traditionally  fueled  newspaper 
growth. 

One  of  those  areas,  he  said,  is  gro¬ 
cery  advertising. 

“Last  year,  for  the  first  time,  the 
tonnage  of  foodstuffs  that  moved 
though  the  warehouses  stabilized. 
There  was  virtually  no  growth.  That’s 
a  factor  of  our  population,  of  course. 
There  are  not  so  many  of  those  vora¬ 
cious  teenage  appetites  out  there,” 
McKichen  observed. 


FROM  ATLANTIC  CITY  .  .  . 

Los  Angeles  Times  writer  Al  Martinez 
is  the  winner  of  the  1987  National 
Headliner  Award  as  the  best  local  news¬ 
paper  columnist  in  America. 

Officials  of  the  Atlantic  City  Press 
Club,  sponsor  of  the  54-year-old  contest, 
announced  the  award  to  Martinez  after 
judging  entries  from  more  than  700 
newspapers. 

Martinez  earlier  was  named  best 
local  columnist  in  California  by  the 
California  Newspaper  Publishers 
Association. 

His  columns  appear  every  Wednesday 
and  Friday  in  the. . . 


LOS  ANGELES  TIMES-WASHINGTON  POST  NEWS  SERVICE 
1150  15th  St.,  NW,  Washington,  DC  20071  (202)  334-6173 


“It’s  time  newspapers  became  exciting  again  —  time 
they  worked  with  the  creative  advertising  agencies  so 
that  the  whole  paper  is  seen  as  exciting,”  Gee 
asserted. 
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newspaper  facility 


services  group 


Me  C  LI E  R 


Single  source  building  integrators 


Alan  F.  Stromberg, 
Group  President, 


operating  in  the 


technically-based 
design  profession¬ 


als  with  extensive 
experience  in  all 


aspects  of  news¬ 
paper  facility 


planning  and  de¬ 
velopment.  These 


Professionals  are 
knowledgeable 


and  sensitive 
to  the  special 


demands  of  news¬ 
paper  operations, 


including  budget 
and  schedule 


requirements. 


strategic  planning 


Feasibility  studies 


facility  p 


newspaper  and 


printing  industry 


Operations  analysis 


Master  planning 


a  n  n  I  n  g 


Site  selection  and  evaluation 


Programming 


The  McClier 
Newspaper 


Facility  Services 
Group  is  dedicated 


to  providing  fully 
integrated  plan* 


ningy  engineering 
and  construction 


services.  We 
would  appreciate 


an  opportunity 
to  present  our 


capabilities  to 
you  in  detail. 


Concept  development 


Preliminary  drawings  and 
specifications 


Cost  estimating  and  scheduling 


ALAN  F.  STROMBERG 

Group  President  and  Director  of  Operations 


Equipment  and  systems  analysis 


engineering 


Complete  construction  document 
preparation 


Triangle  Plaza-Suite  7  10 


9  7  5  0  W.  Bryn  Mawr  Avenue 


ChicagOy  Illinois  6  0  6  3  1 


Integration  of  production  systems 
and  equipment 


312-380  4370 


Detailed  cost  estimating  and  pricing 


Fast  track  document  packaging 


Value  engineering 


construction 


Fast  track  general  contracting 


Construction  management 


Build  to  suit  and  lease  back  programs 


Sourcing  for  project  financing 


T 


Letters 

(Continued  from  page  7) 


casting  any  stones  at  others’  con¬ 
tempt  for  employees. 

McClatchy  concluded  purchase  of 
the  Tacoma  paper  on  Aug.  1,  1986. 
The  paper’s  existing  contract  with  the 
Pacific  Northwest  Newspaper  Guild 
expired  the  following  Oct.  1  but,  by 
then,  it  didn’t  matter,  the  new 
Tacoma  News  Inc.  management 


refused  to  honor  most  of  its  provi¬ 
sions. 

One  immediate  result  of  McClatchy 
benevolence  was  the  placing  of  about 
50  newsroom  and  advertising  employ¬ 
ees  on  six  months’  probation.  Twenty 
of  these  —  many  of  them  faithful, 
prize-winning  longtimers  —  never 
made  it  back  on  the  regular  payroll. 
For  the  most  part,  they  were  forced 
out  under  a  beautiful  euphemism 
called  “enhanced  retirement.’’ 

True,  most  of  the  others  were,  as 
McClatchy  says  in  an  E&P  Feb.  13 


Ferraro 

(Continued  from  page  17) 


name  the  leaker  would  be  constitu¬ 
tional. 

In  any  case,  she  said,  journalists 
should  take  it  upon  themselves  to 
expose  those  leakers. 

“Is  there  more  of  a  right  for  me  to 
know  what  is  going  on  in  a  grand 
Jury  —  which  I’ll  find  out 
eventually  —  or  that  a  public  official 


is  violating  the  law?”  she  questioned. 

“I  would  like  the  next  reporter  who 
gets  a  call  from  his  friendly  neighbor¬ 
hood  prosecutor  to  say,  ‘Listen 
buddy,  what  you  are  doing  is  a  crime, 
and  if  you  do  it  again.  I’m  going  to  tell 
that  it  was  you  who  gave  it  to  me,’  ” 
she  added. 

Ferraro,  who  was  an  assistant  dis¬ 
trict  attorney  in  Queens  before  going 
to  Congress,  said  she  never  leaked 
grand  jury  information. 

In  Congress,  she  added,  “I  was 
never  a  reliable,  or  unreliable. 


Protect 

( Continued  from  page  15 ) 


name  of  the  owner  of  the  advertise¬ 
ment’s  copyright. 

Saber  stated  that  advertisers  may 
not  know,  and  should  be  advised,  that 
a  paper’s  copyright  notice  does  not 
apply  to  their  ads,  which  may  be  lost 
to  the  public  domain  without  protec¬ 
tion. 

Helm  recalled  an  architect  who 
copyrighted  his  drawings  of  new 
houses,  but  allowed  them  to  be  pub¬ 
lished  in  a  newspaper  advertising  sup¬ 
plement  without  an  additional  copy¬ 
right.  A  builder  saw  the  plans  and 
used  them  to  construct  a  housing 


development,  leaving  the  architect 
without  legal  recourse  to  sue. 

“You  have  to  be  vigilant”  about 
trademarks  and  copyrights.  Helm 
asserted.  “When  you  register  them  it 
puts  the  world  on  notice  that  they’re 
yours,  and  that  often  avoids  litigation 
entirely.” 

Conn,  paper  sports 
coverage  expanded 

The  New  Haven  (Conn.)  Register 
has  expanded  its  sports  section  on 
Mondays  with  a  new  logo.  Sports 
Extra,  and  Focus  on  Sports,  which 
highlights  an  area  sports  event  or 
topic.  Other  features  include  The 
Sports  Week  in  Review  and  a  Local 
Sports  Quiz. 


LEE  DIRKS  &  ASSOCIATES 

We  specialize  in  assisting 
owners  in  exploring, 
negotiating,  and 
consummating  the  sale 
of  their  daily  newspapers 
or  their  daily  or  non-daily 
newspaper  groups. 


quote,  “hired  back,”  but  only  after  a 
grueling  six  months  of  “probation.” 

To  date,  the  new  McClatchy  man¬ 
agement  and  the  Guild  have  met 
numerous  times  since  Nov.  19,  1986, 
in  efforts  to  bargain  for  a  new  con¬ 
tract.  To  date,  progress  of  the  most 
minimal  and  cosmetic  kind  has  been 
achieved. 


Emmett  Murray 

(Murray  is  president,  Pacific  North¬ 
west  Newspaper  Guild.) 


source.” 

Ferraro  acknowledged,  however, 
that  she  had  more  questions  than 
answers  about  the  200-year-old  con¬ 
flict  between  the  First  and  Sixth 
amendments.  After  her  speech,  she 
met  privately  with  four  ombudsmen 
from  the  United  States,  one  from 
Sweden  and  one  from  the  United 
Kingdom. 

“I’m  really  struggling  with  this 
stuff,”  Ferraro  noted.  “I’m  really 
struggling  to  figure  it  all  out,  but  I 
haven’t  yet.” 


Name  change  for 
KSU  j-school 

The  Kansas  Board  of  Regents 
approved  changing  the  name  of  Kan¬ 
sas  State  University’s  journalism  and 
mass  communication  program  to  the 
School  of  Journalism  and  Mass  Com¬ 
munication. 

The  program  had  formerly  been  a 
department  of  the  School  of  Arts  and 
Sciences. 

Newsday  helps 
youth  jobs  project 

The  New  York  City  Partnership’s 
Summer  Jobs  program,  now  in  its 
eighth  year,  has  launched  a  pilot  proj¬ 
ect  that  will  bring  job-finding  work¬ 
shops  and  listings  of  specific  job  open¬ 
ings  directly  into  public  high  schools. 

In  addition,  workshops  are  being 
held  in  most  of  those  schools  that  in¬ 
clude  a  film  about  job  seeking,  discus¬ 
sions  and  role-playing  sessions  that 
focus  on  interviewing  techniques,  and 
a  briefing  on  the  mechanics  of  filling 
out  job  applications  and  developing 
simple  resumes. 

The  team  conducting  the  classroom 
workshops  includes  executives  from 
major  corporations,  employment  ex¬ 
perts  from  participating  public  agen¬ 
cies  and  employees  of  New  York 
Newsday,  the  Summer  Jobs  lead 
company  for  1988. 


Lee  E.  Dirks 


Owen  Van  Essen 


Suite  210  255  E.  Brown  St.  Birmingham,  Michigan  48011 
313-646-4230 
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R)ryears,BNAhasbdievedthat 
your  power  to  mate  the  ri^  decMK 
(tepends  (myourahality  to  harness 

the  winds  of  dikige. 


There’s  a  powerful  difference 
between  keeping  up  with  change— 
and  harnessing  it 

The  difference  is  timely,  in-depth 
information.  The  kind  of  information 
BNA  has  been  providing  since  before 
FDR  was  president 

Why  dedsion-makers 
trust  BNA. 

\  I  Bureau  of  National 

"  Affairs,  Inc.,  headquartered 

in  Washington,  D.C.,  is  a 
full-service  publisher  of  more  than 
70  daily,  weekly,  and  biweekly 
reports  on  th£.  charing  relationship 
between  government  and  business. 

Professionals  in  law,  labor,  em¬ 
ployee  relations,  tax,  environmental 
compliance,  and  safety  depend 
on  our  unbiased  reporting 
to  manage  companies  and 
unions . . .  win  court  cases  \ 

. . .  and  protect  the  safety  of  \ 
workers  and  communities. 

We’re  always  finding 

new  ways  to  bring  you  \jp 

the  facts  you  need. 

From  the  New  Deal  of  the  ’30s  to 
the  new  issues  of  the  ’80s,  BNA  has 
kept  decision-makers  up  to  date  on 
changing  federal  and  state  laws  and 
regulations: 

•  In  the  ’30s,  BNA’s  CIS.  Law  Week 
pioneered  overnight  delivery 
of  Supreme  Court  decisions.  Today 
Law  Week  is  America’s  most 


respected  legal  information  service 
. . .  and  U.S.  Law  Week  Daify  Edition 
reports  Court  actions  and 
other  legal  developments 
electronically  within  hours. 

•  The  Wagner  Act  of  1935 
created  a  Magna  Carta  for 
unions.  BNA  responded  with 
Labor  Relations  Reporter. 

When  the  Taft-Hartley  Act 
regulated  unions,  BNA’ s  book 
on  the  law  was  on  sale  the 
same  day.  Today  BNA  is  the 
world’s  largest  private  publisher  of 
employee  relations  information. 

•  In  World  War  H,  when  business 
needed  daily  reports  on  the  govem- 

ment’s  management 

BNA  became  the 
^  nation’s  largest 


private  user  of 
airmail.  Today 
BNA  publishes 

H^“®^toqlabor,  and  regula- ^ 

tory  actions.  \ 

•  After  the  war,  the  economy  boomed. 
So  did  the  complexity  of  the  Tax 
Code.  BNA  responded  with  its 
focused  Tax  Management  series. 
Today  the  series  numbers  over  300 
specialized  portfolios  written  by  tax 
practitioners. 

•  In  the  ’70s,  with  passage  of  the 
Clean  Air  and  Water  Acts,  BNA  pro¬ 
duced  Environment  Reporter.  When 


Congress  created  OSHA,  BNA  intro¬ 
duced  Occupational  Safety  &  Health 
Reporter . . .  and  is  now 
America’s  largest  private 
publisher  of  job  safety 
information. 

•  And  in  the  ’80s,  new 
BNA  services  like  In¬ 
dividual  Employment 
Rights,  Toxics  Law 

_  Reporter,  and  Alternative 

WAB  BONDS  Disp^e  Resolution  Report 
continue  to  help 
decision-makers  in  fast¬ 
changing  fields.  I 

HowBNAcan  \ M  SSS 

help  you  today. 

BNA  has  been  100%  \  ^ 
employee-owned  for  \j 
over  40  years.  This  proud  ’ 
independence  makes  us  all 
the  more  dedicated  to  pro- 

Sling  you  with 

nely,  comprehen 
ive,  and  insightful 
reporting. 

With  a  wide  range 
of  reference  services, 
Dooks,  reports,  documen¬ 
taries,  video  training  materials, 
conferences,  customized  research,  tax 
software,  and  electronic  reports,  we 
can  give  you  the  information  you  need 
to  make  decisions  with  confidence. 

To  learn  more  about  us,  call  toll- 
free  1-800-372-1033  or  write  for  a 
free  catalog  and  guide  to  BNA. 


People  who  know  the  power  of  information,  know  BNA. 

[7T^  THE  BUREAU  OF  NATIONAL  AFFAIRS,  INC. 

/  1  1231  25th  Street,  N.W.,  Washington,  DC  20037 
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KODAK  EKTACHROME  100 


COLOR 

New  Ektachrome  100  Plus  profes-  ' 
sional  film  fEPP)  will  dazzle  you  with 
its  color  saturation.  Especially  reds, 
greens,  ond  oranges  that  practically 
leap  off  the  printM  page.  Yet  EPP 
accurately  reproduces  flesh  tones  and 
neutrals.  See  how  this  winning  com¬ 
bination  of  saturation  and  accuracy 
can  improve  your  performance.  Avail¬ 
able  now  in  135-36  rolls  and  50-roll 
Press-Pocs. 


Kodak  professional  film. 
Choice  of  the  world's  top 
photographers. 
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NEWSPEOPLE  IN  THE  NEWS 


Two  Houston  Chronicle  editors 
have  been  named  to  key  editing  posi¬ 
tions — Steve  Jetton  to  city  editor 
and  Don  Mason  to  special  projects 
editor. 

Jetton,  business  editor  since  Janu¬ 
ary  1986,  joined  the  Chronicle  as  city 
editor  in  1980.  He  left  the  next  year  to 
work  as  an  assistant  city  attorney  in 
Galveston  and  returned  in  1983  as  a 
news  wire  editor. 

Jetton,  who  holds  a  law  degree 
from  Baylor  University  School  of 
Law,  had  worked  as  a  copy  editor  at 
the  Abilene  Reporter-News  and  as  a 
reporter  for  the  Killeen  Daily  Herald, 
before  joining  the  Chronicle. 

Mason  has  been  city  editor  since 
1981,  the  year  he  joined  the  newspa¬ 
per  as  a  business  writer  and  subse¬ 
quently  became  an  assistant  city  edi¬ 
tor. 

He  had  moved  to  Houston  as 
bureau  chief  of  the  Dallas  Morning 
News  in  1980  and  previously  worked 
for  the  Morning  News  as  a  reporter 
and  assistant  city  editor. 

*  *  * 

Louis  W.  Sabatino,  formerly 
director  of  labor  relations  for  the  San 
Francisco  Newspaper  Agency,  has 
joined  the  St.  Paul  Pioneer  Press  Dis¬ 
patch  as  vice  president/employee 
relations. 

Prior  to  the  agency,  Sabatino  was 
commissioner  with  the  Federal  Medi¬ 
ation  and  Conciliation  Service  in  San 
Francisco  and  Sacramento  for  12 
years.  During  1967-70,  he  played  pro¬ 
fessional  football  with  the  Cleveland 
Browns  and  the  Atlanta  Falcons. 

4:  4:  i|c 

R.  John  Van  Kleeck,  vice  presi¬ 
dent  for  operations  of  Ottaway  News¬ 
papers  Inc . ,  was  elected  to  a  one-year 
term  on  the  board  of  directors.  Also, 
Stephen  W.  Ryder,  vice  president  of 
western  operations,  will  continue  on 
the  board  for  a  second  one-year  term. 


David  Sullens,  editor  of  the  Paris 
(Texas)  News  since  1979,  has  moved 
to  managing  editor  of  the  Galveston 
Daily  News. 

Sullens,  the  son  of  a  Methodist 
minister,  grew  up  in  North  Texas 
communities  and  majored  in  photo¬ 
journalism  at  East  Texas  State  Uni¬ 
versity. 

He  began  his  journalism  career  as 
editor  of  the  weekly  Van  Alstyne 
Leader  and  became  regional  editor  of 
the  Paris  News  in  1974.  After  a  year 
he  resigned  to  serve  three  years  as 
public  information  officer  for  a  23- 
county  region  of  the  Texas  Depart¬ 
ment  of  Human  Resources  and  then 
returned  to  the  News  as  managing 
editor. 

*  *  * 

Jonathan  Theophilakos,  most 
recently  director  of  advertising  for 
The  Record,  Hackensack,  N.J., 
moved  to  director  of  advertising  for 
the  Woodhridge  {N .} .)  News  Tribune. 
Both  newspapers  are  owned  by 
Macromedia  Inc. 

Theophilakos  began  his  career 
delivering  tear  sheets  for  the  News 
Tribune  in  1967.  He  rose  to  advertis¬ 
ing  sales  representative  and  then  gen¬ 
eral  advertising  manager  before  join¬ 
ing  The  Record  14  years  ago. 

*  *  * 

Tim  Cook,  previously  with  the 
Bridgewater  (N.J.)  Courier  News  as 
zone  sales  manager,  has  joined  the 
Orange  County  Register,  Santa  Ana, 
Calif.,  as  circulation  promotion  man¬ 
ager. 

*  *  * 

Craig  S.  Cassanelli  and  Timothy 
POTURNY  were  named  sales  represen¬ 
tatives  in  Landon  Associates  Inc.’s 
New  York  City  office. 

Cassanelli  was  with  the  Asbury 
Park  (N.J.)  Press  and  Poturny  moved 
to  Landon  from  Branham  Newspaper 
Sales,  New  York  City. 


At  the  New  York  Post,  Dick 
Belsky  was  appointed  metropolitan 
editor,  succeeding  Al  Ellenberg, 
who  was  named  editor  of  special  proj¬ 
ects. 

Belsky,  city  editor  for  1 2  years,  will 
supervise  news  coverage,  and  Ellen¬ 
berg  will  direct  major  investigative 
projects. 

Belsky,  with  the  Post  since  1970, 
prt  /iously  worked  for  Wayne  Today 
and  the  Morristown  (N.J.)  Daily  Rec¬ 
ord  and  the  Dayton  Journal  Herald 
and  the  Columbus  (Ohio)  Citizen 
Journal. 

Ellenberg,  with  the  Post  since  1961, 
served  as  assistant  managing  editor  in 
1974-77  and  was  associate  metropoli¬ 
tan  editor  prior  to  his  most  recent 
post.  In  1978-80  he  was  executive  edi¬ 
tor  of  the  SoHo  Weekly  News  and  a 
senior  editor  at  New  York  magazine. 
*  *  * 

Nina  King,  book  editor  of  News- 
day,  Long  Island,  since  1979,  is  now 
editor  of  the  Washington  Post's  liter¬ 
ary  review  section.  Book  World.  She 
succeeds  Brigitte  Weeks,  who  left 
after  10  years  in  the  post  to  become 
editor-in-chief  of  the  Book-of-the- 
Month  Club. 

Currently  president  of  the  National 
Book  Critics  Circle,  King  also  had 
served  as  assistant  book  editor,  assis¬ 
tant  news  editor  and  copy  editor  at 
Newsday.  Earlier  in  her  career,  she 
taught  English  at  Queens  College  of 
the  City  University  of  New  York  and 
at  Wayne  State  University  in  Detroit. 

*  *  * 

Robert  E.  Bradley,  editor  of 
Today’s  Sunbeam,  Salem,  N.J.,  is  the 
newly  named  managing  editor  of  the 
Bethlehem  (Pa.)  Globe-Times.  He 
succeeded  Margurite  P.  Saylor, 
who  joined  the  York  (Pa.)  Dispatch. 

Prior  to  the  Salem  paper,  Bradley 
was  city  editor  of  the  Gloucester 
County  Times,  Woodbury,  N.J.,  after 
having  joined  that  paper  in  1976  as  a 
government  reporter.  He  was  an 
Army  journalist  from  1972-7.*i,  work¬ 
ing  in  Fort  Sill,  Okla.,  and  Vicenza, 
Italy.  He  also  has  worked  for  the 
Courier-Journal,  Cherry  Hill,  N.J. 
and  the  Tampa  Tribune. 

*  *  * 

Dan  Martini,  most  recently  mar¬ 
keting  sales  director  for  Data  Science 
Corporation,  has  been  named  mar¬ 
keting/advertising  director  for  the 
Westmoreland  County  Tribune- 
Review,  Greeensburg,  Pa.  Earlier  in 
his  career.  Martini  was  vice  presi¬ 
dent/marketing  sales  for  Pennsylva¬ 
nia  Economy  Magazine  and  vice 
president/marketing  circulation  for 
Pittsburgher  Magazine. 
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SENIOR  MANAGEMENT  PROMOTIONS  announced  at  the  annual 
meeting  of  the  Globe  Newspaper  Company  in  Boston  included: 


David  Stanger,  senior  vice  president  and  general  manager  since 
1986,  was  named  executive  vice  president  and  general  manager,- 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 


Philip  E.  Meyer,  who  is  the  Wil¬ 
liam  R.  Kenan  Jr.  professor  of  jour¬ 
nalism  at  the  University  of  North  Car¬ 
olina  at  Chapel  Hill,  has  been  elected 
vice  president  and  president-elect  of 
the  American  Association  for  Public 
Opinion  Research. 

Meyer,  author  of  “Ethical  Journal¬ 
ism,”  a  look  at  current  standards  in 
the  newspaper  profession,  is  principal 
investigator  for  a  study  to  formulate  a 
measure  of  newspaper  accuracy. 
Prior  to  joining  the  university  in  1981, 
Meyer  was  director  of  news  and  cir¬ 
culation  research  for  Knight-Ridder 
Newspapers  Inc. 


Millard  G.  Owen,  vice  president/marketing  and  sales  since  1982, 
became  senior  vice  president/marketing  and  sales;  and 

Stephen  E.  Taylor,  assistant  business  manager  since  1986,  overseeing 
production,  information  services  and  administrative  services  depart¬ 
ments,  advanced  to  business  manager. 


Timothy  D.  Burns,  managing  edi¬ 
tor  of  the  Syracuse  (N.Y.)  Herald- 
Journall Herald  American  since 
December  1982,  has  been  promoted 
to  executive  editor. 

Also  in  the  recent  series  of  promo¬ 
tions,  Timothy  P.  Atseff,  deputy 
managing  editor  since  1985,  became 
managing  editor. 

Bart  Pollock,  who  has  held  sev¬ 
eral  posts  including  executive  news 
editor  since  joining  the  Syracuse 
newspapers  in  1981 ,  was  promoted  to 
assistant  managing  editor. 

Stan  Linhorst,  city  editor  since 
joining  the  staff  in  1984,  was  named 
assistant  managing  editor  for  metro¬ 
politan  news. 

*  *  * 

Scott  Brooks  is  now  classified 
contact  sales  manager  at  the  Wiscon¬ 
sin  State  Journal  and  the  Capital 
Times,  Madison.  He  most  recently 
was  classified  advertising  supervisor 
for  the  Montgomery  Advertiserl Ala¬ 
bama  Journal. 

*  *  * 

Gary  F.  Sherlock,  president  of 
Gannett  National  Newspaper  Sales, 
is  newly  named  executive  vice  presi¬ 
dent/newspaper  advertising  for  Gan¬ 
nett  Co.  Inc. 

In  his  new  role,  Sherlock  is  respon¬ 
sible  for  both  the  newspaper  division 
advertising  staff  and  national  newspa¬ 
per  sales. 

Also,  Rosalie  Hooke,  vice  presi¬ 
dent/advertising,  will  become  a  con¬ 
sultant  to  Gannett  effective  July  1. 
She  recently  was  married  and  will  be 
relocating. 


William  M.  Dowd,  managing  edi¬ 
tor/features  of  the  Albany  Times 
Union,  has  been  elected  president  of 
the  New  York  State  Society  of  News¬ 
paper  Editors.  He  also  is  president  of 
the  New  York  State  Associated  Press 
Association. 

Dowd  succeeds  Robert  C.  Atkin¬ 
son,  executive  editor  of  the  Syracuse 
Post-Standard,  who  joins  the  socie¬ 
ty’s  board  of  directors. 

Other  officers  elected  at  the  annual 
meeting  in  Syracuse  last  month  are 
W.C.  Dannenbrink,  executive  edi¬ 
tor,  Canandaigua  Daily  Messenger, 
vice  president;  Kathlef:n  Condon, 
executive  editor,  Troy  Times  Record, 
secretary-treasurer. 

Elected  to  board  seats  were  James 
C.  Kevlin,  assistant  managing  editor, 
Watertown  Daily  Times',  Timothy  D. 
Bunn,  managing  editor,  Syracuse 
Herald-Journal',  and  Lou  Zif;gler, 
Binghamton  Press  &  Sun-Bulletin. 

til  ^ 

Charles  I.  Mundale  has  been 
named  senior  program  director  of  the 
St.  Paul-based  World  Press  Institute, 
a  United  States  studies  program  for 
foreign  journalists  supported  by  non¬ 
government  sources  and  affiliated 
with  Macalester  College. 

Mundale,  most  recently  a  writer 
and  editorial  consultant  following  10 
years  as  editor  and  publisher  of  Cor¬ 
porate  Report  Minnesota,  has  taught 
political  science  at  Mankato  State 
University  and  in  his  early  journalism 
career  was  a  reporter  for  the  Mankato 
(Minn.)  Free  Press  and  the  Worthing¬ 
ton  (Minn.)  Daily  Globe. 


*  *  * 

Russ  DeSantis,  a  staff  photogra¬ 
pher  at  the  Asbury  Park  (N.J.)  Press, 
was  named  to  the  newly  created  posi¬ 
tion  of  photo  editor/nights. 

He  will  supervise  assignment, 
selection  and  editing  functions  of  the 
news  photography  department  at 
night  and  assist  in  layout  of  photo 
spreads  and  generation  of  enterprise 
photography. 


*  *  * 

James  Udoni  has  joined  the  Adver¬ 
tising  Checking  Bureau  Inc.  as  an 
account  executive  in  the  firm’s  Chi¬ 
cago  office.  He  previously  was  a  mer¬ 
chandise  coordinator  for  Clairol. 


4c  4c 

Personnel  director  Judith  H.  Eich- 
MAN  and  circulation  director  Roy  K. 
Herman  have  been  promoted  to  vice 
presidents  at  the  Home  News  Pub¬ 
lishing  Company,  New  Brunswick, 
N.J. 

Eichman  has  been  with  the  Home 
News  since  May  1982  and  Herman 
joined  the  newspaper  in  October  1986 
after  working  at  the  Philadelphia 
Daily  News  and  the  Camden  Courier- 
Post. 


IS 
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Read  all  about  it  in  Suzy.  Call 

Copley  News  Service  at 

(619)  293-1818  to  get  the  Suzy  scoop. 

COPLEY 


EDITOR  &  PUBLISHER  for  June  4,  1988 


29 


OBITUARIES 


Ray  F.  Barnes,  91,  founder  and 
chairman  of  the  board  of  Ray  F. 
Barnes  Newspapers  Inc.,  Pratt, 
Kan.,  died  May  15. 

Barnes  purchased  his  first  paper, 
the  Ellwood  (Ind.)  Call-Leader  in 
1940.  He  and  his  family  then  acquired 
other  dailies  in  Indiana,  Ohio,  Kan¬ 
sas,  Colorado,  and  also  purchased 
several  weeklies. 

♦  *  * 

Arthur  M.  Carter,  76,  editor  and 
publisher  of  the  Washington  Afro- 
American  for  16  years  until  he  retired 
in  1986,  died  May  22  of  cancer  at  the 
Washington  Hospital  Center. 

Carter,  a  Washington  native, 
attended  Howard  University  and 
began  with  the  Afro-American  chain 
in  1937  as  a  sports  correspondent  and 
police  reporter.  In  1939,  he  moved  to 
the  Baltimore  Afro-American  as 
sports  editor. 

In  World  War  II,  he  was  one  of  the 
few  black  correspondents  reporting 
from  North  Africa  and  Italy.  Resum¬ 
ing  his  career  with  the  Afro-American 
papers  after  the  war,  he  was  a  national 
correspondent  and  assistant  manag¬ 
ing  editor  and  managing  editor  of 
publications  in  Baltimore,  Washing¬ 
ton  and  Richmond  and  then  became 
editor  and  publisher  of  the  Washing¬ 
ton  paper  in  1970. 

t  iN  « 

Art  Collier,  57,  regional  sales 
executive  for  United  Press  Interna¬ 
tional  in  Georgia,  Alabama  and  Mis¬ 
sissippi  and  former  sports  editor  of 
UPI  Newstime  (cable)  and  a  division 
manager  of  the  Atlanta  bureau,  died 
May  12.  He  had  been  undergoing 
treatment  for  a  brain  tumor  since 
October. 

*  *  * 

Leo  Consolatore,  64,  a  photo 
retoucher  in  the  editorial  art  depart¬ 
ment  of  Newsday,  Long  Island,  died 
May  7  of  a  heart  attack. 


He  had  worked  in  the  department 
for  25  years  and  was  to  have  retired  in 
two  weeks. 

*  *  * 

G.  William  Cox,  39,  a  former  man¬ 
aging  editor  of  the  Honolulu  Star- 
Bulletin  who  resigned  in  1986  after 
revealing  that  he  had  AIDS  and  could 
no  longer  continue  working,  died  May 
20  at  his  Manhattan  Beach,  Calif., 
home  of  complications  from  the  dis¬ 
ease. 

He  had  resigned  shortly  after  writ¬ 
ing  in  a  Sept.  2  column  that  “AIDS  is 
surely  one  of  our  darkest  corners.  It 
can  use  some  light. 

“By  writing  about  AIDS,  I  am  fol¬ 
lowing  a  tradition  of  journalists  who 
have  written  about  their  illnesses  to 
help  educate  and,  if  blessed  by  finding 
the  right  words,  to  help  others  with 
the  disease  feel  less  alone.” 

He  later  moved  to  California  and 
lectured  to  journalism  groups  on  cov¬ 
erage  of  the  disease. 

Cox  joined  the  Courier-Journal, 
Louisville  after  graduation  from  the 
University  of  Missouri  in  1971.  He 
moved  to  the  Miami  Herald  in  1978 
but  stayed  less  than  a  year  before 
returning  to  the  Courier-Journal  as 
city  editor,  the  post  he  held  for  five 
years  before  moving  to  Honolulu. 

*  *  * 

Don  Dornbrook,  72,  a  retired  Mil¬ 
waukee  Journal  writer  and  editor  and 
since  1983  a  columnist  and  entertain¬ 
ment  correspondent  for  the  Leesburg 
(Fla.)  Daily  Commercial,  died  May  6 
at  his  home  in  Hawthorne,  Fla.,  after 
a  long  illness.  He  also  editor  “Haw¬ 
thorne  Hapenings,”  a  newsletter  at 
the  mobile  home  community. 

Dornbrook  had  worked  in  the  fea¬ 
tures  department  of  the  Milwakee 
Journal  from  1943  until  he  retired  in 
1981 .  For  20  of  those  years,  he  guided 
the  paper’s  lifestyle  and  entertain¬ 
ment  coverage,  first  as  assistant  edi¬ 
tor  and  then  editor. 


William  S,  Dietz,  74,  who  retired 
as  head  librarian  of  the  Pittsburgh 
Post-Gazette  in  1980,  died  May  5  in 
Mercy  Hospital,  Pittsburgh.  He 
joined  the  staff  as  a  copy  boy  in  1935, 
and  in  1941  was  promoted  to  library 
clerk  and  then  to  head  librarian  in 
1964. 

iK  IK 

Henriette  Drigani,  61,  a  secre¬ 
tary  in  the  Washington  bureau  of 
Agence  France-Presse  who  also  con¬ 
tributed  to  the  agency’s  sports  report, 
died  of  cancer  May  20  at  George 
Washington  University  Hospital. 

*  *  * 

CouLSTON  R.  Henry,  70,  publisher 
of  News  Gleaner,  a  Philadelphia 
weekly  for  22  years,  died  May  18  at 
his  home  in  Huntingdon  Valley,  Pa. 
The  106-year-old  newspaper  was 
founded  by  his  grandfather. 

*  *  * 

Jack  M.  McCarthy,  76,  former 
columnist  and  editor  at  the  Newark 
Evening  News,  died  May  16  at  his 
home  in  Morristown. 

He  worked  35  years  for  the  News  as 
a  reporter,  columnist,  chief  of  Morris¬ 
town  bureau,  and  in  assistant  editing 
positions.  In  the  ’60s  he  was  restau¬ 
rant  critic  and  his  “Table  Talk”  col¬ 
umn  ran  until  the  paper  closed  in 
1972.  He  later  was  with  the  Passaic 
(N.J.)  Herald  News  and  after  retiring 
served  as  restaurant  critic  for  the 
Morristown  Daily  Record. 

m  ^ 

Robert  Shaplen,  71 ,  a  staff  writer 
for  The  New  Yorker  magazine  and  an 
Asia  correspondent  whose  journalism 
career  spanned  five  decades,  died 
May  15  in  Memorial  Sloan-Kettering 
Cancer  Center  in  Manhattan. 

He  became  ill  during  a  recent  trip  to 
South  East  Asia  and  entered  the  hos¬ 
pital  in  April  for  treatment  of  thyroid 
cancer. 

He  was  a  reporter  for  the  New  York 
Herald  Tribune  and  Asia  correspon¬ 
dent  for  Newsweek,  Fortune  and  Col¬ 
lier’s  magazines.  The  past  36  years  he 
had  been  with  The  New  Yorker  and 
served  as  the  magazine’s  Far  East 
correspondent  during  1962-78.  He 
wrote  10  books. 

On  his  first  job  with  the  Herald 
Tribune  in  1937-1943,  he  sometimes 
found  himself  covering  the  same  story 
as  his  father,  Joseph,  then  a  reporter 
for  the  New  York  Times. 

In  1943-45,  Shaplin  was  Pacific  war 
correspondent  of  Newsweek  and 
afterward,  the  magazine’s  Far  East 
bureau  chief.  He  was  a  Nieman  Fel¬ 
low  at  Harvard  University  in  the  late 
’40s  and  then  worked  for  Fortune  and 
as  Asia  correspondent  for  Collier’s 
and  newspapers  until  1952. 
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Advertising  Data 

APRIL  1988/1987 
ADVERTISING  DATA 
SUPPLIED  BY  PUBLISHER 


Merold-e 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Clossified . 

Totol . 

Herald-S 

ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Preprint  National.. 

Clossified . 

Total . 


GRAND  TOTAL .  131,673 

YEAR  TO  DATE .  507,321 

ASHLAND 

Ashland  Times*Gazette-m 

ROP  Local .  15,940 

Preprint  Locol .  8,707 

ROP  Notional .  622 

Preprint  National . 

Classified .  13,346 

GRAND  TOTAL .  38,615 

YEAR  TO  DATE .  138.248 


*lndicates  newspapers  reporting  figures  in 
lines. 


Kennebec  Journol-m 
ROP  Locol ... 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Classified . 

GRAND  TOTAL... 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

ALBANY,  GA. 


Daily  News-m 

ROP  Local . 

Preprint  Local.. 
ROP  National ... 
Classified . 


Doily  News-S 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional . 

Clossified . 

Total . 

GRAND  TOTAL... 
YEAR  TO  DATE .. 


Daily  Sun-e 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  Notional . 

Clossified . 

GRAND  TOTAL... 
YEAR  TO  DATE .. 


1988 

1987 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

AUGUSTA, 

MAINE 

32,465 

34,105 

51,949 

2,974 

59,361 

2,933 

2,147 

933 

162 

600 

28,869 

25,814 

115,592 

2,974 

120,873 

2,933 

352,297 

7,250 

352,017 

3,606 

BANGOR, 

MAINE 

19,455 

8,385 

20,799 

5,050 

21,557 

21,218 

22,314 

21,615 

1,846 

1,272 

19.764 

1,027 

16,703 

431 

62,622 

30,630 

61,088 

27,096 

10,455 

1,342 

10,251 

891 

4,121 

4,192 

1,653 

4,526 

1,064 

806 

10,531 

8,772 

17,303 

10,574 

43,464 

5,534 

32,056 

5,417 

..  106,086 

36,164 

93,144 

32,513 

..  357,193 

112,636 

329,666 

103,245 

BEATRICE,  NEB. 

12,982 

1,506 

15,660 

1,588 

24,897 

11,868 

26,058 

13,029 

669 

2,273 

387 

387 

4,683 

563 

4,612 

537 

43,618 

13,937 

48,990 

15,154 

150,987 

43,927 

160,825 

39,689 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ROP  Notional . 

Classified . 

GRAND  TOTAL . 

YEAR  TO  DATE:  N/A 


BINNIN6TON,  VT. 


Bonner-m 

ROP  Local . 

Preprint  Local.. 


Classified . 

GRAND  TOTAL . 

YEAR  TO  DATE:N/A 


Press  &  Sun-Bulletin-tY 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Nationol . 

Classified . 

Total . 

Press  &  Son  Bulletin-S 

ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Classified . 

Total . 

GRAND  TOTAL . 

YEAR  TO  DATE; 


11,111 

10,240 

1,787 

1,896 

523 

350 

144 

35 

11,776 

11,104 

25,341 

23,625 

BINGHAMTON,  N.Y. 

46,150 

42,341 

22,509 

8,925 

25,675 

6,851 

2,107 

2,951 

252 

264 

29,468 

30,211 

100,486 

8,925 

101,442 

6,851 

17,015 

20,774 

48.973 

15,494 

40,701 

18,897 

1,160 

1,290 

10,657 

124 

8,367 

77 

10,562 

10,942 

88,367 

15,618 

82,074 

18,974 

188,853 

24,543 

183,516 

25,825 

608,949 

68,061 

575,110 

59,893 

(Continued  on  page  32) 


IFYOUnND 
ALL  1HE  NUMBERS  IN 
CONFUSING, 


What  are  the  current  interest  rates  on  cash 
value  life  insurance  policies?  How  does  the 
economy  effect  the  cost  of  homeowners  and  auto 
insurance?  How  will  advances  in  health  care 
technology  effect  the  cost  and  scope  of  available 
health  insurance? 

The  answers  to  these  questions  and  any 
others  you  might  have  pertaining  to  the  insur¬ 
ance  business  are  no  further  than  your  phone. 

So,  call  the  Allstate  Media  Relations  people 
and  get  the  story  straight.  An«mber„f.h,  m 

Sears  Financial  Network  Ltj 

instate 

You’re  in  good  hands. 
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(Continued  from  page  31) 


1987 


1988 


1987 


1988 


1987 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


BIRMINGHAM,  ALA. 

Post*Herald-m 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  Notionol. 

Clossified 
Totol . 

News-e 
ROP  Local 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notionol. 

Classified 
Totol . 


Herald-m 

ROP  Local . 

ROP  National. 


31,962 

Classified . 

3,023 

Total . 

3,726 

199 

Herold-S 

44,866 

ROP  Locol . 

83,776 

Preprint  Locol . 

ROP  Notional . 

Preprint  National . 

51,199 

26,808 

Clossified . 

10,724 

Total . 

3,946 

GRAND  TOTAL., 

50,979 

YEAR  TO  DATE. 

117,208 

26,808 

31,300 

3,818 

3,573 

49,513 

88,204 


47,959  18,688 

10,260 
4,090 

53,889  _ 

116,198  18,688 


New«S 

ROP  Local .  28,960  33,095 

Preprint  Local .  10,789  9,209 

ROP  National .  4,327  5,256 

Preprint  Notional .  3,796  3,087 

Classified .  27,851  28,006 

Total .  75,723  78,653 

GRAND  TOTAL .  280,125  18,688  279,637  26,808 


YEAR  TO  DATE;N/A 

BLOOMINGTON,  IND. 


Herald'Telephone/Times-mS 


ROP  Local . 

39,837 

42,012 

Preprint  Locol . 

50,926 

50,885 

ROP  Notionol . 

1,645 

1,900 

Preprint  Notional . 

3,026 

1,695 

Classified 

32,070 

33,388 

GRAND  TOTAL . 

127,504 

129,880 

News-o/d 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  National . 

Classified . 

Totol . 

News-S 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  Notional . 

Classified . 

Total . 

GRAND  TOTAL.. 
YEAR  TO  DATE 


YEAR  TO  DATE .  481.213 


461,626 


*lndicates  newspapers  reporting  figures  in 
lines. _ 


Dr.  Paula  Bern  on 

WORKSTYLE 


News*Ga2ette-eS 

ROP  Local . 

Preprint  locol . 

ROP  Notionol . 

Preprint  Notional . 

Classified . 

GRAND  TOTAL . 

YEAR  TO  DATE . 


from  the 

SGRIPPS 

HOWARD 

WASHINGTON 

RUREAU 

to  your 
newspaper 

via  SHNS. 


Contact: 

Irwin  Breslauer 


Chorlotte  Observer-mS 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  National . 

Clossified . 

GRAND  TOTAL . 

YEAR  TO  DATE . 


Doily  Herald-m 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol . 

Clossified . 

GRAND  TOTAL., 
YEAR  TO  DATE 


Tribune-a/d 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional. 
Classified 
Total . 


212-580-8559 


SCRIPPS  HOWARD 
NEWS  SERVICE 

200  PARK  AVENUE 
NEW  YORK.  NY  10166 


Tribune-S 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notionol. 
Clossified 
Totol . 


GRAND  TOTAL . 

YEAR  TO  DATE:N/A 


FULL  RUN  PART  RUN 

FULL  RUN  PART  RUN 

BOSTON,  MASS. 

19,486 

19,088 

13,214 

10,666 

57,100 

54,124 

89,800 

83,878 

4,299 

1,972 

4,152 

1,934 

32,098 

50,663 

4,590 

3,804 

667 

680 

13,182 

881 

8,928 

394 

22,738 

34,951 

17,564 

52,991 

112,538 

34,951 

101,442 

52,991 

398,505 

138,917 

407,210 

167,129 

BUFFALO, 

N.Y. 

37,307 

37,154 

6,864 

33,000 

20,130 

31,416 

9,767 

396 

7,006 

42,354 

40,998 

96,292 

33,396 

105,288 

31,416 

24,193 

23,789 

6,864 

38,742 

7,656 

41,316 

3,973 

5,489 

7,194 

330 

6,468 

12,161 

12,303 

47,191 

45,936 

49,567 

47.784 

143,483 

79,332 

154,855 

79,200 

531,722 

280,988 

522,530 

283,229 

CHAMPAIGN,  ILL. 

46,984 

53,251 

96,879 

104,103 

1,809 

2,050 

15,609 

12,513 

33,507 

30,726 

194,788 

202,643 

691,708 

679,154 

CHARLOni 

.  N.C. 

84,166 

70,056 

84,816 

78,502 

3,554 

51,647 

2,073 

62,905 

8,882 

475 

7,709 

82 

7,232 

6,391 

132,131 

29,818 

112,934 

34,678 

235,965 

151,996 

213,923 

176,167 

879,573 

586,207 

827,113 

562,915 

CHICAGO, 

ILL. 

60,847 

19,532 

61,858 

25,266 

7,341 

53,628 

8,075 

51,055 

790 

254 

1,278 

522 

53,573 

73,414 

49,024 

122,551 

73,414 

120,235 

76,843 

451,194 

266,197 

438,624 

266,390 

58,892 

87,907 

61,823 

105,522 

12,615 

20,893 

5,385 

20,087 

19,012 

4,049 

24,691 

5,998 

675 

2,277 

675 

2,883 

47,438 

191,761 

43,018 

169,661 

138,632 

306,887 

135,592 

304,151 

33,690 

37,235 

31,081 

38,056 

24,240 

23,931 

17,560 

40,677 

13,114 

2,971 

16,934 

2,385 

12,150 

4,950 

11,475 

4,500 

78,794 

19,153 

70,470 

12,826 

161,988 

88,240 

147,520 

98,444 

300,620 

395,127 

283,112 

402,595 

FULL  RUN  PART  RUN  FULL  RUN  PART 

CONWAY,  ARK. 


Log  Cobin-Democrat-e 


ROP  Local . 

23,637 

25,100 

Preprint  Locol . 

13,476 

21,359 

ROP  Notionol . 

179 

438 

Classified . 

9,561 

8,585 

GRAND  TOTAL . 

46,853 

55,482 

YEAR  TO  DATE.... 

150,831 

158,839 

CORVALLIS,  ORE. 

Gozette-Times-m 

ROP  local . 

24,928 

28,260 

Preprint  Locol . 

44,632 

57,746 

ROP  National . 

612 

1,229 

Preprint  Notionol . 

366 

Classified . 

19,567 

19,791 

Totol . 

90,105 

107,026 

YEAR  TO  DATE .... 

..  303,296 

339,740 

DETROIT, 

MICH. 

Free  Press-m 

ROP  Local . 

53,403 

19,812 

50,319 

28,625 

Preprint  local . 

38,718 

32,126 

ROP  National . 

7,897 

450 

10,102 

104 

Preprint  Notional . 

536 

Clossified . 

44,551 

11,754 

53,842 

4,784 

Total . 

105,851 

70,734 

114,263 

66,175 

Free  Press-S 

ROP  Local . 

16,620 

1,555 

17,037 

1,633 

Preprint  Locol . 

38,256 

468 

34,645 

ROP  National . 

2,939 

138 

4,999 

148 

Preprint  Notionol . 

8,493 

8,144 

Clossified . 

25,478 

25,825 

Total . 

45,037 

48,442 

48.329 

44,570 

GRAND  TOTAL . 

150,888 

119,176 

162,592 

110,745 

YEAR  TO  DATE . 

594,366 

439,326 

626,467 

375,020 

DETROIT, 

MICH. 

News-o/d 

ROP  Local . 

84,468 

21,893 

77,885 

31,717 

Preprint  Local . 

10,286 

32,751 

5,600 

23,330 

ROP  Notional . 

12,232 

517 

13,241 

608 

Preprint  Notionol . 

465 

Classified . 

73,067 

72,366 

Total . 

180,053 

55,626 

169,092 

55,655 

News-S 

ROP  Local . 

36,300 

1,961 

34,574 

3,243 

Preprint  Locol . 

19,671 

32,340 

13,230 

36,428 

ROP  National . 

6,614 

112 

7,545 

78 

Preprint  Notional . 

10,131 

149 

8,929 

464 

Classified 

44,396 

40,656 

Totol . 

117,112 

34,562 

104,934 

40,213 

GRAND  TOTAL . 

297,165 

90,188 

274,026 

95,868 

YEAR  TO  DATE  ,.., 

952,438 

290,119 

882,372 

280,664 

DUBUQUE, 

.  IOWA 

Telegrapgh  Herold-e 

ROP  Locol . 

36,507 

43,831 

Preprint  locol . 

12,021 

11,808 

ROP  Notionol . 

1,758 

2,575 

Preprint  Notional . 

236 

480 

Classified . 

25,582 

20,267 

GRAND  TOTAL.... 

76,104 

78,961 

YEAR  TO  DATE... 

...  288,640 

267,544 

EAU  CLAIRE,  Wl. 

Leoder-Telegrom-eS 

ROP  Local . 

35,256 

38,627 

Preprint  Local . 

45,658 

31,285 

51,089 

20,730 

ROP  National . 

2,472 

2,176 

Preprint  Notional . 

8,305 

6,784 

Classified 

28,746 

34,194 

GRAND  TOTAL . 

120,437 

31,285 

132,870 

20,730 

YEAR  TO  DATE . 

447,21 1 

82,243 

463,098 

51,505 

EDMONTON,  ALTA. 

Journal-m* 

ROP  Local . 

966,746 

1,084,093 

Preprint  Locol . 

1,280,369 

1,069,098 

ROP  National . 

348,218 

267,312 

Preprint  National . 

51,343 

20,066 

Clossified 

850,639 

784,096 

GRAND  TOTAL . 

.  3,497,315 

3,224,665 

YEAR  TO  DATE:  N/A. 

Note  Figures  given  in  modular  ogate  lines 


32 


EDITOR  &  PUBLISHER  for  June  4,  1988 


1988 


1987 


1987 


1987 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

IVANSVILLE,  IND. 


Courier-m 

ROP  Local .  38,6«  2,353  31,732  2,058 

Preprint  local .  9,875  3,817  2,032  4,933 

ROPNotionfll .  4,061  66  4,446  68 

Preprint  Notional .  260  360 

Classified .  23,795  1,665  22,695  2,346 

Tatol .  76,379  8,161  60,905  9,765 

Press-e 

POP  Local .  39,017  2,759  31,507  2,058 

Preprint  Local .  9,875  3,817  2,032  5,707 

POP  Notional .  4,050  104  4,409  68 

Preprint  Notionol .  260  360 

Classified .  23,284  2,043  22,386  2,346 

Total .  76,226  8,983  60,334  10,539 

Courier-S 

POP  Local .  14,216  21,713 

Preprint  Local .  16,467  19,587  14,920  18,724 

POP  Not  onol .  1,953  1,634 

Preprint  Notional .  11,182  11,364  806 

Clossified .  12,996  _  15,832  _ 

Tatal .  56,814  19,587  65,463  19,530 

GPANO  TOTAL .  209,419  36,731  186,702  39,834 


YEAPTODATEiN/A 

FORT  LAUDERDALE,  FLA  . 

News/Sun-Sentinel-mS 


ROPlocol .  155,847  126,400  171,676  107,787 

Preprint  Locol .  68,803  48,352  63,003  48,645 

POP  Notional .  15,868  422  19,367  246 

Preprint  Notionol .  13,258  212  8,982  140 

Clossified .  185,351  77,671  177,076  55,347 

GRAND  TOTAL .  439,127  253,057  440,104  212,165 


YEAR  TO  DATE;  N/A 


FORT  WORTH,  TEX. 


Stor-Telegrom-m 

POP  Local .  76,346  21,315  86,564  35,110 

Preprint  local .  40,387  9,789  46,990  7,949 

POP  Notionol .  5,009  6,402 

Clossified .  159,813  169,489  _ 

Totol .  281,555  31,104  309,445  43,059 

Stor-Telegrom-e 

POP  Locol .  55,068  21,315  66,780  35,110 

Preprint  Locol .  40,387  9,789  46,990  7,949 

POP  Notionol .  4,991  6,272 

Clossified .  115,296  125,767  _ 

Totol .  215,742  31,104  245,809  43,059 

Stor-Telegrom-S 

ROPlocol .  31,033  33,292  32,204  33,527 

Preprint  locol .  21,564  20,988  26,454  10,642 

POP  Notionol .  2,926  3,522 

Preprint  Notionol .  1,495  12,285  260 

Classified .  62,612  63,587  _ 

Total .  119,630  54,280  138,052  44,429 

GRAND  TOTAL .  616,927  116,488  693,306  130,547 

YEAR  TO  DATE .  2,463,862  432,773  2,486,648  456,453 


FREDERICK,  MD. 

Post-m 

ROPlocol .  66,147  79,292 

Preprint  locol .  106,212  104,328 

POP  Notionol .  1,776  1,287 

Preprint  Notional .  384 

Classified .  72,041  56,146 

Totol .  246,560  241,053 

News-e 

POP  Locol .  65,696  77,673 

Preprint  locol .  106,212  98,433 

POP  Notional .  1,898  1,378 

Preprint  Notional .  384 

Classified .  72,041  56,146 

Total .  246,231  233630 

GRAND  TOTAL .  492,791  474,683 

YEAR  TO  DATE .  1,951,148  1,791,040 

*lndicates  newspapers  reporting  figures  in 
lines. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


FUURUN  PART  RUN  FULL  RUN  PART  RUN 


GAINSVILLE,  GA. 


Times-e 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notional . 

Clossified . 

37.759 

39,976 

945 

99 

22,412 

3,870 

29 

42,165 

13,371 

852 

17,092 

21,590 

101 

ROP  Locol . . 

Preprint  Locw 

ROP  Notional 

Preprint  Notional . 

Clossified . 

7,185 

1,110 

288 

56 

2,898 

7,372 
'  1.016 
43 
98 
2,427 

GRAND  TOTAL  ... 

...  101,191 

3,899 

73,480 

21,691 

11,537 

10,956 

YEAR  TO  DATE  ... 

...  305,890 

28,457 

287,747 

36,681 

GRAND  TOTAL .... 

37,083 

35,919 

YEAR  TO  DATE.... 

144,370 

135,003 

HOUSTON, 

TEXAS 

GOLDSBORO, 

N.C. 

Chronicle*a/d 

News-Argus-eS 

ROP  locol . 

iro,754 

6,642 

108,637 

10,631 

ROP  Local . 

37,583 

30,878 

Preprint  Local . 

21,808 

53,122 

14,235 

49,033 

Preprint  Locol . 

49.149 

54,438 

ROP  Notionol . 

28,518 

4,027 

33,613 

652 

KOP  National . 

1,555 

1,531 

Preprint  Notionol . 

8,846 

74 

8,203 

560 

Preprint  Notionol . 

258 

129 

Clossified . 

257,154 

5,109 

238,050 

4,123 

Classified . 

28,427 

28,341 

GRAND  TOTAL ... 

417,080 

68,974 

GRAND  TOTAL.  .. 

...  116,972 

124,317 

YEAR  TO  DATE... 

..  1,634,355 

261,631 

1,533,957 

232,888 

YEAR  TO  DATE.... 

...  428,612 

434,658 

Tribune-Review-m 
ROP  Local  ,., 

Preprint  Local . 

ROP  National . 

Preprint  Notional . 

Clossified . 

Totol . 

Tribune-Review-S 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notional . 

Classified . 

Totol . 


News-Sun-e 
ROP  Local .... 
Preprint  Locol.. 
ROP  Notional... 

Clossified . 

Total . 


GREENSBURG.  PA. 

25,783 

26,352  7,661 

1,257 

260 

33,083 

28,835 

25,577 

2,119 

29,787 

86,735 

7,661 

86,318 

30,413 

30,020 

27,903 

17,654 

17,372 

723 

1,174 

12,999 

6,109 

16,337 

15,617 

88,375 

17,654 

70,292 

175,110 

25,315 

156,610 

653,41 1 

81,501 

553,463 

HOBBS, 

N.M. 

13,141 

11,488 

3,937 

4,960 

167 

358 

8,301 

8,157 

25,546 

24,963 

HUTCHINSON,  KAN. 

News-o/d 

ROP  Locol .  16.562 

Preprint  Local .  4.644  12.642 

ROP  Notional .  2.280 

1®'529  Clossified .  11,328  _ 

Total .  34.814  12.642 

-  News-S 

18,529  ROP  Local .  15,586 

Preprint  Local .  3.612  8,514 

ROP  Notionol .  353 

Preprint  Notional .  258 

12,202  Classified .  13,267 

Total .  33,076  8,514 

_  GRAND  TOTAL .  67,890  21,156 

12,202  YEAR  TO  DATE .  255,933  84,206 


Stor-m 

ROP  local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notional.. 

Classified . 

Total . 


INDIANAPOLIS,  IND. 


15,693 

16,314  30,606 

2,902 
12,264 


14,056 

5,036  26.398 


11,864 

31,781  26,398 

78,954  57,004 

248,019  151,481 


63,566  1,700 

4,385 

4,543 

712 

58,634  _ 

126,743  6,797 


ONLY  THE  q 
McCAIN  66^ 
NEWSPAPER 
STUFFER  < 


(Continued  on  page  34) 


collects  all  the  inserts  one  on  top 
of  the  other  in  a  single  pile,  then 
inserts  the  entire  pile  into 
the  jacket  in  one  smooth, 
continuous  operation. 


TIICCCD  LESS  JAMS, 

TUPrCn  LESS  WASTE. 

■  ■  hii  LESS  DOWNTIME, 

^  LESS  SHORT  COUNTS 
^  AND  LESS  PROBLEMS  FOR  YOU! 

Interested  in  a  faster,  more  productive,  more  profitable 
I  stuffing  operation,  call  or  write  for  our  free  catalog  on 

\  McCain  660  Systems. 

I  McCAIN  MANUFACTURING  CORR  See  Us  At  ANPA  Booth  #3800 

6200  W.  60fh  Street,  Chicago,  IL  60638  1  312  586-6200 
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1988  1987 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

News-e 

ROP  local . 

43,478 

1,209 

43,446 

1,7M 

Preprint  Local . 

4,036 

4,385 

ROP  Notional . 

4,740 

4,057 

Preprint  Nationol . 

78 

712 

Classified 

61.974 

57,105 

Total . 

110,192 

5,323 

104,608 

6.797 

Star-S 

ROP  Local . 

25,019 

29,665 

Preprint  Local . 

2,384 

1,652 

182 

7,765 

ROP  Notional . 

1,883 

2,781 

Preprint  Notional . 

2,912 

3,427 

Classified 

49,068 

42,750 

Totol . 

81,266 

1,652 

78,805 

7,765 

GRAND  TOTAL . 

319,110 

12,298 

310,156 

21,359 

YEAR  TO  DATE.... 

1,256,631 

49,143 

1,198,839 

68,067 

LA  HABRA,  CALIF. 

Daily  Stor-Progress-e 

ROP  Local 

17,876 

14,481 

Preprint  Locol . 

6,661 

11,012 

ROP  National . 

14,023 

13,813 

Preprint  Notional . 

12,906 

9,200 

Classified 

2,840 

3,102 

GRAND  TOTAL.... 

54,306 

51,608 

YEAR  TO  DATE... 

225,595 

209,818 

LA  GRANDE,  ORE. 

Observer-e 

ROP  local . 

12,522 

13,411 

ROP  National . 

121 

78 

6,770 

7,481 

GRAND  TOTAL.  .. 

19,413 

20,970 

YEAR  TO  DATE:N/A 


LAKE  COUNTY,  OHIO 


Herald -eS 

ROP  Local .  44.201  1,780  56.078  3.490 

Preprint  Local .  7.444  7.925 

ROP  National .  1.070  1.744 

Preprint  National .  1,252  1,210 

Classified  49,541  47,482  _ 

GRAND  TOTAL .  103,508  1,780  114,439  3,490 

YEAR  TO  DATE .  390,098  8,370  419,343  10,255 


LAMAR,  COLO. 

Doily  New$-e 

ROP  Local  8.660  9,046 

Preprint  Local .  10,861 

ROP  Nationol .  1,034 

Preprint  Nationol .  88 

Clossified .  2,904  _  _ 

GRAND  TOTAL .  12,598  10,949  9.046 


YEAR  TO  0ATE:N/A 

LINCOLN,  NEB. 


Stor-Joumol-nteS 

ROP  Locol .  50,332  55,009 

Preprint  Locol .  58,743  54,853 

ROP  Nationol .  1,554  2,288 

Preprint  Notional .  9,333  8,010 

Clossified .  38,130  37,731 

GRAND  TOTAL .  156,092  157,891 

YEAR  TO  DATE .  592,413  556,394 

LOUISVILLE,  KY. 

Courier  Journal-o/d 

ROP  Local .  56,155  27,762  72,546  51,320 

Preprint  Local .  43.917  36,327 

ROP  Notional .  1,488  168  2,289 

Classified .  27,210  3,141  23,496  2,669 

Total..  84,853  74,988  98,331  90,316 


‘Indicates  newspapers  reporting  figures  in 
lines. 


1988  1987 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Courier-Journal-S 

ROP  Local  45,780  699  39,241  415 

Preprint  Local .  67,185  50,331 

ROP  Notional  2,262  2,448 

Preprint  Nationol .  11,763  7,699 

Classified  18,173  _  12,634  _ 

Total  66,215  79,647  54,323  58,445 

GRAND  TOTAL .  151,068  154,635  152,654  148.761 

YEAR  TO  DATE .  555,884  478,947  568,057  470,961 

MIDDLETOWN,  N.Y. 

Times  Herald  Record-mS 

ROP  Locol .  117.993  120,501 

Preprint  Locol .  56,469  72,651  47,368  61,680 

ROP  Notional .  1 .332  2,228 

Preprint  National .  18,900  17,280 

Classified .  108,851  _  100,430  _ 

GRAND  TOTAL .  303,545  72,651  287,807  61,680 

YEAR  TO  DATE .  1,182,902  235,215  1,112,179  168,891 

MONTEREY,  CALIF. 

Peninsula  Herald-m 

ROP  Local .  33.206  37.768 

Preprint  Local .  52.438  5.982  57.296  650 

ROP  Notional .  3,132  3,839 

Preprint  Notional .  520 

Classified .  35,001  _  31,6^  _ 

Total...  124,297  5,982  130,534  650 

Herold-S 

ROP  Local .  7,772  7.575 

Preprint  Local .  27,416  24,720 

ROP  National .  411  739 

Clossified  .  10.452  10.648 

Total.  .  46,051  _  43,682  _ 

GRAND  TOTAL .  170,348  5,982  174,216  650 

YEAR  TO  DATE .  657.780  28,162  630,786  7,914 

MONTREAL,  QUE. 

Gazette-m* 

ROP  Local .  972.302  1,073,195 

Preprint  locol .  835,268  1,003,738 

ROP  National .  476,090  374,185 

Preprint  Notional .  113.746  51,912 

Classified .  984,106  784,717 

GRAND  TOTAL .  3,381,512  3,287,747 

YEAR  TO  DATE .  1 2,230,088  1 1 ,622,557 


Note:  Figures  given  in  AAodulor  agate  lines 


ROP  local . 

21,467 

19,987 

Preprint  Local . 

2,619 

2,553 

ROP  National . 

1,651 

1,822 

Preprint  Nationol . 

88 

Classified . 

12,016 

12,899 

Total . 

37,753 

37,349 

Press-e 

ROP  Local . 

28,533 

25,538 

Preprint  Locol . 

5,810 

6,036 

ROP  Nationol . 

1,684 

1,822 

Preprint  Notional . 

88 

14,826 

15,252 

Total . 

50,853 

48,736 

Stor-S 

ROP  Local . 

7,693 

6,409 

Preprint  Locol . 

5,720 

5,808 

ROP  Notional . 

494 

301 

Preprint  National . 

492 

353 

Classified . 

4,551 

3,900 

Totol . 

18,950 

16,771 

GRAND  TOTAL . 

107,556 

102,856 

YEAR  TO  DATE  .,.. 

414,297 

407,739 

NASHVILLE,  TENN. 

Tennessean-m 

ROP  Locol . 

59,475 

53,731 

Preprint  local . 

14.925 

26,242 

ROP  National . 

3,568 

5,316 

Preprint  National . 

217 

Classified . 

39,385 

35,581 

Totol . 

.  117,353 

121,087 

1988  1987 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Bonner-e 

ROPLocal . 

58,308 

54,216 

Preprint  Local . 

14,925 

26,242 

ROP  National . 

3,473 

5,282 

Preprint  Nationol . 

217 

Classified 

38,590 

35,045 

Totol.... 

115,296 

121,002 

Tennesseon-S 

ROP  Locol 

34,710 

32,772 

Preprint  Locol . 

31,618 

28,375 

ROP  Nationol . 

2,578 

4,283 

Preprint  Notionol . 

8,047 

8,084 

Classified 

24,447 

23,479 

Total.... 

101,400 

96,993 

GRAND  TOTAL . 

334,049 

339,082 

YEAR  TO  DATE . 

.  1,221,886 

1,188,838 

NEW  BRUNSWICK, 

N.J. 

Central  Jersey  Home  News-e 

ROP  locol . 

36,949 

34,110 

Preprint  Local . 

7,670 

16,452 

ROP  Nationol . . 

4.041 

4,463 

Preprint  Notional . 

130 

88 

Classified . 

35,511 

34,957 

Total . 

86,900 

92,140 

Central  Jersey  Home  News-S 

ROP  Local . 

17,564 

17,089 

Preprint  Locol . 

46,544 

34,298 

ROP  National . 

1,338 

1,161 

Preprint  National . 

650 

176 

Classified 

21,252 

20,270 

Total... 

88,852 

75,084 

GRAND  TOTAL.. 

.  175,752 

167,224 

YEAR  TO  DATE 

.  604,846 

582,231 

NEW  HAVEN,  CONN. 


Register-m 

ROP  Locol .  54.634  13.708  56,487  17,465 

Preprint  Local .  5,670  35,658  7,056  21,672 

ROP  National  6,655  293  7,473  246 

Preprint  National .  504  504 

Classified  45,258  41,643  _ 

Total....  112,217  50,163  113,163  39,383 

Register-S 

ROP  Local .  43.340  37,116 

Preprint  Local .  41,202  31,626  38,556  33,642 

ROP  National .  2,482  3,219 

Preprint  Nationol .  13,356  12,474 

Clossified .  24,779  _  22,168  _ 

Total .  125,159  31,626  113,533  33,642 

GRAND  TOTAL .  237,376  81,789  226,696  73,025 

YEAR  TO  DATE .  888,629  255,780  833,564  226,661 


NORFOLK,  VA. 

Virginion-Pilot-m 

ROP  Local .  47,583  10,328  54,181  27,097 

Preprint  Local .  12,536  320  12,808  84 

ROP  National .  6,453  1 76  7,098  43 

Preprint  Notional .  185  57  76 

Classified .  64,922  4,317  71,125  4,463 

Total .  131,679  15,198  145,288  31,68/ 


Ledger-Star-e 

ROP  local .  43.148  43,797  51,394  49.609 

Preprint  Local .  13,412  2,681  13,066  1,153 

ROP  National .  6,100  716  6,988  318 

Preprint  Nationol .  544 

Classified  69,601  32,506  73,830  41,329 

Total...  132,805  79,700  145,278  92,409 

Virginian-Pilot/Ledger-Stor-S 

ROP  Locol .  26,563  24,176  27,627  26,198 

Preprint  Local .  18,988  406  10,686  390 

ROP  National .  1,848  105  1,934 

Preprint  Notional .  4,150  8.352 

Classified .  33,447  9,855  18,632  9,766 

Total .  84,996  34,542  67,231  36,354 


34 


EDITOR  &  PUBLISHER  for  June  4,  1988 


Virginian-Pilot/Ledger-Star-sat 

ROP  Local .  12,91] 

Preprint  Locol .  758 

ROP  Notional .  850 

Classified .  21,162 

Total .  35,681 

GRAND  TOTAL .  385,16! 

YEAR  TO  DATE:  N/A 


Times  Herald-e 

ROP  Local . 

Preprint  Locol . 

ROP  National . 

Classified . 

GRAND  TOTAL... 
YEAR  TO  DATE .. 


1987 

1988 

191 

FULL  RUN  PART  RUN 

FULL  RUN  PART  RUN 

FULL  RUN 

9,849 

PALM  SPRINGS,  CALIF. 

Desert-Sun-e 

854 

ROP  Locol . 

86,601 

84.720 

32,235 

Preprint  local . 

62,859 

37,751 

42,938 

ROP  National . 

4,027 

4,917 

Classified.. 

45,760 

1  400,735  160,450 

Daily  News-S 

28,106 

ROP  Local . 

27,295 

27,413 

71,208 

Preprint  Local . 

52,794 

27,987 

2,167 

ROP  National . 

3,211 

3,152 

14,690 

Classified.. 

10,780 

15,016 

116,171 

Totol . 

94,080 

73,568 

345,826 

GRAND  TOTAL. 

293,327 

252,105 

YEAR  TO  DATE . 

.  961,861 

869,035 

Argus  Observer-eS 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Classified . 

GRAND  TOTAL,.. 
YEAR  TO  DATE .. 


Doily  Times-e 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  Notional . 

Classified... 

GRAND  TOTAL- 
YEAR  TO  DATE .. 


PANAMA  CITY,  FLA. 


*lndicates  newspapers  reporting  figures  in 
lines. 


ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  Nationol . 

Classified. 

63,733 

54.328 

1,048 

60,978 

68,296 

57,940 

1,875 

218 

51,500 

GRAND  TOTAL . 

180,087 

179,829 

YEAR  TO  DATE.... 

...  633,142 

M7,092 

PHOENIX, 

ARIZ. 

Arizono  Repubiic-m 

ROP  Locol . 

92,922 

3,021 

106,077 

Preprint  Locol . 

43,099 

8,274 

43,275 

ROP  Notional . 

6,863 

8,848 

Preprint  Notionol . 

94 

Classified.. 

96,816 

709 

101,250 

Total . 

239,700 

12,004 

259,544 

Gozette-e 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional.. 
Clossified... 

Total . 


Republic-S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol.. 
Clossified . 


Press-Herold-m 

ROP  Local . 

Preprint  locol . 

ROP  Notionol . 

Preprint  Notionol.. 
Clossified... 

Total . 


Express-e 

ROP  Local . 

Preprint  Locol.. 
3,048  ROP  Notional  ... 
9,451  Clossified.. 

Totol . 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


83,666 

3,161 

98,045 

3,219 

43,099 

8,274 

43,275 

9.451 

6,562 

8,816 

94 

96,667 

777 

101,060 

965 

229,994 

12,212 

251,290 

13,635 

48,391 

53,660 

33,506 

33,255 

2,900 

3,657 

10,234 

9,466 

57,185 

64,121 

152,216 

164,159 

621,910 

24,216 

674,993 

26,993 

2,575,486 

163,128 

2,686,817 

1X.693 

PORTLAND, 

MAINE 

40,901 

36,602 

22,621 

29,487 

3,434 

4,278 

108 

32,753 

29,531 

99,817 

99,898 

36,071 

31,950 

16,843 

25,375 

3,213 

3,965 

30,460 

26,054 

86,587 

87,344 

(Continued  on  page  43) 
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TECHNICAL  BRIEFS 


Quipp,  Harris 
Graphics  gripper 
system  tested 

A  prototype  online  gripper  system 
developed  jointly  by  Quipp  Systems 
Inc.  and  Harris  Graphics  is  in  final 
testing  at  the  Lakeland  (Fla.)  Led}>er. 

The  system  links  285  feet  of  Quipp- 
Gripp  single-gripper  conveyor  with 
an  NP1372  Harris  inserter  using  an 
infeed  unit  specially  designed  by  Har¬ 
ris.  The  configuration  moves  jackets 
from  the  press  delivery  to  the  inserter 
hopper,  eliminating  jacket  storage 
prior  to  inserting. 

Individual  papers  are  picked  up  by 
the  spine  and  moved  through  check- 
copy  extraction  in  the  quiet  room, 
through  the  plate  room  and  down  into 
the  mailroom’s  drop  stations  at  the 
NP1372. 

If  inserting  on  line,  the  infeed  unit 
signals  the  conveyor  to  drop  papers  at 
the  inserter's  primary  hopper.  The 
infeed  unit  receives,  compresses, 
aligns  and  delivers  the  newspapers  to 
the  hopper. 

At  a  prescribed  level,  the  conveyor 
is  signaled  to  divert  product  to  a  sec¬ 
ond  hopper  (thereafter  to  an  overflow 
station  for  later  manual  inserter  feed¬ 
ing). 

When  not  inserting  on  line,  the  sys¬ 
tem  retains  the  papers  beyond  the 
infeed  stations  and  drops  them  onto 
conventional  conveyors  for  delivery 
to  stackers.  The  overflow  station 
remains  as  a  backup  in  the  event  of  an 
interruption. 

Charles  W.  Carroll,  production 
manager  at  the  70.()00-circulation 
Ledger,  said  the  “early 
runs  .  .  .  have  gone  well,”  and 
expects  the  system  will  eventually 
permit  press  operation  at  higher 
speed.  Plans  call  for  installation  of 
another  NP1372  inserter  for  online 
processing  of  80,000  newspapers  per 
hour,  allowing  the  Ledger  “to  meet 
deadlines  without  adding  another 
press  line,"  said  Carroll. 

Bellatrix  installs 
systems  at  five 
K-R  papers 

Bellatrix  Systems  has  completed 
installation  of  Single-Trak  data 
acquisition  and  management  systems 
for  single-copy  sales  at  five  Knight- 
Ridder  newspapers. 

In  addition  to  auditing  all  money 


going  into  the  newspapers’  racks, 
microprocessor-controlled  systems 
provide  information  on  newsrack 
loading  times  and  time  of  each  sale. 
Circulation  personnel  access  all  infor¬ 
mation  on  a  personal  computer  with 
Single-Trak  software. 

The  system  retrofits  existing  racks, 
rejects  slugs  and  makes  price  changes 
automatically.  Operation  is  guaran¬ 
teed  for  three  years  per  battery. 

Detroit  News 
buys  Chemco 
News-Scan  system 

The  Detroit  News  purchased  a 
high-resolution  News-Scan  Facsimile 
Network  system  from  Chemco  Tech¬ 
nologies  to  transmit  on  two  News- 
Scan  lOOOH  units  from  its  downtown 
facility  to  News-Scan  15()0H  record¬ 
ers  at  production  plants  in  Sterling 
Heights  and  Lansing. 

A  Master  Network  Controller  pro¬ 
vides  system  control,  with  switch 
configuration,  status  information  and 
expansion  capability.  A  T-1  phone 
link  joins  News-Scan  machines  to 
microwave  transmitters  capable  of 
moving  one  broadsheet  page  per  min¬ 
ute. 

The  manufacturer  describes  this 
installation  as  the  most  efficient  of 
those  sold  to  date.  The  system  will 
transmit  negative  or  positive  copy, 
both  transparent  and  reflective  color 
separations  and  complete  printed 
pages  at  a  1,200-line  resolution.  Re¬ 
corders  are  equipped  with  automatic 
casettes,  each  with  a  capacity  equal  to 
more  than  300  pages.  Film  is  auto¬ 
matically  drilled  and  transported  to 
the  online  processor  after  exposure. 

Monotype  to 
supply  Atex 
with  typefaces 

Under  a  new  licensing  agreement. 
Monotype  pic  will  supply  Atex  with 
700  typefaces  over  the  next  two 
years,  supplementing  Atex's  library 
of  ITC  typefaces. 

Monotype  will  also  offer  typo¬ 
graphic  design,  production  and  con¬ 
sultation  services  to  Atex  users.  Atex 
reports  its  display  products  will  offer 
“a  genuine  WYSIWYG  system  solu¬ 
tion”  when  used  with  Monotype 
imagesetters. 


DEC  offers 
joint  license 

Digital  Equipment  Corp. 
announced  that  a  joint  license  for 
VAXmate  Client  software  and  full 
DECnet-DOS  for  VAXmate  is  now 
included  with  every  VAXmate  with¬ 
out  charge. 

Elimination  of  a  separate  license 
order  ($500)  is  a  part  of  Digital’s 
efforts  for  cost-effective  and  easy 
integration  of  personal  computers 
into  an  enterprise  wide  network. 

The  client  license  allows  use  of 
VAX/VMS  Services  for  MS-DOS  for 
sharing  files,  data  and  resources  with 
other  users  anywhere  on  the 
DECnet/OSI  network.  VAXmate 
users  will  have  use  of  VAXmate  MS- 
DOS,  network  software  that  includes 
MS-NET  layered  on  DECnet-DOS 
for  VAXmate,  VT220  and  VT24() 
emulators,  MS-Windows  for  VAX¬ 
mate,  and  an  online  user  information 
system. 

DEC  also  announced  price  reduc¬ 
tions  for  the  VAXmate  system  rang¬ 
ing  from  26%  to  37%,  as  well  as  reduc¬ 
tions  for  volume  purchases  of  IBM 
PC  Network  Integration  Packages  of 
from  5%  to  37%. 

Sll  promotes 
Relsenweber 

System  Integrators  Inc,  has 
announced  the  promotion  of  Michael 
A.  Reisenweber  to  production  vice 
president,  with  responsibility  for  the 
hardware  engineering  and  manufac¬ 
turing  divisions.  Reisenweber  for¬ 
merly  served  as  general  director  of 
customer  services. 

Robert  J.  Strack,  formerly  general 
director  of  operations,  has  been 
named  operations  vice  president, 
with  responsibility  for  software  prod¬ 
uct  development  and  management  of 
the  company’s  transition  to  industry- 
standard  platforms. 

Crosfleld  appoints 
Robert  Joliet 

Crosfield  Electronics  announced 
the  appointment  of  Robert  Joliet  as 
sales  representative  for  Quebec  and 
Canada’s  Maritime  Provinces. 

The  bilingual  Montreal  native 
moved  to  Crosfield  after  serving 
Compugraphic  Corp.  for  12  years  in 
Quebec.  He  joins  engineer  Roger 
Labrecque  in  Montreal. 
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Mentor  to  hold 
Xyquest  training 
seminars 

Xyquest  Inc.  chose  Columbus, 
Ohio-based  Mentor  Technologies  to 
present  60  XyWrite  III  Plus  training 
seminars  in  various  cities  throughout 
the  year. 

Mentor  president  Joseph  Oshins, 
noting  that  such  training  enables 
users  to  make  the  most  of  the  word 
processing  software  the  day  their  sys¬ 
tems  start  running  it,  said  “The 
learning  curve  is  essentially  one 
day.”  Xyquest  described  the  series  as 
“a  key  part”  of  its  overall  client  sup¬ 
port. 

Two  one-day  seminars  (introduc¬ 
tory  and  advanced)  are  slated  for  17 
cities  at  a  cost  of  $245  each,  $445 
both.  Mentor  (800/227-5502)  will  pro¬ 
vide  information  on  cities  and  dates. 

The  company  also  announced  a  $45 
rebate  to  nonvolume  buyers  of 
XyWrite  III  Plus  who  submit  a  sales 
receipt  and  master  diskette  from  any 
of  several  other  word  processing  pro¬ 
grams. 


Alta  Group 
gets  Papertrak 
software  system 

Data  Sciences  Inc.  announced  the 
recent  completion  of  installation  of  its 
Papertrak  business  management  soft¬ 
ware  at  newspapers  of  the  Alta  Group 
Inc. 

Three  group  dailies  in  the  North¬ 
east  and  weeklies  in  New  Hampshire 
and  Florida  use  the  system  for 
accounting  and  payroll,  circulation, 
carrier  routing  and  TMC. 

DSl  president  Mark  Ganslaw 
explained  that  because  each  paper 
“does  its  business  somewhat  diffe¬ 
rently,  Papertrak  has  to  be  able  to 
accommodate  these  differences”  and 
generate  “reports  that  are  consistent 
throughout  the  system.” 

DEC  enters 
co-op  pact 
with  Siemens 

Digital  Equipment  Corp.  has  signed 
a  cooperative  agreement  with 
Siemens  USA’s  Communications 
Systems  unit  for  defining,  developing 
and  promoting  products  and  tech¬ 
nologies  for  the  U.S.  telecommunica¬ 
tions  market. 

Digital  also  joined  Apple  Computer 


Inc.  and  Microsoft  Corp.  in  announc¬ 
ing  plans  to  support  the  International 
Standards  Organization's  CD-ROM 
standard  (ISO  9660).  The  proposal 
now  formalized  as  the  single  interna¬ 
tional  standard  was  submitted  by  the 
High  Sierra  Group  of  vendors,  to 
which  DEC,  Apple  and  Microsoft 
belong. 

The  standard  allows  users  of  infor¬ 
mation  processors  that  conform  to  the 
standard  to  mount  and  read  any  disk 
that  itself  conforms  to  ISO  9660.  Pro¬ 
viders  can  thereby  create  single  mas¬ 
ter  disks  for  VAX,  Apple  and  MS- 
DOS-based  computers.  Standardiza¬ 
tion  is  hoped  to  increase  customer 
acceptance  and  use  of  CD-ROM  tech¬ 
nology  and  facilitate  product  com¬ 
patibility  for  manufacturers. 

Saugen  joins  Atex 

Olaf  R.  Saugen,  manager  of 
advanced  systems  at  Philadelphia 
Newspapers  Inc.  for  17  years,  has 
Joined  Atex  as  director  of  pre-press 
market  planning. 


NEW! 

Rotary 

Shutter 


London  papers 
to  buy 
Sll  system 

London’s  Express  Newspapers 
PLC  has  signed  a  contract  worth 
more  than  $6.5  million  for  the  purch¬ 
ase  of  a  complete  System/55  newspa¬ 
per  publishing  system  from  System 
Integrators  Inc.  Installation  of  the 
Tandem-based  system  for  the  Daily 
Express  will  proceed  in  two  phases. 

Later  this  year,  58  Coyote/22  work¬ 
stations  will  go  into  the  national  news- 
paper’s  Fleet  Street  facilities.  The 
sale  includes  System/55  editorial, 
advertising  and  Ad  Tracking  pack¬ 
ages,  as  well  as  the  XPort  link 
between  personal  computers  and  the 
System/55.  Early  next  year,  379  Coy¬ 
ote  workstations  will  be  added,  as  will 
software  for  Classified  Zoning  and 
Rating  (CZAR),  STATS,  GETNET, 
Spellbinder,  word  processing,  classi¬ 
fied  pagination,  soft  typesetting  and 
the  new  AdMaker  display  ad  makeup 
program. 


Non-Stop  Two-Sided 

FLIP/TOP 


•  New  FAST  Vacuum  System 
at  no  extra  cost 


•  6000-3000-1000  watts 
of  Multi-Spectrum 
(high  UV)  Light  for 
platemaking,  proofing 
and  roomlight  films. 

•  New  Rotary  Shutter 


•  Integrated  Exposure  Control 
with  8  memory  channels 

•  Motorized  Kokomo  and 
Clearing  Filter  optional  $995 


Call  now, 
or  write 
Dept.  214 


nuArc 


‘See  nuArc  at  ANPA,  Atlanta,  GA  Booth  #2250’ 
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Shop  talk 

(Continued  from  page  46) 


Fredericks  of  the  Herald  Examiner 
said  Dukakis  and  Bush,  unlike  Barry 
Goldwater  and  Lyndon  Johnson  in 
1964,  offer  “an  echo,  not  a  choice.” 
(Fredericks  recalled  that  the  slogan  of 
the  1964  election  was  that  the  candi¬ 
dates  provided  “a  choice,  not  an 
echo.”)  The  fact  that  the  two  front¬ 
runners  of  this  year’s  election  have 
nondescript  platforms  and  boring  per¬ 
sonalities  does  not  mean  that  the  race 
has  been  boring,  however. 

That  this  election  was  the  first  since 
1960  when  an  incumbent  was  not 
eligible  for  office  has,  on  its  own, 
made  the  race  exciting.  Editors  and 
reporters  maintain  that  people  are 

vitally  interested  in  the  presdential 
campaign.  The  strongest  indication  of 
this  is  that  voter  turnout  is  up  in  all  but 
two  states  in  which  primaries  have 
been  held,  commented  USC’s  Berg. 

“This  campaign  has  had  more  dis¬ 
cussion  of  issues  than  any  campaign  1 
can  remember,”  he  said. 

Perhaps  the  single  most  influential 
factor  in  increasing  public  interest  in 
the  1988  presidential  election  has 
been  the  phenomenon  of  the  Jesse 
Jackson  campaign.  After  initially 
treating  the  Jackson  campaign  as 
more  of  a  cause  than  a  realistic  bid  for 
the  presidency,  the  media  gradually 
started  to  give  Jackson  the  credit  and 
respect  many  say  he  deserved  from 
the  outset.  With  the  attention  came 
the  inevitable  questions  about 
whether  the  public  was  “ready”  to 
consider  a  black  for  president. 

“It’s  the  most  biased  reporting  I 


have  seen  in  any  election,”  Berg 
observed  of  media  coverage  of  the 
Jackson  campaign.  “They  had  him 
stereotyped  from  Day  One.  They 
labeled  him  a  loser.”  Berg  stated  that 
two  reasons  why  the  media  did  not 
assign  Jackson  legitimate  status  up 
front  were  “racism  and  the  fact  that 
some  parts  of  his  program  were  not 
‘mainstream.’  ” 

Aside  from  Jackson  and  the  ques¬ 
tion  of  race,  one  of  the  biggest  issues 
to  come  to  the  fore  during  this  elec¬ 
tion  has  been  that  of  character.  Smith 
said  character  analysis  is  important 
because  it  provides  a  sense  of  how  a 
candidate  will  react  in  certain  situa¬ 
tions. 

As  the  guru  of  character  analysis, 
James  David  Barber  maintains  that 
what  a  candidate  says  on  the  cam¬ 
paign  trail  is  virtually  no  indication  of 
how  he  will  perform  in  office;  the  real 
key  is  how  he  has  reacted  in  times  of 
crisis. 

So  political  observers  agree  that 
Gary  Hart’s  much-ballyhooed  affair 
with  Donna  Rice  and  his  challenge  to 
the  Miami  Herald  to  tail  him  were 
highly  indicative  of  what  kind  of 
president  he  would  have  made.  Media 
pundits  apply  the  same  principle  to 
Dole’s  inability  to  organize  an  effec¬ 
tive  campaign,  and  to  Dukakis’  reluc¬ 
tance  to  take  a  definitive  stand  on 
anything  but  his  past  accomplish¬ 
ments. 

Writers  such  as  Lauter  champion 
the  public’s  right  to  know  personal 
information  about  a  candidate  that 
may  affect  their  opinion  of  him.  The 
test  of  whether  it  is  relevant  to  a  can¬ 
didate’s  status  as  a  potential  nominee, 
he  said,  is  if  knowing  it  would  cause 
people  to  vote  differently. 

“If  that  information  exists  and 


we’re  not  telling  them  about  it,  then 
we’re  not  doing  our  job,”  he  said. 


Mugger  stopped  by 
Post  photographer 

New  York  Post  photographer  Joe 
De  Maria  recently  helped  thwart  a 
mugger  who  attempted  to  make  off 
with  the  vacation  bankroll  of  an  Ital¬ 
ian  couple  in  the  city. 

According  to  reports  in  the  newspa¬ 
per,  De  Maria  was  sitting  in  his  car 
when  he  saw  a  distraught  woman 
waving  for  help.  In  broken  English, 
she  cried  that  she  and  her  husband, 
who  was  chasing  the  thief,  had  been 
robbed. 

De  Maria  joined  the  chase  in  his  car 
and  caught  up  with  the  mugger,  who 
turned  and  pointed  his  rolled-up 
jacket  at  the  photographer  as  if  it  con¬ 
tained  a  weapon. 

De  Maria  took  out  his  licensed 
revolver  and  yelled,  “Don’t  even 
think  about  it.” 

The  man  immediately  dropped  his 
coat,  and  De  Maria  used  his  portable 
radio  to  call  the  paper’s  photo  editor, 
who  in  turn  called  the  police. 


Minority  grant 

The  department  of  journalism  at 
Roosevelt  University  in  Chicago  has 
received  a  two-year  $100,000  grant 
from  the  Chicago  Tribune  Foundation 
and  Charities  to  subsidize  workshops 
for  high  school  newspaper  staffs. 

The  grant  will  be  used  particularly 
to  assist  students  from  schools  with 
high  minority  enrollments. 
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Eleven  cartoonists  receive  NCS  honors 

Mad  magazine’s  Mart  Drucker  wins  the  annual  Reuben,  and  several 
syndicated  creators  also  get  awards  at  San  Francisco  ceremony 


By  David  Astor 

Mort  Drucker,  who  has  been  a 
comic  strip  cartoonist  but  is  best 
known  for  his  Mad  magazine  draw¬ 
ings,  won  the  Reuben  Award  as  “Out¬ 
standing  Cartoonist  of  the  Year"  May 
28. 

“Peanuts"  creator  Charles  M. 
Schulz  of  United  Feature  Syndicate 
presented  Drucker  with  the  prize  at 
the  42nd  annual  National  Cartoonists 
Society  (NCS)  meeting,  and  observed 
that  it  was  “long  overdue." 

When  making  his  acceptance 
remarks,  the  obviously  affected 
Drucker  joked  that  he  wasn’t  flus¬ 
tered  at  all.  “I'm  happy  to  be  in  this 
great  city  of  San  Diego,"  he  quipped 
to  the  audience  at  the  Westin  St. 
Francis  Hotel  in  San  Francisco. 

Drucker  drew  the  “Benchley" 
comic  for  the  old  Cowles  Syndicate 
during  the  mid-198()s.  He  has  also 
illustrated  ads.  Time  magazine  cov¬ 
ers,  and  books  —  including  Ronald 
Reagan  and  Oliver  North  coloring 
books.  The  cartoonist/caricaturist 
has  been  with  Mad  for  over  three 
decades. 

Prior  to  the  Reuben  announcement, 
several  syndicated  cartoonists  won 
NCS  category  awards.  They  were: 

•  “The  Born  Loser”  creator  Art 
Sansom  of  Newspaper  Enterprise 
Association  for  humor  strips.  He  fin¬ 
ished  ahead  of  “Bloom  County" 
creator  Berke  Breathed  of  the 
Washington  Post  Writers  Group, 
“Cathy”  creator  Cathy  Guisew'ite  of 
Universal  Press  Syndicate,  and 
“Doonesbury”  creator  Garry  Tru¬ 
deau  of  Universal. 

•  “Herman”  creator  Jim  Unger  of 
Universal  for  syndicated  panels. 
Other  nominees  were  “The  Lock- 
horns"  creator  Bill  Hoest  of  King 


Mort  Drucker 

Features  Syndicate  and  “Hazel”  crea¬ 
tor  Ted  Key  of  King. 

•  “Prince  Valiant"  cartoonist  John 
Cullen  Murphy  of  King  for  story 
strips.  Runners-up  were  “The  Kat- 
zenjammer  Kids”  cartoonist  Hy  Eis- 
man  of  King  and  “Gasoline  Alley” 
cartoonist  Jim  Scancarelli  of  Tribune 
Media  Services. 

•  Jim  Borgman  of  the  Cincinnati 
Enquirer  and  King  for  editorial  car¬ 
toons.  Also  nominated  were  Doug 
Marlette  of  the  Atlanta  Constitution 
and  Creators  Syndicate  (CS)  and  Paul 
Rigby  of  the  New  York  Daily  News 
and  Copley  News  Service. 

•  Bill  Gallo  of  the  New  York  Daily 
News  and  Paul  Szep  of  Golf  Digest  (a 
tie)  for  sports  cartoons.  Szep  also 


Art  Sansom 


does  editorial  cartoons  for  the  Boston 
Globe  and  United.  The  other  nominee 
was  Ed  Germano  of  the  Brockton 
(Mass.)  Enterprise. 

Category  winners  also  included 
Drucker  for  special  features,  Ronald 
Searle  for  advertising  and  illustration. 
Chuck  Jones  for  animation.  Will  Eis¬ 
ner  for  comic  books,  Arnold  Roth  for 
illustration,  and  Charles  Saxon  for 
magazine  gags. 

“The  Family  Circus”  creator  Bil 
Keane  of  King  spoke  prior  to  the 
awards'  presentations,  and  offered 
his  usual  barrage  of  one-liners. 

He  began  by  announcing:  “If  you 
don’t  like  my  comments,  Fm  Garry 
Trudeau.  If  you  like  my  remarks,  Fm 
Bil  Keane." 

Then  he  wished  the  audience  a 
“Joe  D’Angelo.”  Keane  said  he  real¬ 
ized  this  didn’t  make  any  sense,  but 
that  his  contract  required  him  to  say 
the  King  president’s  name  at  least 
once  a  day. 

Speaking  of  names,  Keane 
observed  that  there  were  a  lot  of 
famous  ones  at  the  ceremony  — 
“Jack  Daniels,  Johnnie  Walker,  Paul 
Masson  .  .  .  .” 

He  also  mentioned  another  famous 
name  —  former  Arizona  Gov.  Evan 
Mecham,  who  has  been  known  to 
make  some  strange  statements.  “It 
was  Evan  Mecham  who  said  to  the 
pope:  ‘Next  time  bring  the  missus,’” 
noted  Keane,  an  Arizonan  himself. 

Referring  to  the  attempted  Charles 
M.  Schulz  kidnapping  last  month, 
Keane  commented:  “Some  of  those 
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syndicates  will  try  anything  to  get 
talent.” 

As  for  “Momma”  (and  “Miss 
Peach”)  creator  Mell  Lazarus  of  CS, 
Keane  said  “he  was  never  his 
mother's  favorite  —  and  he  was  an 
only  child!” 

Keane  also  gave  the  audience  some 
parental  advice:  “Never  raise  your 
hands  to  your  kids.  It  leaves  your 
groin  unprotected.” 

Speaking  of  parents,  Keane 
revealed  to  the  audience  that  Beetle 
Bailey  was  the  “illegitimate  son  of 
Pearl  Bailey  and  F.  Lee  Bailey.” 

More  written  coverage  and  photos  of 
the  Reuben  weekend  will  appear  in 
upcoming  E&P  issues. 


Do  you  have  to  fertiliio  the  lawn  today? 


'Herman' 


LATS  has  signed  Paul  Greenberg 


Paul  Greenberg  of  the  Pine  Bluff 
(Ark.)  Commercial  is  now  with  the 
Los  Angeles  Times  Syndicate. 

The  thrice-weekly  columnist,  who 
was  previously  self-syndicated, 
describes  himself  as  “an  ideologically 
unreliable  conservative.”  He  writes 
about  subjects  such  as  Jesse  Jackson, 
the  Soviet  Union,  and  AIDS. 

Greenberg  is  editorial  page  editor 


Paul  Greenberg 


of  the  Commercial,  where  he  won  the 
1969  Pulitzer  Prize  for  editorial  writ¬ 
ing  and  a  number  of  other  awards.  He 
has  been  with  the  paper  since  1962 
except  for  a  brief  stay  at  the  Chicuf^o 
Daily  News. 

In  addition  to  his  newspaper  work, 
Greenberg  lectures,  does  political 
analysis  on  Arkansas  network  televi¬ 
sion,  and  hosts  a  weekly  tv  interview 
program  in  Pine  Bluff. 

Greenberg  was  born  and  raised  in 
Louisiana,  earned  undergraduate  and 
master's  degrees  in  journalism  and 
history  at  the  University  of  Missouri, 
did  further  postgraduate  work  at 
Columbia  University,  taught  history 
at  Hunter  College  and  the  University 
of  Arkansas,  and  was  a  visiting  Ful- 
bright  Fellow  in  Soviet-American 
relations  at  UA. 

His  column  clients  include  the 
Albuquerque  Journal,  Dayton  Daily 
News,  Detroit  News,  Louisville 
Courier-Journal,  Memphis  Commer¬ 
cial  Appeal,  Philadelphia  Daily 
News,  San  Diego  Tribune,  San  Fran¬ 
cisco  E.xaminer,  San  Jose  Mercury 
News,  Seattle  Post  Intelligencer,  and 
Tulsa  World. 


Grimsiey  writing  Heritage  column 


A  political  column  by  Richmond 
(Va.)  Times-Dispatch  editorial  page 
editor  J.  Edward  Grimsiey  has  been 
introduced  by  the  Washington,  D.C.- 
based  Heritage  Features  Syndicate. 

The  weekly  “Crosscurrents”  dis¬ 
cusses  matters  such  as  Donald 
Regan’s  new  book.  Grimsiey  wrote: 
“Some  people  call  such  a  book  an 
expose.  Some  call  it  a  memoir.  Web¬ 
ster’s  has  a  better  word  for  it:  bet¬ 
rayal.” 


Grimsiey,  a  35-year  veteran  of  the 
Times-Dispatch,  wrote  the  satirical 
“Metronome”  column  for  the  paper 
for  a  number  of  years.  A  collection  of 
these  columns  was  later  published  as 
a  book  called  Coming  Through  Awry. 

The  William  and  Mary  graduate 
became  editorial  page  editor  in  1970, 
and  has  since  won  a  number  of 
awards.  Grimsiey  has  also  worked  for 
UPl. 


Top  sellers  last  year 

A  number  of  comic  collections 
were  among  the  best-selling  trade 
paperbacks  of  1987,  according  to 
Publishers  Weekly  magazine. 

Calvin  and  Hobbes  by  Bill  Watter- 
son  of  Universal  Press  Syndicate  had 
the  most  sales  last  year  among  car¬ 
toon  books  with  866,000.  The 
Andrews  and  McMeel  (A&M)  title 
was  third  overall  on  the  list. 

Fourth  was  Billy  and  the  Boingers 
Bootleg  (Little,  Brown)  by  Berke 
Breathed  of  the  Washington  Post 
Writers  Group,  846,000;  fifth  was  The 
Far  Side  Observer  (A&M)  by  Gary 
Larson  of  Universal,  729,000;  sixth 
was  Hound  of  the  Far  Side  (A&M)  by 
Larson,  720,(XX);  eighth  was  Garfield 
Food  for  Thought  (Ballantine)  by  Jim 
Davis  of  United  Feature  Syndicate, 
525,000;  and  ninth  was  Garfield 
Swallows  His  Pride  (Ballantine)  by 
Davis,  500,000 

Also,  Erma  Bombeck’s  Family: 
The  Ties  That  Bind  .  .  .  and  Gag! 
(McGraw-Hill)  finished  third  on  PW's 
1987  list  of  best-selling  nonfiction 
hardcovers  with  735,0(X)  copies  sold. 
Bombeck  was  with  the  Los  Angeles 
Times  Syndicate  last  year  but  has 
since  moved  to  Universal. 


WE'VE  GOT 
READERSHIP 
.WIRED. 


Every  day  is  big  news  day,  thanks  to 
our  DAILY  NEWS  SERVICE.  It's  also 
sports,  Suzy's  society  highlights, 
tV  reviews,  newsmaker-profiles 
and  presidential  campaign  tracking 
day.  That's  why  papers  like  the 
Washington  Times  and  Glendale 
News  Press  subscribe  to  our  DAILY 
NEWS  SERVICE.  To  get  all  the  news 
that's  fit  to  print,  get  yourself 
wired,  too. 

Call  toll-free  800-445-4555  for  a 
free  sample  of  our  DAILY  NEWS 
SERVICE,  available  over  AP  or  UPl 
high-speed  data  feature.  Alaska, 
California,  Hawaii  and  Canada,  call 
collect  (619)  293-1818.  Get  the  pack¬ 
age  that  ties  up  readership  and 
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Bio  plus  collections 

William  F.  Buckley,  Jr.:  Patron 
Saint  of  the  Conservatives,  John  B. 
Judis’  biography  of  the  Universal 
Press  Syndicate  columnist,  has  been 
released  by  Simon  &  Schuster. 

Other  Universal  creators  have  their 
cartoons  collected  in  Andrews  and 
McMeel-published  books  with  spring 
and  summer  shipping  dates. 

Ziggy’s  Follies  by  “Ziggy”  car¬ 
toonist  Tom  Wilson,  Ronald  Reagan 
in  Movie  America  by  Village  Voice 
editorial  cartoonist  Jules  Feiffer,  and 
Lost  in  Space:  The  Reagan  Years  by 
Philadelphia  Inquirer  editorial  car¬ 
toonist  Tony  Auth  were  released  in 
April;  and  Night  of  the  Crash-Test 
Dummies  by  “The  Far  Side”  car¬ 
toonist  Gary  Larson  is  coming  in  July. 

Andrews  and  McMeel  also  released 
three  comic  collections  by  non-Uni- 
versal  people  back  in  March.  They 
were  Sound  Sleeping  in  The  Neigh¬ 
borhood  by  “The  Neighborhood” 
cartoonist  Jerry  Van  Amerongen  of 
King  Features  Syndicate,  B.C.  Rides 
Again  by  “B.C.”  cartoonist  Johnny 
Hart  of  Creators  Syndicate,  and  Strike 
the  Sot  by  “The  Wizard  of  Id”  car¬ 
toonists  Hart  and  Brant  Parker  of 
North  America  Syndicate. 


Cartoonist  coverage 

The  current  issue  of  Cartoonist 
Profdes  magazine  features  a  number 
of  syndication-related  stories. 

Included  is  a  talk  with  “Ziggy” 
creator  Tom  Wilson  of  Universal 
Press  Syndicate,  an  article  about  the 
upcoming  musical  based  on  “Beetle 
Bailey”  by  Mort  Walker  of  King  Fea¬ 
tures  Syndicate,  a  piece  focusing  on 
“Frank  and  Ernest”  by  Bob  Thaves 
of  Newspaper  Enteprise  Association,  a 
story  about  “Simple  Beasts”  by 
Doug  Hall  of  Tribune  Media  Services, 
a  photo  spread  on  the  making  of  the 
statue  commemorating  the  30th 
anniversary  of  “B.C.”  by  Johnny 
Hart  of  Creators  Syndicate,  an  inter¬ 
view  with  editorial  cartoonist  Bill 
Sanders  of  the  Milwaukee  Journal 
and  North  America  Syndicate,  and  an 
article  about  “Hazel”  by  Ted  Key  of 
King. 

The  magazine  is  based  at  P.O.  Box 
325,  Fairfield,  Conn.  06430. 


On  Moscow  summit 

Four  Hedrick  Smith  articles  on  this 
past  week’s  Moscow  summit  were 


purchased  by  about  50  newspapers, 
according  to  Universal  Press  Syndi¬ 
cate. 

Clients  included  the  Boston  Her¬ 
ald,  Cleveland  Plain  Dealer,  Dallas 
Morning  News,  Detroit  News,  Hous¬ 
ton  Chronicle,  Indianapolis  News, 
Nashville  Tennessean,  New  York 
Daily  News,  Orange  County  Regis¬ 
ter,  Philadelphia  Inquirer,  Pittsburgh 
Press,  and  Sacramento  Bee. 

The  Pulitzer  Prize-winning  Smith  is 
a  former  Moscow  bureau  chief  for  the 
New  York  Times  and  author  of  the 
best-selling  Russians  book. 

Oregon  is  the  theme 


A  weekly  cartoon  panel  devoted 
solely  to  life  in  Oregon  is  being  syndi¬ 
cated  by  Mark  C.  Saunders. 


*Oh  swell-first  St.  Helens  and  now  Mt. 

Hood...pretty  soon  there  won't  be  any 
place  left  to  fish!" 

Blowfish  may  survive. 

“OREgroaners”  clients  include  the 
Corvallis  Gazette-Times  and  several 
Oregon  weeklies. 

Saunders  —  based  at  6303  S.W. 
Evelyn,  Portland,  Ore.  97219  —  also 
does  “The  New  Epicureans”  and 
“Kvetch”  comic  panels,  both  of 
which  he  created  with  David  Boxer- 
man.  And  Saunders  teaches  gag  car¬ 
tooning. 

Short  fiction  contest 

The  Fiction  Network  (FN)  has 
announced  its  fourth  $1,500  fiction 
competition. 

Entries,  which  must  be  unpub¬ 
lished  short  stories  under  3,000 
words,  are  due  Aug.  15.  Writers 
should  send  a  stamped,  self- 
addressed  envelope  for  complete  con¬ 


test  rules  before  submitting  a  manu¬ 
script. 

Judges  are  author  Joyce  Carol 
Oates,  Chicago  Tribune  book  editor 
Dianne  Donovan,  and  Tampa  Tribune 
features  editor  Michael  Kilgore. 

FN  —  based  at  P.O.  Box  565 1 ,  San 
Francisco,  Calif.  94101  —  syndicates 
short  fiction  by  well-known  authors 
and  previously  unpublished  writers. 
Clients  include  the  Boston  Globe, 
Buffalo  Nev's,  Detroit  News,  Mil¬ 
waukee  Journal,  and  Providence 
Journal. 

Tv  film  on  Zumwalts 

My  Father,  My  Son  —  the  story  of 
how  Adm.  Elmo  Zumwalt  Jr.  ordered 
the  use  of  Agent  Orange  during  the 
Vietnam  War,  which  caused  his  Navy 
lieutenant  son  to  get  cancer  —  aired 
on  CBS  television  May  22. 

Zumwalt  and  Adm.  Worth  Bagley 
write  a  weekly  military  affairs  column 
for  the  Los  Angeles  Times  Syndicate. 

Teen  column  prizes 

Each  installment  of  the  weekly 
“Celebrity  Teen  Talk”  column  now 
features  a  trivia  question.  Prizes  for 
the  correct  answer  include  record 
albums,  books,  videocassettes,  and 
toys. 

The  column  (see  E&P,  Jan.  2)  is  by 
Jason  R.  Rich,  Riverview  Terrace, 
Irvington,  N.Y.  10533. 

Six  for  Paul  Conrad 

When  Paul  Conrad  of  the  Los 
Angeles  Times  and  Los  Angeles  Times 
Syndicate  recently  won  the  Sigma 
Delta  Chi  Distinguished  Service 
Award  for  editorial  cartooning,  he 
reportedly  became  the  first  journalist 
to  win  six  of  these  SDX  awards  in  any 
category. 

Scholarship  awards 

Columnist  Carl  Rowan  of  North 
America  Syndicate  has  awarded 
$4,000  college  scholarships  to  52 
black  high  school  seniors  via  his  Proj¬ 
ect  Excellence  organization. 

‘Willie’  creator  dead 

“Willie  Woo”  comic  strip  creator 
Marion  Abeson  has  died  in  New  York 
City  at  the  age  of  75.  She  also  wrote 
about  180  children’s  songs  for  Pete 
Seeger,  the  Weavers,  and  others. 
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198 

B 

1987 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Telegrom-S 

ROP  local . 

27,707 

32,345 

Preprint  Local . 

32,841 

28,868 

ROP  Notional . 

983 

1,227 

Preprint  National . 

4,835 

4,809 

Clossified . 

38,522 

31,284 

Totol . 

104,843 

98,533 

GRAND  TOTAL . 

291,247 

285,775 

YEAR  TO  DATE.... 

901,728 

899,878 

PORTLAND,  ORE. 

Oregonion-o/d/S 

ROP  Local . 

92,766 

7,793 

94,244 

11,794 

Preprint  Local . 

96,455 

89,960 

ROP  Notional . 

11,914 

897 

17,457 

712 

Preprint  National . 

10,242 

9,493 

Classified . 

143,259 

122,998 

GRAND  TOTAL . 

355,636 

8,690 

334,152 

12,506 

YEAR  TO  DATE  .  .. 

1,422,639 

40,163 

1,315,672 

43,924 

PROVIDENCE,  R.l. 

Journal-m 

ROP  Local . 

52,184 

14,018 

46,934 

18,103 

Preprint  Local . 

9,104 

85,749 

14,184 

61,191 

ROP  National . 

5,963 

5,519 

Preprint  National . 

12,910 

6,299 

Classified . 

43,069 

1,437 

38,169 

1,362 

Totol . 

110,320 

114,114 

104,816 

86,955 

Bulletin-e 

ROP  Local . 

49,248 

14,018 

43,912 

18,103 

Preprint  Locol . 

9,104 

85,749 

14,194 

61,191 

ROP  Notional . 

5,773 

5,231 

Preprint  Notional . 

12.910 

6,299 

Classified . 

36,347 

1,437 

31,597 

1,362 

Total . 

100,472 

114,114 

94,934 

86,955 

JoumaUS 

ROP  local . 

35,860 

35,135 

Preprint  Local . 

40,437 

68,670 

39,009 

67,889 

ROP  Notional . 

3,766 

5,684 

Preprint  National . 

9,664 

8,535 

Clossified . 

23,262 

21,530 

Totol . 

112,990 

68,670 

109,892 

67,889 

GRAND  TOTAL . 

323,78, 

2v6,898 

309,642 

241,799 

YEAR  TO  DATE.... 

1,183,173 

1,159,443 

1,147,201 

813,864 

RALEIOH 

,  N.C. 

News  &  Observer-mS 

ROP  Local . 

69,015 

5,028 

81,931 

3,870 

Preprint  Local . 

2,103 

11,128 

2,235 

13,548 

ROP  Notional . 

10,254 

262 

10,751 

Preprint  Notionol . 

14,287 

16 

12,492 

252 

Classified . 

149,059 

146,920 

Total 

244,718 

16,434 

254,329 

17,670 

Times-e 

ROP  Local . 

37,554 

5,028 

49,834 

Preprint  Local . 

5,709 

1,060 

5,773 

2,895 

ROP  National . 

6,103 

262 

7,167 

Preprint  National . 

72 

Clossified . 

70,350 

87,073 

Total . 

119,716 

6,350 

149,847 

2,966 

GRAND  TOTAL . 

364,434 

22,784 

404,176 

20,636 

YEAR  TO  DATE... 

.  1,461,527 

79,050 

1,510,253 

62,906 

RfAOINO,  PA. 


Eagle-Ticws-e 

ROPlocol .  41,178  47,199 

Preprint  LkoI .  28,170  28,920 

ROP  Notional .  2,824  3,709 

Preprint  Notionol .  630  630 

Clossified .  45,565  38,344 

Total .  118,367  118,802 


*lndicates  newspapers  reporting  figures  in 
lines. 


1988 

1987 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Eogle-S 

ROP  Local . 

26,953 

26,776 

Preprint  Lxal . 

9,025 

19,895 

7,380 

14,610 

ROP  Notional . 

2,048 

1,749 

Preprint  NotiorKil . 

9,630 

8,370 

Classified . 

22,134 

18,000 

Totol . 

69,890 

19,895 

62,272 

14,610 

GRAND  TOTAL . 

188,257 

19,895 

181,074 

14,610 

YEAR  TO  DATE . 

685,818 

44,675 

651,807 

40,295 

Times-Dispotch-m 
ROP  Locol . 

RICHMOND,  VA. 

48,649 

53,110 

252 

Preprint  Local . 

25,055  2,221 

36,658 

1,759 

ROP  National . 

6,212 

5,947 

Preprint  National . 

585 

118 

37,822 

35,910 

Total . 

.  118,323  2,221 

131,743 

2,011 

News  Leoder-e 

ROP  local . 

Preprint  local . 

ROP  Notional . 

Classified . 

38,440 

25,095 

5,921 

35,358 

4,117 

1,740 

41,658 

32,645 

6.039 

35.019 

7,951 

836 

Total . 

104,814 

5,857 

115,361 

8,787 

Times-Dispotch-S 

ROP  Local . 

31,231 

33,515 

Preprint  Local . 

22,252 

92 

29,055 

388 

ROP  Notionol . 

2,247 

2,007 

Preprint  Notionol . 

7,491 

6,307 

Classified . - . 

26,292 

25,165 

Total . 

89,513 

92 

96,049 

388 

GRAND  TOTAL . 

312,650 

8,170 

343,153 

11,186 

YEAR  TO  DATE .... 

..  1,152,580 

28,886 

1,151,314 

29,691 

RIVERSIDE. 

CALIF. 

Press-Enterprise*mS 
ROP  Local . 

63,699 

18,265 

65,736 

105.784 

19,821 

Preprint  Local . 

109,318 

ROP  Notionol . 

6,935 

6,779 

Preprint  Notional . 

14,932 

12,255 

Clossified . 

83,855 

171 

73,565 

222 

GRAND  TOTAL . 

278,739 

18,436 

264,119 

20,043 

YEAR  TO  DATE.... 

..  1,126,431 

67,557 

1,015,309 

70,644 

News-Tribune-eS 

ROP  Local . 

ROME.  6A. 

35,588 

37,801 

Preprint  Local . 

26,632  2,460 

30,930 

5,720 

ROP  National . 

1,194 

1,371 

Preprint  Notionol . 

1,982  176 

1.040 

Clossified . 

16,481 

12,689 

GRAND  TOTAL . 

81,877  2,636 

83,831 

5,720 

YEAR  TO  DATE . 

327,095  7,094 

308,855 

13,610 

Post-Dispotch-m 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  National . 

Classified . 

ST.  LOUIS. 

50,398 

16,261 

4,881 

85 

60,305 

,  MO. 

23,931 

462 

52,952 

11,729 

4,398 

59,741 

38,561 

533 

Total . 

131,930 

24,393 

128,820 

39,094 

Post-Dispotch-S 

ROP  local . 

32,697 

37,066 

Preprint  Local . 

33,277 

43,483 

ROP  Notionol . 

3,660 

3,783 

Preprint  Notionol . 

10,035 

8,585 

41,675 

43.583 

Total . 

121,344 

136,500 

GRAND  TOTAL . 

253,274 

24,393 

265,320 

39,094 

YEAR  TO  DATE.... 

982,145 

101,304 

973,808 

130,396 

ST.  PETIRSBURO,  FLA. 

Times-m 

ROP  Local... 

77,639 

169,780 

88,586 

249,040 

Preprint  Locol . 

28,718 

6,052 

39,027 

8,374 

ROP  Notionol . 

3,858 

63 

5,469 

524 

Preprint  Notionol.... 
Classified . 

190 

77,507 

99,261 

77,691 

280 

65,856 

Totol .  187,912  275,156  210,773  324,074 


1988  1987 

FULL  KUN  PART  RUN  FULL  RUN  PART  RUN 


Time$-S 

ROPLocol .  28,372  52,482  36.449  70.291 

Preprint  Locol .  29,687  5,215  28.533  4.700 

ROP  Notional .  1,470  8  2,808  38 

Preprint  Notional .  9.823  200  9,495  264 

Clossified .  22,294  15.459  23,057  12,883 

Total .  91,646  73,364  100,342  88,176 

GRAND  TOTAL .  279,558  348,520  3H.115  412,250 


YEAR  TO  DATE:  N/A 


SAN  OIIGO,  CALIF. 

Union  Tribune-meS 

ROP  Local .  265,119  29,633  277.468  35,499 

Preprint  Locol .  124.608  40.492  95.092  42.024 

ROP  Notionol .  61.611  2.997  62,984  2.705 

Preprint  Notionol .  12,358  488  9,990  2,820 

Classified .  267,712  _  271,720  _ 

GRAND  TOTAL .  731,408  73,610  717,254  83,048 

YEAR  TO  DATE .  2,467,143  220,429  2,376,003  260,063 


SAN  FRANCISCO,  CALIF. 

Chronkle-m 

ROP  Local .  39.638  13,527  39,307  15,230 

Preprint  Local .  49,626  53,374 

ROP  Notional .  20,970  798  20,129  1.349 

Preprint  Notional .  1 ,040  520 

Classified .  49,488  _  51,655  _ 

Total .  160,762  14,325  164,985  16,579 

Ex  iner-e 

ROP  Local .  35,970  13,101  37,613  14,318 

Preprint  Locol .  49,626  53,374 

ROP  Notional .  18,876  726  18,728  1,311 

Preprint  Notional .  1 .040  520 

Clossified .  49,175  51,425  _ 

Total .  154,687  13,827  161,660  15,629 


(Continued  on  page  44) 
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>988  1987 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

Exotniner/Chronicle-S 

ROP  local .  25,110  2,787  23,397 

Preprint  Local .  29,592  33,043 

ROP  Notional .  10,707  52  11,744 

Preprint  Notionol .  18,200  12,870 

Classified .  24,524  25,344 

Total .  108,135  2,839  104,400  _ 

GRAND  TOTAL .  423,584  30,991  433,045  32,208 

YEAR  TO  DATE:  N/A 


SANTA  ANA,  CALIF. 

Oronge  County  Register-a/d 

ROP  Local . 

164,179 

169,898 

Preprint  locol . 

85,204 

92,933 

ROP  Notionol . 

22,556 

24,172 

Preprint  Notional . 

10,328 

9,294 

Classified 

246,712 

242,441 

GRAND  TOTAL . 

558,887 

558,102 

YEAR  TO  DATE . 

,.  2,200,307 

2,103,783 

SANTA  MONICA,  CALIF. 

The  OutlooL-e 


ROP  Locol . 

26,904 

27,760 

Preprint  Local . 

4,554 

6,567 

ROP  National . 

5,794 

6,480 

Preprint  Notionol . 

185 

Classified . 

41,451 

37,319 

GRAND  TOTAL . 

81,088 

78,124 

YEAR  TO  DATE . 

313,318 

290,150 

SCOTTSBLUFF,  NEB. 


Stor-Herold-mS 

ROPLocol .  22,850  27,144 

Preprint  Local .  5,481  29,581  12,840  27,144 

ROP  Notionol .  2,525  2,084 

Preprint  Notional .  1,349  131  329  397 

Classified .  11,877  10,341  _ 

GRAND  TOTAL .  44,102  29,712  52,740  27,543 

YEAR  TO  DATE .  142,192  111,094  175,150  50,258 


SEATTLE,  WASH. 

Post.lntelligencer-m 


ROP  Local .  34,508  35,338 

Preprint  local .  41,740  44,224 

ROP  Notionol .  12,717  18,287 

Preprint  Notional .  407 

Classified .  45,541  _  41,359  _ 

Total...  94,744  42,147  94,984  44,224 

Times-e 

ROPLocol .  54,412  40,892 

Preprint  Local .  44,218  77,485 

ROP  Notional .  13,739  18,942 

Preprint  Notional .  498  711 

Classified  43,081  _ 51^  44,932  158 

Total .  133,232  44,947  144,784  78,554 

Times-S 

ROPLocol  17,491  19,754 

Preprint  Local .  14,011  5,457  20,748  1,420 

ROP  Notional .  5,944  4,744 

Preprint  Notional .  9,343  9,358 

Classified  34,154  35,525  _ 

Total .  85,145  5,457  92,133  1,420 

GRAND  TOTAL .  313,143  112,771  331,903  124,198 

YEAR  TO  DATE .  1,219,994  401,587  1,248,270  417,513 

SHREVEPORT,  LA. 

Times-mS 

ROP  local .  44,747  74,024 

Preprint  Local .  31,954  24,955  33,402  25,075 

ROP  Notionol .  4,249  4,549 

Preprint  Notionol .  11,292  8,983 

Clossified  41,980  34,598  _ 

Total  154,222  24,955  159,558  25,075 


*lndicates  newspapers  reporting  figures  in 
lines. 


1988  1987 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Journal -S 


ROP  Local . 

34,240 

36,760 

Preprint  Local . 

10,873 

3,957 

18,307 

3,944 

ROP  National . 

2,449 

2,837 

Classified . 

39,091 

35,584 

Totol. 

84,453 

3,957 

93,488 

3,944 

GRAND  TOTAL . 

240,875 

28,912 

253,044 

29,041 

YEAR  TO  DATE . 

788,271 

104,079 

859,090 

92,789 

SPOKANE.  WASH. 

Spokesmon*Review-m 

ROP  Locol . 

29,458 

30,778 

Preprint  Local . 

4,597 

5,815 

ROP  Notional . 

2,934 

4,103 

Preprint  Notional . 

115 

Classified . 

24,584 

22,992 

Totol . 

63,573 

63,803 

Chroniciee 

ROP  Local . 

29,478 

30,912 

Preprint  Locol . 

3,940 

3,538 

ROP  National . 

2,934 

4,102 

Ckissifieo 

24,264 

22,613 

Total. 

40,414 

41,229 

Spokesmen  -Review-$ 

ROP  Local . 

10,792 

12,456 

Preprint  Local . 

4,829 

4,502 

ROP  Notional . 

1,295 

1,455 

Preprint  National . . 

1,585 

1,535 

Clossified . 

10,454 

15,798 

Totol. 

28,957 

35,944 

GRAND  TOTAL . 

153,146 

160,978 

YEAR  TO  DATE . 

527,908 

552,483 

SYRACUSE,  N.Y. 

Post-Stondord-m 

ROP  locol . 

41,071 

13,745 

42,531 

17,424 

Preprint  Local . 

44,075 

61,784 

ROP  Notional . 

3,330 

3,704 

Clossilied 

24,042 

22,279 

Totol.. 

114,518 

13,745 

130,298 

17,424 

Herald  Journal-e 

ROP  Local . 

43,846 

5,733 

48,052 

4,930 

Preprint  Local . 

52,854 

74,424 

ROP  Notionol . 

2,971 

3,217 

Classified 

25,594 

23,244 

Totol . 

125,245 

5,733 

151,139 

6,930 

Herald  Americon-S 

ROP  local . 

19,804 

248 

22,397 

404 

Preprint  Local . 

43,437 

50,630 

ROP  National . 

975 

1,144 

Preprint  National . 

10.034 

9,399 

Clossified . 

19,483 

18,624 

Total . 

93,735 

248 

102,214 

404 

GRAND  TOTAL . 

335,518 

19,724 

383,453 

24,958 

YEAR  TO  DATE.  .. 

1,223,128 

73,498 

1,254,577 

69,347 

TOLEDO,  OHIO 

Blode-e 

ROPLocol . 

48,047 

55,933 

Preprint  Local . 

23,034 

25,740 

ROP  Notional . 

3,243 

4,284 

Preprint  National . 

132 

66 

Classified . 

21,747 

23,342 

Totol . 

94,203 

109,345 

BlodC'S 

ROP  local . 

19,701 

23,192 

Preprint  Locol . 

44,484 

36.432 

ROP  Notional . 

2,197 

3,246 

Preprint  Notional . 

14,124 

12,672 

Classiffed 

14,555 

13,924 

Total... 

95,041 

89,468 

GRAND  TOTAL . 

191,244 

198,833 

YEAR  TO  DATE . 

710,730 

702,198 

TOPEKA, 

KAN. 

Copital-Journol-mS 

ROP  Local . 

54,405 

46,159 

Preprint  Local . 

20,644 

49,088 

29,051 

48,745 

ROP  Notionol . 

2,323 

2,885 

Preprint  Notional . 

248 

7,739 

579 

7,309 

Clossified . 

25,051 

24,025 

GRAND  TOTAL . 

102,891 

54,827 

104,499 

54,054 

YEAR  TO  DATE . 

375,202 

231,840 

344,347 

188,295 

1988  1987 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


TORONTO,  ONT. 

Sun-mS* 


ROP  Locol . 

1,236,702 

1,290,024 

Preprint  Local . 

124,024 

71,425 

ROP  National . 

158,327 

201,174 

Preprint  National . 

3,543 

17,142 

Clossified . 

1,490,343 

1,174,439 

GRAND  TOTAL . 

3,014,979 

2,754,626 

YEAR  TO  DATE:  N/A 

Note:  Figure  given  in  modular  ogate  lines. 

TORRANCE,  CALIF. 

Daily  Breeze-eS 

ROP  local . 

54,717 

41,447 

Preprint  Locol . 

54,548 

59,809 

ROP  Notional . 

6,140 

7,395 

Preprint  Notionol . 

14,430 

13,260 

Classified . 

87,917 

79,952 

GRAND  TOTAL . 

217,772 

222,083 

YEAR  TO  DATE . 

891,594 

874,040 

TULSA,  OKLA. 

World-m 

ROP  Local . 

48,709 

3,321 

55,136 

5,117 

Preprint  Locol . 

8,065 

453 

9,390 

4,343 

ROP  Notionol . 

2,275 

3,568 

Preprint  National . 

177 

Clossified . 

34,413 

39,002 

Total . 

95,662 

3,774 

107,273 

9,460 

Tribune-e 

ROP  Local . 

47,888 

3,321 

55,909 

5,117 

Preprint  Locol . 

7,841 

453 

9,388 

4,343 

ROP  National . 

2,215 

3,651 

Preprint  Notional . 

177 

Classified . 

36,268 

35,196 

Total . 

94,212 

3,774 

104,321 

9,440 

World-S 

ROP  Local . 

20,256 

22,959 

Preprint  Local . 

6,224 

6,259 

ROP  Notional . 

1,590 

2,334 

Preprint  Notionol . 

2,787 

2,744 

Classified . 

19,626 

16,382 

Total . 

50,483 

50,700 

GRAND  TOTAL. 

240,357 

7,548 

242,294 

18,920 

YEAR  TO  DATE 

3,799,443 

133,425 

4,083,338 

225,454 

WASHINGTON,  PA. 

Observer-Reporter-m 


ROP  Locol . 

24,540 

28,143 

Preprint  Local . . 

36,335 

32,852 

ROP  Notional . 

1,269 

1,908 

Classified . 

30,105 

25,109 

Total... 

92,249 

88,012 

Observer-Reporter-S 


ROP  local . 

8,682 

8,716 

Preprint  Locol . 

23,478 

16,254 

ROP  National . 

203 

Preprint  Notionol . 

258 

129 

Classified . 

5,645 

5,391 

Total . 

38,043 

30,693 

GRAND  TOTAL . 

130,312 

118,705 

YEAR  TO  DATE . 

395,849 

408,328 

WATIRVILLE,  MAINE. 

Sentinel-m 


ROP  local . 

28,572 

2,857 

28,110 

2.289 

Preprint  Local . 

32,135 

7,794 

33,884 

10,777 

ROP  Notionol . 

1,588 

1,014 

Preprint  Notional . 

80 

1,170 

Clossified . 

28,449 

21,534 

GRAND  TOTAL . 

91,024 

10,451 

84,544 

14.234 

YEAR  TO  DATE . 

306,834 

35,671 

276,889 

41  184 

WEST  PLAINS,  MO. 

Ouill-e 

ROP  Local  13,065  13,767 

ROP  Notional .  509  717 

Classified  3,062  3,241 

GRAND  TOTAL .  16,636  17,725 

YEAR  TO  DATE .  59,265  62,766 
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Shop  talk 

(Continued  from  page  56) 


this  race  was  Babbitt  and  he  went 
nowhere.  The  press  can  accelerate 
trends,  but  power  of  the  media  in 
terms  of  molding  public  opinion  is,  1 
think,  overrated.” 

According  to  veteran  political 
observer  Larry  Berg,  the  Dole  cam¬ 
paign  affirmed  the  need  in  a  modern 
election  to  run  an  effective  campaign 
with  a  competent  team  of  professional 
advisers,  something  Dole  couldn’t 
afford. 

The  best  campaigns,  Berg  believes, 
are  more  sophisticated  than  the  media 
which  cover  them,  and  he  is  con¬ 
vinced  that  no  one  is  more  astute  at 
media  manipulation  than  the  Reagan 
administration. 

“The  people  running  [successful] 
campaigns  know  more  about  the 
media  than  the  media  do.  If  you’ve 
got  enough  money,  you  can  avoid 
making  mistakes,”  asserted  Berg, 
director  of  USC’s  Institute  of  Politics 
and  Government.  “You  can’t  run  an 
amateur  presidential  campaign.  Gary 
Hart  did  that.  Dole’s  campaign  was 
the  worst.  It  was  just  one  giant  exam¬ 
ple  of  mismanagement.” 

Berg,  who  noted  that  he  closely 
monitors  four  Los  Angeles-area 
newspapers  in  addition  to  the  New 
York  Times,  Washington  Post  and 
Christian  Science  Monitor,  refuted 
Dole’s  claim  that  the  press  has  a  lib¬ 
eral  bias  that  favors  the  Democrats. 

“There’s  not  one  streak  of  evi¬ 
dence  to  support  that  the  press  is  lib¬ 
eral,”  he  declared. 

As  with  past  elections,  media  cov¬ 
erage  of  the  1988  campaign  has  been 
criticized  for  not  delving  deep  enough 
into  the  issues.  Hart  and  Dole  in 
particular  lashed  out  at  the  media  for 
dwelling  on  what  they  maintained 
were  inconsequential  matters. 

During  his  recent  Senate  speech, 
given  the  same  day  that  Bush  offi¬ 
cially  became  the  Republican  nomi¬ 
nee  by  winning  the  Pennsylvania  pri¬ 
maries,  Dole  presented  his  media 
wish-list. 

“I  Just  wish  I  were  hounded  on  the 
federal  deficit  as  I  was  on  my  staff,” 
he  said.  “1  Just  wish  I  were  interro¬ 
gated  about  American  agriculture  as  1 
was  about  fund  raising.  I  Just  wish  my 
voting  record  were  as  thoroughly 
scrutinized  as  were  my  wife’s  per¬ 
sonal  finances.” 

Media  pundits,  such  as  Times’ 
assistant  national  editor  Roger  Smith, 
admit  that  the  press  tends  to  concen¬ 
trate  more  heavily  on  the  “horse 
race”  aspect  of  the  presidential  cam¬ 


paign  than  the  issues  but.  Smith 
argues,  substance  is  something  often 
controlled  by  the  candidates  during 
an  election,  not  the  media. 

Smith  cited  the  example  of  an  eco¬ 
nomic  position  paper  that  Vice  Presi¬ 
dent  Bush  was  reportedly  on  the 
verge  of  presenting  before  he  gained 
front-runner  status.  After  winning  in 
New  Hampshire  and  in  the  South, 
releasing  a  major  policy  statement 
would  have  unnecessarily  opened 
him  up  to  criticism.  Smith  pointed 
out. 

A  cardinal  rule  of  successful  poli¬ 
ticking,  observers  agree,  is  never  to 
give  the  public  or  the  media  any  more 
information  than  necessary  to  win  an 
election,  to  try  to  please  as  broad  a 
constituency  as  possible  in  as  general 
terms  as  possible. 


the  smallest  changes  or  nuances  of  a 
candidate’s  platform  —  or  lack 
thereof  —  and  pursues  relentlessly 
with  innumerable  follow-up  stories, 
candidates  who  survive  are,  out  of 
necessity,  extremely  cautious  about 
what  they  say. 

This  often  results  in  the  public’s 
perception  that  the  press  is  not  doing 
its  Job  of  transcending  conventional 
wisdom  and  providing  a  meaningful, 
behind-the-scenes  picture  of  the  race. 

Lauter  of  the  Times  said  one  of  the 
problems  in  providing  more  thought¬ 
ful  coverage  of  the  election  is  that 
readers  seemed  to  be  more  concerned 
about  who  is  more  ahead  than  they 
are,  say,  about  a  doubtful  candidate’s 
interpretation  of  the  Soviet  with¬ 
drawal  of  troops  from  Afghanistan. 

“What  happens  is  that  we  write 


“I  just  wish  I  were  hounded  on  the  federal  deficit  as 
I  was  on  my  staff,”  he  said.  “I  just  wish  I  were 
interrogated  about  American  agriculture  as  i  was 
about  fund  raising.  I  just  wish  my  voting  record  were 
as  thoroughly  scrutinized  as  were  my  wife’s  personal 
finances.” 


“There  are  times  when  candidates 
are  providing  substance,”  Smith 
remarked,  “but  it  usually  is  when  it 
suits  them.  In  the  case  of  the  1984 
election,  for  example,  Reagan  wasn’t 
pressed  because  he  was  so  far  ahead. 
Mondale,  on  the  other  hand,  was  so 
far  behind  he  felt  he  had  to  do  some¬ 
thing,  so  he  proposed  raising  taxes.” 

Reporters  who  have  ridden  the 
campaign  trail  say  that  the  road  to  the 
national  conventions  is  a  long  and 
repetitive  one.  Much  campaign 
reporting  consists  of  covering  the 
same  speech  and  same  worn-out 
Jokes  in  city  after  city.  Even  when 
candidates  are  providing  the  media 
with  substance,  they  say,  the  scant 
amount  of  information  they  divulge  is 
not  necessarily  new  or  original. 

“There  isn’t  all  that  much  profound 
thought  to  report,”  observed  Carl 
Irving,  politics  writer  for  the  San 
Francisco  Examiner,  who  covered 
the  1976  and  1980  presidential  cam¬ 
paigns.  “Candidates  make  a  lot  of 
bland  assertions.  Dukakis  gave  a 
speech  during  the  Illinois  primary  on 
economic  policy.  1  asked  him, 
'What’s  new  about  this?’  He  said  he 
hadn't  given  it  any  additional  thought. 
I  found  out  later  it  was  the  same 
speech  he  had  given  at  Tufts  Univer¬ 
sity  the  year  before.” 

In  the  semihostile  media  environ¬ 
ment  of  a  presidential  campaign,  in 
which  the  hypersensitive  and  under¬ 
fed  national  press  seizes  upon  even 


reams  and  reams  and  reams  of  stories 
on  where  the  candidates  stand  on  the 
issues,  and  people  don’t  read  them,” 
Lauter  reported.  “They’re  in  the 
paper,  people  Just  don’t  want  to 
bother  with  them.  I  can’t  really  blame 
them  for  it.” 

Smith  of  the  Times  said  his  paper 
ran  a  series  of  articles  on  each  of  the 
main  candidates  last  fall  that  summed 
up  the  candidates’  positions  against 
experts’  opinions  on  such  topics  as 
the  environment,  the  AIDS  epidemic, 
and  natonal  defense. 

Not  surprisingly,  the  two  candi¬ 
dates  who  emerged  as  the  front-run¬ 
ners,  Dukakis  and  Bush,  have  the 
broadest  and  most  non-controversial 
platforms. 

“Niether  one  of  these  two  guys  say 
they  will  change  things  that  much. 
There’s  no  counterrevolution  to  the 
'Reagan  Revolution,’  ”  Smith 
asserted. 

Smith  noted  that  this  campaign,  as 
previous  ones,  has  gone  through  a 
period  when  observers  said  the  candi¬ 
dates  needed  to  sharpen  their  mes¬ 
sages. 

“Ironically,  you  end  up  with  two 
guys  who  have  the  least  sharp  mes¬ 
sages.  Dukakis  stresses  competence; 
Bush  stresses  experience.  Those 
aren’t  really  messages  as  such  — 
they’re  characteristics,  they’re  not 
necessarily  a  vision  of  where  you’ll 
take  the  country.” 

( Continued  on  page  39) 
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Classified  Advertising 


BENEFIT  FFIOM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


CHILDRENITEENS 


CELEBRITY  TEEN  TALK;  A  weekly 
column  featuring  interviews  with  big 
name  teen  TV,  movie  &  recording  stars, 
w/  a  trivia  contest!  Call  (914) 
591-6470. 


DO-IT-YOURSELF 


BUILD  READERSHIP  with  camera 
ready  or  text  and  glossy  format  offering 
readers  wood  working  and  handy  craft 
projects.  Fortieth  year,  hundreds  of 
newspapers.  Features  free  and  pay  a 
25%  commission.  Call  collect  for 
samples.  U-Build,  PO  Box  2383,  Van 
Nuys,  CA  91409-2383.  (818) 
85-6368. 


"SENIOR  CLINIC”.  Only  syndicated 
specialist-written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly,  600 
words  (Q&A).  Sixth  year,  30  newspap¬ 
ers.  "Warm,  witty  authoritative,  excel¬ 
lent  reader  response"  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  weeks’ 
rial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  ,  P.O. 
Box  307,  Edmonton,  Alberta,  Canada 
5J  2J7  (403)  472-5555. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  13th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


READER/PROMOTIONS 


ARE  YOU  RAISING  YOUR  HOME 
DELIVERY  RATES?  If  so.  Church,  Rick¬ 
ards,  Whitlock  have  the  reader  game 
that  will  help  you  hold  your  circulation. 
This  is  a  proven  promotion.  Call  l-(800) 
323-0227.  In  Illinois  (312)  345-7500. 


ASTROLOGY  SELLS!  National  weekly 
Horoscope  feature.  Sponsor  pays  for  it. 
Brings  big  accounts.  Larry  White,  PO 
Box  717,  Manchester,  NH  03105. 
(603)  623-7733. 


SCRAMBLR'... 

•  Builds  and  holds  circulation! 

•  Generates  ad  revenue! 

•  Boosts  Classifieds! 

Our  16th  year. 
SCRAMBLR',  1772  State  Rd. 
Cuyahoga  Falls,  OH  44223 
(216)  923-2397 
We  guarantee  results! 


"APHORISMS,  EPIGRAMS,  ET 
CETERA...":  A  150-word  weekly 
column  of  one-liners  with  a  political  or 
reflective  slant.  Free  trial.  For  samples 
write:  Yavor  Bachev,  69  Paso  Hondo, 
Carmel  Valley,  CA  93924,  (408) 
625-5571. 


MEDICAL 


NURSING  CAREER  COLUMN 
Ideal  recruitment  ad  fillers  newspapers 
can  use  to  create  special  sections. 
Available  13  times  a  year.  Write: 
M.E.R.I. 

414  Eagle  Rock  Ave. 

West  Orange,  NJ  07052 
(201)  325-2700 


VIDEO 


WHAT’S  NEW  ON  VIDEO 
Well-received  weekly  column  spotlight¬ 
ing  what’s  available  on  videocassette. 
Samples  and  rates  upon  request.  Our 
6th  year.  VIDEOFILE,  7  Utica  St.,  Quin¬ 
cy,  MA  02169,  (617)  786-8669. 


Editor  &  Publisher 
11  West  19th  Street 
New  York,  NY  10011 

(212)  675-4380 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


INDEPENDENT  DAILY  OWNERS 
IN  REGION  5 

You  don’t  want  to  sell  your  newspaper 
but  its  a  struggle  to  keep  ahead  of  the 
competition  or  earn  a  decent  profit.  We 
may  be  able  to  help!  Increased  profit, 
retention  of  ownership,  competitive 
edge,  an  increased  value  of  your  busi¬ 
ness  are  what  we  can  offer.  We  are  a 
newspaper  company  that  has  a  new  and 
better  idea.  Call  or  write  me  to  explore 
what  we  can  do  for  you.  Tom  Shaw, 
Shaw  fewspapers,  113  Peoria,  Dixon, 
IL  61021.  (815)  284-2222. 

EDITOR  &  PUBLISHER  for  June  4 


JAMES  MARTIN/CAPITAL  MARKETS, 
is  seeking  experienced  publishers  now 
negotiating  or  planning  to  negotiate 
substantial  acquisitions,  and  requiring 
2-25  million  dollar  financing.  Please 
contact  us  immediately  or  send  your 
acquisition  proposal  tO:  Jim  Martin, 
James  Martin/Capital  Markets,  Suite 
1000,  65  E.  State  St.,  Columbus,  OH 
43215.  PH:  (614)  889-9747.  FAX: 
(614)  889-2659.  All  inquiries  and 
communications  held  in  full  and 
complete  confidence.  Emerging  groups 
or  experienced  working  publishers  seek¬ 
ing  first  major  acquisition  welcome. 

1988 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Sen/ice,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


ALAN  G.  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd.,  Hardwick,  MA 
01037;  (413)  477-6009. 


BARRY  FRENCH,  Ashlawn  Road. 
Assonet,  MA  02702.  (617)  644-5772. 
Appraisals*Consulting*Brokerage 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 

(813)446-0871  nights; 
or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar.  MO  65613 
(417)  326-8700 


Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959  -  PO  Box  910 
Orangevale  (Sacramento)  CA  95662 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
_ (404)  953-0199 _ 

Fournier  Media  Service  Inc. 
Appraisal«Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 

J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


NEWSPAPER  BROKERS 


GAUGER  MEDIA  SERVICE 
Box  643,  Raymond,  WA  98577 
Dave  Gauger  (206)  942-2661 
Newspapers  -  Shoppers  -  Trade  Journals 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Pnone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
8235  Douglas 
Dallas,  Texas  75225 
(214)722-3030  (918)834-3876 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEDIA  CONSULTANTS,  Inc. 
Serving  the  Southwest  for 
over  30  years. 

Robert  T.  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-9112 
Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers— Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


R.C.  CRISLER  &C0. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street.  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 

NEWSPAPERS  FOR  SALE 

Eighty-three  year  old  bi-weekly  news¬ 
paper  in  West  Texas  for  sale.  Owner 
buying  larger  property.  Newspaper, 
print  shop  and  office  supply  grossed 
over  $460,000  in  1987  (newspaper 
grossed  over  $315,000  in  1987.)  First 
quarter  1988  showing  substantial 
increase  over  last  year.  County  seat,  3 
school  districts  in  county.  Some  financ¬ 
ing  available.  Interested  inquiries  write 
Box  3016,  Editor  &  Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


GROWING  WEEKLY  in  shopper  in  upper 
midwest  lakes  area.  Award-winner.  No 
printing.  $100,000  cash  flow. 
$560,000  on  terms  to  qualified  buyer. 
Write  Box  3006,  Editor  &  Publisher. 


IDAHO  WEEKLY  OPERATION.  Gross 
$400,000  plus.  4-unit  web.  Profitable. 
DENVER  area  typesetting  business. 
$30,000  down. 

Hicks  Media  Service 
31  N.  Wyoming  Ave. 

Buffalo,  WY  82834 
(307)  684-5750 


NEW  JERSEY  WEEKLY,  over  8,000 
paid  subs,  project  $850,000  '88  prize¬ 
winner,  some  terms. 

NEW  YORK  CITY  suburban  tab,  affluent 
township,  over  10,000  paid  subs,  gross 
$740,000.  Hour  train  from  Manhattan. 
Some  terms. 

MISSOURI  OZARK  county  seat  weekly 
&  shopper,  gross  $500,000,  4-unit 
press.  Terms. 

DAKOTA  WEEKLY,  non-competitive 
county  seat,  growth  city,  gross 
$450,(100.  Terms. 

TWO  KANSAS  DAILIES,  both  county 
seats,  gross  $500,000  each.  Both  have 
web  presses.  Terms. 

For  information  write 
Robert  N.  Bolitho 
4210  Johnson  Dr.  Ste.  lOOA 
Fairway,  KS  66205 


RETIRING  PUBLISHER  PAID  TAX  ON 
$140,000  net  last  year.  Net  over 
$100,000  for  several  years.  Cash  only, 
$300,000  firm.  Long  established  coun¬ 
ty  seat  weekly,  no  competition.  Other 
newspapers  also  available,  some  losing, 
some  profitable.  Low  down  payments, 
owner  financing  on  most.  Send  for  list. 
Bill  Berger,  Associated  Texas  Newspap¬ 
ers,  Inc.,  Austin,  TX  78703.  (512) 
476-3950. 


SMALL,  SUCCESSFUL  Montana  week¬ 
ly.  Growing  fast.  Outdoor  paradise. 
(Jwners  with  other  interests  open  to 
offer.  Box  2801,  Editor  &  Publisher. 


SOUTHEASTERN  U.S.  rural  weekly 
and  job  shop.  $50,000  down,  good 
financing.  Send  resume  to  Box  2641, 
Editor  &  Publisher. 


WEEKLY  FREE  circ.  Eastern  Long 
Island.  lOyrs.  old.,  with  or  without  Web 
plant.  Box  3003,  Editor  &  Publisher. 


WESTERN  DAILY  $1.7  million  price, 
up-to-date  plant  and  equipment. 
NORTHWEST  COASTAL  WEEKLY, 
$600  price,  beautiful  setting. 
WESTERN  WASHINGTON  SHOPPER, 
$375  gross,  great  growth  potential. 
WESTERN  WASHINGTON  $240  price 
includes  building. 

WESTERN  OREGON  weekly  and  shop¬ 
per,  $500  gross,  $415  price. 
NORTHERN  CALIFORNIA  shopper, 
needs  partner  or  buy  out,  fast  growth. 
SPOKANE  area  weekly,  $110  price 
includes  building. 

FOURNIER  MEDIA  SERVICES 
PO  Box  5789 
Bend,  Oregon  97708 
(509)  786-4470 


WEST  SUNBELT  weekly  near  city. 
Doubling  each  6  years.  Now  at  $270K. 
Will  carry  itself.  Terms  to  qualified 
buyer.  Box  2523,  Editor  &  Publisher. 

ZONE  6  $1  million  gross  shopper,  cash 
flow  $2(30,000.  $800,000  gross  bi¬ 
weekly,  $150,000  cash  flow, 
$400,000  Gross  bi-weekly,  $60,000 
cash  flow.  Unopposed  county  seat 
weekly  in  New  Mexico  $125,000  gross, 
$95,000  priced  with  liberal  terms 
$2,000  paid.  Publisher  77  years  old, 
ready  to  retire.  Jim  Webster  &  Assoc., 
Newspaper  Brokers,  Dallas,  TX  (214) 
722-3030.  Tulsa,  OK  (918) 
234-3876. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


WHERE  THE  BUYS  ARE! 

Affluent  neighborhoods  near  major 
metropolitan  center  targeted  by  this 
paid  weekly  and  shopper  distributing 
22,500  mailed  copies.  Contract  tabloid 
serving  specialized  audience  also 
includ^.  Real  estate  and  fully  rented 
office  bulding,  as  well  as  all  kinds  of 
other  assets,  make  terms  very,  very  flex¬ 
ible.  Start  with  the  stated  price  of 
$850,000  for  the  entire  package  and 
let’s  talk,  $850,000 

Highly  desirable  property  in  one  of  the 
most  attractive  areas  in  the  county. 
Paid  circulation  weekly  near  7,000  and 
TMC  product  distributes  about  9,000 
additional  copies.  Owner  wants  other 
challenges.  $325,000 

Uncontested  weekly  near  major  south¬ 
ern  city  and  top  state-supported  univer¬ 
sity  offers  good  starting  point  for  imagi¬ 
native  and  energetic  publisher.  New 
owner  should  like  rural  setting.  Press, 
real  estate  and  improvements  included. 
Assumables  available  to  qualified 
buyer.  $585,000 

Dominant  package  of  two  shoppers  and 
paid  weekly  just  too  good  to  pass  up. 
Real  estate,  6  units  of  press  in  excellent 
condition,  commercial  shop  and  office 
supplies.  Super  property  that  needs  to 
be  seen  to  be  appreciated.  Owner  wants 
to  retire.  $1,800,000 

Underdeveloped  Want  Ad  Guide  serving 
metropolitan  New  Orleans  and  outlying 
suburbs  in  parts  of  two  states.  Some 
equipment  included.  16,000  copy 
tabloid  offers  both  fun  and  profits  for 
energetic  individual.  All  offers  by  quali¬ 
fied  buyers  considered.  $60,000 

Otherwise,  we  also  have  properties, 
including  groups,  with  asking  prices  of 
up  to  $15,000,000.  Call  for  a  personal, 
confidential  briefing. 

Jim  Hall  Media  Services 
410  Elm  Street 
Troy,  AL  36081 

(205)  566-7198 


NEWSPAPERS  WANTED 


COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


LAST  YEAR,  each  of  our  community 
newspapers  won  an  average  of  eight 
awards  for  editorial  and  advertising 
excellence.  We’re  committed  to  excel¬ 
lence,  and  we’re  acquiring  growing 
papers  with  revenues  exceeding 
$500,000.  We’re  well-financed.  Confi¬ 
dentiality  guaranteed.  Write  Box  2879, 
Editor  &  Publisher. 


NEWSPAPER  EXECUTIVE  with  25  plus 
years  top-level  publishing/marketing/ 
group  corporate  experience  wants  to 
buy  small  daily  or  a  weekly  group  as 
basis  for  new  group  start-up  venture. 
Broker/venture  capital  inquiries 
welcome.  Write  Box  2964,  Editor  & 
Publisher. 


WE  ARE  owner/operators  of  57,  (Jaily 
newspapers  in  the  United  States,  Cana¬ 
da  and  the  United  Kingdom  and  we  are 
aggressively  seeking  acquisitions  of 
daily  newspapers,  circulation  5,000  to 
25,000.  Contact: 

David  Radler 
American  Publishing  Co. 
Division  of  Hollinger  Inc. 

1827  West  5th  Ave. 
Vancouver,  B.C.  V6J  1P5 

(604)  732-4443 


ANNOUNCEMENTS 


PUBUCATIONS  FOR  SALE 


EXCEPTIONAL  QUALITY  periodical. 
First  time  offer.  Established  8  years 
exclusive  in  its  region.  Explosive  growth 
area.  Southeast  Florida.  Statewide- 
regional  recognition  and  linkages.  Some 
paid.  Gross  sales  in  excess  of 
$280,000.  Send  inquiries  to  Box 
2438.  Editor  &  Publisher. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


ANOTHER  PHONE  ROOM?  Not  really. 
Liman  Sales  has  a  circulation  director 
as  part  of  the  management  team.  "We 
care"  because  we’ve  been  there.  Refer¬ 
ences  available.  Frank  Rizzo,  Liman 
Sales  (518)  346-3034. 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


LEVIS  SALES  SELL!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


VER-A-FAST  CORPORATION 
1-800-327-8463 


WHEN  CIRCULATION  INCREASE  is 
important  turn  to  the  experts:  Circula¬ 
tion  Development  Inc.,  the  country’s 
most  experienced  newspaper  telemark¬ 
eting  firm.  Toll  free  1-800-247-2338. 


COLOR  SEPARATIONS 
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MJCOIOR 

SENSATIONAL 

COLOR 

SENSATIONAL 

PRICES 

High-quality  color  is  a  must 
if  you  want  to  compete  in  to- 
(jay’s  newspaper  world. 

Let  us  handle  your  process 
color  separations.  We  offer 
an  introductory  price  of  just 
$77  for  a  separation  up  to 
8x10.  Plus  a  two-day  turn¬ 
around  schedule.  And  the  fin¬ 
est  quality  available. 

Call  us  today  for  full  infor¬ 
mation  and  a  price  quote. 


317-664-6287 


COMPUTER  CONSULTANTS 

CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 


Editor  &  Publisher 

SUBSCRIBE  TODAY! 
(212)  675-4380 


INDUSTRY  SERVICES 


CONSULTANTS 


J.M.A.  CONSULTANTS 
Newspapers  -  all  phases 
Advertising  a  specialty 
Seminars  -  Appraisals 
Interum  Management 
Publisher  -  etc.  -  References 
8102  Windwood  Way 
Parker,  CO  80134 
(303)  841-4087 
(303)  690-8444 
(303)  841-8829 


EDITORIAL  SERVICES 


HOW’S  YOUR  WRITING?  We  can  help. 
Try  our  one-week  program.  We  review  a 
week's  papers,  a  month’s  for  weeklies, 
and  make  recommendations.  Write  for 
details.  Box  2993,  Editor  &  Publisher. 


SERVICE  &  REPAIR 


ASSOCIATED  WEB 
TECHNOLOGY  INCORPORATED 
Web  Press  installation  service  and 
repair  training  and  start-ups.  Specializ¬ 
ing  in  Harris  and  Goss  presses. 

Larry  Welch,  Route  3,  Box  153,  Tuttle, 
OK  73089.  (800)  338-9656. 


WEB  SPECIALIST-Press  Repair,  Relo¬ 
cation,  Erection.  Personnel  Training 
and  Start-ups.  Reasonable  Rates 
Hank  Bustos  (301)  521-5178 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


INSTANT  VIDEO  PROOFING 
Fast  editing  color,  B/W  negatives  or 
slides.  Desktop  CCTV,  6:1  zoom  VCR- 
printer  output.  Speeds  up  photo  selec¬ 
tion.  Under  $5,000.  Money  back 
guarantee. 

Speedmaster  1  E.  Eseco  Road 
Cushing,  OK  74023 


SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


HAZARDOUS  WASTE  EQUIP. 


“SUPER"  48  X  48  Plastic  Pallets  tor  55 
Gal.  Drums,  will  contain  up  to  12 
Gallons  of  overflow  or  leakage  of  your 
inks,  solvents  and  chemicals. 

KEEP  YOUR  FLOORS  CLEAN 
PDQ  PLASTICS  INC.,  (201)  823-0270 
PO  Box  1001  EP,  Bayonne,  NJ  07002 


MAILROOM 


2  1979  KANSA  320  4  into  1  inserter. 
Call  Web  Specialties  (916)  635-1610. 


1985  227S  5/1  Muller  inserter.  1 
year's  use.  (818)  885-5995. 


•  24-P,  48-P,  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


FOR  SALE 

13-72  HARRIS  INSERTER 
IMMEDIATE  AVAILABILITY 
Box  3019,  Editor  &  Publisher 

GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 

KANSA  320,  4  station  Inserter,  3  into 
1.  Has  single  sheet  attachment  plus 
spare  parts.  Machine  is  in  Mint  Condi¬ 
tion.  Call  Jimmy  Ruff  (205)  875-2110. 
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Whether  ifs  a  press,  phototypesetting  or 
mailroom  equipment,  camera  and  dark¬ 
room  equipment  and  supplies,  or  com¬ 
puters  and  computer  software,  you’ll  find 
better  prospects  and  better  buys  in  E&P 
Classified. 

Rates  and  order  form  in  Classified  section. 
All  mail  and  calls  go  to: 

Editor  &  Publisher 
11  West  19*"  St. 

New  York,  NY  10011 
(212)  675-4380 


When  you  need  Classified, 
we’te  here — every  week! 


MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 
Spare  parts  for  stream  conveyors 
D.C.  &  A.C.  drive  conversions 
Roller  top  conveyors,  all  sizes 
Bottom  wrappers  &  pacers 
257  Sta-Hi  stackers 
Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveyor  wire 
Wire  pliers 

Mueller-Martini  inserter,  227  3  into  1 
Mueller-Martini  labeling  machine  &  1/4 
folder 

Northeast  Industries,  Inc. 

(213)  256-4791 

MULLER  227  inserters.  Several  avail¬ 
able  (818)  885-5995. 


MULLER  MARTINI  Type  227  insert 
feeder  machines.  5  into  1  capability 
complete  with  Type  231  compensating 
stackers  and  "U"  type  infeed.  Two  (2) 
only  serial  Nos.  932083  and  932085. 
In  operation  three  years.  $75,000  U.S. 
each.  Contact: 

R.D.  Lindsay 
London  Free  Press 
London,  Ontario  Canada 
(519)  679-1111 


STACKERS 

Hall  Monitor 
I  DAB 

Sta-Hi  251  &  257 
Muller-Martini  259 

STRAPPERS 

Signode 

Ovalstrap  JP-80 

MISCELLANEOUS 
Pacers,  Stream  Aligners,  Conveyor 
Roller  Top,  Slip  Torque,  Belt 

Systemation,  Inc. 

(203)  675-9438  FAX  (203)  678-0437 


STA-HI  251  stacker  and  STA-HI  bottom 
wrap.  New  parts  supply  to  go  with 
equipment,  (iail  John  Basile,  Trenton, 
NJ  (609)  989-7800. 


TWO  108  COUNT-O-VEYORS,  two 
1985  signal  strappers,  Muller  227 
inserter,  2  pocket  more  pockets  avail¬ 
able.  (818)  709-1766. 


5  EPIC  Circulators,  Model  301, 
refrigerated,  with  Bal-Control. 

News  King  KJ4  folder  with  15  HP  drive. 
2  EMTEK  air  shafts.  No  3001 1  fo  Color 
King  press.  New. 

InterWeb  Systems-  (305)  277-9010. 


ADVICE  TO  TURNKEY 
NEW  PLANT  or  UPGRADING 
Small  to  medium  newspapers;  typeset¬ 
ting  to  mailroom,  new  and  used  equip¬ 
ment.  Clients  have  saved  thousands.  20 
years  experience.  Robbie  Cunningham, 
PO  Box  588,  Pawleys  Island,  SC 
29585.  (803)  237-4022. 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 


ASSUME  LEASE 

CG  MCSIO,  2nd  floppy  drive,  ruling, 
advanced  communications,  10MB  disk, 
preview,  8400  typesetter,  8000  Z 
processor,  50  typefaces,  Agfa  2100 
Stat  camera.  Equipment  located  in  San 
Francisco  Financial  District.  Call 
Managing  Director,  (612)  893-1816. 

CASH  FOR 
LINOTRON  202 
MARK  I,  IV,  V  PACESETTERS 
(614)  846-7025 
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PHOTOTYPESETTING 


COMPUGRAPHIC,  Varityper  service  & 
parts.  Jeff  (216)  729-2858. 


GARAGE  SALE:  Trendsetter  8x8  $500, 
Trendsetter  8x12  $800,  Computate  II 
$35,  Extel  teleprinter  $100,  CG  RC 
processor  $300,  3-7200’s  $500  each, 
CG  S  processor  $200,  2  Comp  IV’s 
$900  each,  Editwriter  $700,  2  Editwri- 
ter  1750  terminals  $500  each,  Epson 
computer  with  business,  circulation 
software  $40C,  5  MDT’s  $300  each,  1 
MDC  $425,  CG  1  system  computer  with 
3  Power  Editor  terminals,  1  Intrepid 
P-C  terminal  and  1  Tl  printer  $14,500. 
Robert  McKinney,  Mount  Pleasant 
(Texas)  Daily  Tribune,  (214) 
572-1705. 


MCS  8668,  Dual  Parallel  Serial  Data 
Port,  Format  Option,  53  Fonts, 
$15,000; 

MCS  100  FRONT  END,  2  Terminals, 
512k,  2  Floppy  Drives,  $6,000; 

MCS  H&J  Controller  Box,  Mod  I, 
$1,750. 

BOB  WEBER.  (216)  831-0480. 

MONOTYPE  LASERCOMP  MK  2,  80 
Meg  Winchester,  68  Pica,  never  used, 
$35,000; 

APS  5G-100  PICA,  Graphics,  Upgrade- 
able,  $55,000. 

BOB  WEBER.  (216)  831-0480. 

USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


RECONDITIONED  COMPUGRAPHIC 

typesetting  equipment 


□  Terminate 

□  Front-ends  215/439-1942 

□  Typesetters  1106  Hanover  Avenue 

Alenlawn.  PA  18103 


VIDEOSETTER  GRIDS;  your  choice 
from  Library  of  100,  multiple  discount. 
Also  UNISETTER  STRIPS  inci.  Width 
Card,  $90.  UC  Output  Cards.  $25. 
BOB  WEBER.  (216)  831-0480. 

_ PRESSES _ 

1976  HARRIS  1650 
5  units  L.H. 

5  units  R.H. 

5  splicers 

2  ovens 

1  Bay  Window 
1  22-3/4"  3;2  folder 
1  22-3/4”  2:1  folder 

3  Additional  1650  units  available 
1  60"  MEG  splicer,  never  used 

1  D.S.  America  Step  &  Repeat  Model 
PC533-C1  1-year-old 

Lucius  Morse,  Owner 
(314)  961-9997 


1984  "LIKE  NEW"  FLEXO 
4-unit  Windmoeller  Hoelscher  press 
with  3  half  decks,  double  3:2  Goss 
folder  and  4  Goss  RTP's.  Released  for 
removal  mid- 1989  and  is  23  9/16”  cut¬ 
off.  Well  maintained  and  produces 
excellent  color. 

Inland  Newspaper  Machinery  Corp. 
(913)  492-9050  Tlx  42362 

COLOR  KING  4-unit  KJ-6/50hp 
3-1976,  1-1963,  4  rollstands 
COLOR  KING  KJ-6  upper  former 
COLOR  KING  KJ-6  2-unit  2Chp 
DAILY  KING  1  stack  pair  1973 
2-50  inch  rollstands 
HARRIS  V-15A  1979  4  units  JF-7 
50hp  4  rollstands 
BALDWIN  108  countoveyor 
40  and  50hp  motor  and  parallel  drive, 
rebuilt;  Fincore  Mag.  drive,  rebuilt 
Call  Web  Specialties,  (916)  63.5-1610. 
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PRESSES 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S/C  folder 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 

WANTED;  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island  98292 
(206)  387-0097 
FAX  206-387-9090 


PRESS 

Double  3-2  Goss  Imperial  folder 
Balloon  formers  C.O.  22-3/4" 

Goss  R.T.P.’s  40",  42” 

Goss  Mark  I  half  decks 

Goss  Mark  II  half  decks 

Goss  double  2:1  folder  C.O.  22-3/4" 

Goss  skip  slitters  all  cutoffs 

Goss  portable  ink  fountains 

Goss  Urbanite  units 

Hoe  skip  slitters  all  cutoffs 

Hoe  balloons  C.O.  22-3'4'' 

Paper  roll  handling  track  &  roll  dollies 
We  stock  spare  parts  for  most  presses 
We  do  machinery  moving  and  erecting 

Northeast  Industries,  Inc. 

(213)  256-4791 


JF-7  folder/quarterfolder  for  V15  Harris 
press  in  excellent  condition  $12,500. 
Call  Bob  Vedder  (813)  484-2611. 


KING  PRESS 

Add-on  NK  units  stacked  or  floor  posi¬ 
tion.  as  is  or  recond. 

4  Unit  NK  with  KJ6  folder  1970 

5  Unit  CK  with  KJ6  folder  60  HP 

GOSS 

4  add-on  oil  lub.  Community  units 

1  SC  1/2  &  1/4  page  folder  1975 

7  Unit  SSC  Community  1983  21-1/2” 
cut-off,  4-high,  3  floor  units 

2  Unit  Suburban  press  S-1130 

HARRIS  COTTRELL 

1  Add-on  V-15A  doctor  unit 

4  Unit  Harris  V-15D  with  JF25  Folder 
1984 

5  Unit  V-15A  with  JF7  folder  1979 
4  Unit  V-25  with  JFIO  folder  1978 
4  Unit  Cottrell  Vanguard 

2  Unit  Cottrell  Vanguard  as  a  complete 
press  or  add-on  units 

MISC. 

Enkel  zero  speed  splicer,  Web  Special¬ 
ties  3-web  ribbon  deck.  Imprinters 

CALL  US  IF  YOU  RE  CONSIDER- 
l\'a  SELLI\a  YOUR  PRESS! 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


PRESS 

Make  your  old  R.T.P.’s  into  new 
Tension  panel  upgraded  to  simplified 
system 

Paster  panel  upgraded  to  Goss  digital 

Northeast  Industries,  Inc. 

(213)  256-4791 
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_ PRESSES _ 

Goss  SSC  Press  2  units  stacked.  SSC 
folder  with  Book  Former  and  double 
parallel.  New  1980. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
V/heeling  (Chicago),  IL  60090. 
(312)  459-9700  Telex:  206766 

HARRIS 

-V-15D,  8  units.  JF-25,  JF-4,  1980 

-V-15A,  4  units 

GOSS 

-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


NEWSPAPER  PRESSES 

22"  CUTOFF 

GOSS  Metro.  10  units,  4  decks,  3:2 
Goss  Metro,  5  units,  3  decks 
Goss  Urbanite,  10  units,  1979-82 
Goss  Suburban,  3  units  and  7  units 
Harris  1600,  12  units,  4  decks 
Solna  Distributor,  6  units,  3  decks 

22-3/4”  CUTOFF 
Goss  Metro,  4  units,  1  deck 
Goss  Urbanite,  8  units,  3-color 
Goss  Urbanite,  7  units,  3-color 
Goss  Super  Suburban  1500,  8  units 
Goss  Suburban  1500,  6  units 
Goss  SC/Community,  6  units 
Goss  SC  Folder,  2  in  stock 
Harris  845,  5  units 
Harris  NC400,  5  units 
Harris  V-15A,  4  units,  continuous 
M.A.N.  UniMan  4/2,  5  units,  4  decks 
M.A.N.  UniMan  2/2,  8  units,  2  decks 
NewsKing,  6  units 
King  KJ8  half'quarter  folder 

SPLICERS 

Cary  FP  4045,  8  available 
Enkel  Model  2000 
Butler  4042-16,  2  available 

ONE  Corp/Atlanta 

(404)  458-9351  Telex  700563 


DON'T  SELL  YOUR  WEB  PRESS 
until  you  contact  Newman  International 
Web  Press  Sales  (913)  362-8888. 


NEW,  KING  PRESS  pneumatic 
controlled  36”  roll  stands.  Make  offer. 
Call  Dan  (602)  256-2274. 


TURNKEY  QUOTATION  1969-72 
23-9/16  cut-off 

2  10-units  Goss  Mark  Two  press  lines 
consisting  of 

10-unit  90  degrees  staler 
6  color  humps  13  and  10  side 

3  to  2  double  imperial  folders  with 
balloon  formers,  skip  slitters  on  lower 
and  upper  formers  pneumatic  controls 

42"  Goss  auto  pasters  with  the  latest  in 
electronics  transition  and  tension.  If 
required  the  real  arms  can  be  replaced 
providing  capacity  for  45-inch  rolls. 

COLOR  CAPABILITY  provides  process 
color  to  every  section  and  double  truk 
color  to  all  center  spread  sections. 

These  excellent  modern  press  lines  are 
offered  exclusively  by  PRINTIN(3 
PRESS  SERVICES  INTERNATIONAL. 
Whatever  you  may  require  for  your 
present  press  lines,  give  us  a  call. 
U.S.A.  Call  Bob  Clawges 
Tel:  216  441  1730  (Cleveland) 

Fax:  216  883  8724 
U.K.  Call  Dick  Walne 
Tel:  0772  797050  (Preston) 

Fax:  0772  717611 
AUSTRALIA  Call  Keith  Saunders 
Tel:  61  8  356  7883  (Adelaide 
Fax:  61  8  353  5493 


USED  less  than  3  months  Baldwin 
model  105  countoveyer  with  tack 
following,  all  the  extras.  Can  ship  in 
original  factory  box.  Save  big  bucks  over 
the  price  of  new.  Call  Dan  (602) 
256-2274. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


TRADE-IN  PRESSES  FOR  SALE 

2-Unit  Color  King  w/KJ6  folder,  doing 
commercial  book  work 
8-Unit  Color  King  (1982)  w/KJ8  folder, 
upper  former  and  KJ6  folder  w/gluer 
and  autolobe 

6-Unit  News  King  w/KJ6  folder(1977) 

2- Unit  News  King  w/KJ4  folder  (1969) 
4-Unit  News  King  W/KJ6  folder  (1977) 
1-Color  King  KJb  folder,  rebuilt,  with 

press  drive 

3- Unit  Goss  Community 
6-Unit  Goss  Community 

3- Unit  21  1/2"  Atlas  press,  2yrs.  old 

4- Unlt  Web  Leader  w/8  web  folder,  20 
IPH  (1979) 

6-Unit  Web  Leader  w/8  web  folder,  20 
IPH  (1979) 

1-Quadra-Color  unit  (1980) 

1-Cole  1/4  pg.  folder  and  3-knife 

4-Ebway  splicers 
Baldwin  count-o-veyors 

WEB  PRESS  CORPORATION 
Midwest  office  (816)  931-5291 
4200  Pennsylvania,  Ste.  210 
Kansas  City,  MO  64111 
Contact:  terry  Morton 

See  Us  At  The  ANPA  -  Booth  #3804. 


HELP 

WANTED 


_ ACADEMIC _ 

JOURNALISM  POSITION 
Tenure-track  assistant  professor.  Fall 
1988.  Ph.D.  desirable.  12-hour  load, 
teaching  introductory  journalism  and 
news  writing,  as  well  as  freshman  and 
sophomore  composition.  Salary  negoti¬ 
able.  Committee  will  begin  screening 
applicants  July  1.  Send  letter  of  appli¬ 
cation,  vita  and  card  for  acknowledge¬ 
ment  to  Leonard  G.  Heldreth,  English 
Department,  Nc.ihern  Michigan  Univer¬ 
sity,  Marquette,  Ml  49855  EO/AAE 


TWO  TEMPORARY  faculty  positions  in 
journalism  for  1988-89  academic  year. 
Teaching  areas  to  be  covered  between 
the  two  positions  include,  but  are  not 
limited  to:  graphics,  beginning  writing, 
reporting,  promotional  methods  and 
visual  communication.  Master's 
preferred;  recent  relevant  experience 
required.  Salary  negotiable.  Equal 
opportunity  affirmative  actional 
employer.  Contact  Search  Committee, 
School  of  Communication,  University  of 
North  Dakota,  Box  8118,  University 
Station,  Grand  Forks,  ND  58202.  First 
consideration  given  to  applications 
received  by  June  30.  1988. 


Men  do  not  fail; 
they  give  up  trying. 

Elihu  Root 


HELP  WANTED 


ACADEMIC 


PROFESSIONALLY-ORIENTED  JOUR¬ 
NALISM  PROGRAM  has  opening  for 
instructor/assistant  professor  in  news- 
editorial  sequence  due  to  a  medical 
retirement.  Position  will  open  Sept.  1, 
1988,  and  will  remain  open  until  posi¬ 
tion  is  filled.  PhD  preferred,  masters 
required.  Professional  experience  a 
definite  plus.  Must  be  able  to  teach 
courses  related  to  the  newspaper  field 
such  as  editing,  reporting,  advanced 
reporting  and  mass  media  law.  Experi¬ 
ence  and  knowledge  in  Mycro-Tek 
computers  required.  Will  also  be 
required  to  advise  students  and  serve  as 
co-adviser  to  student  newspaper.  This  is 
a  small  but  active  school  of  journalism 
which  places  emphasis  on  preparing  its 
graduates  to  enter  the  field  of  journal¬ 
ism.  Send  resume  with  cover  letter  and 
at  least  3  references  to:  Dean,  School  of 
Journalism,  Troy  State  University,  Troy, 
AL  36082  by  July  1.  TSU  is  an  AA/EO 
employer. 


_ ACCOUNTING _ 

CONTROLLER 

The  Finger  Lakes  Times,  a  20,000  daily 
in  beautiful  upstate  New  York  seeks  top 
financial  executive  with  4-year  degree, 
3-5  years  public  accounting  experience 
and  newspaper  experience  as  assistant 
controller  or  controller.  Budget  prepara¬ 
tion,  analysis  of  operating  results  and 
computer  conversion  experience 
required. 

Position  reports  directly  to  publisher 
and  works  with  corporate  staff  of  a  grow¬ 
ing  information  company. 

Send  resume  and  salary  history  to 
George  A.  Park,  Jr.,  Publisher,  Finger 
Lakes  Times,  218  Genesee  St.,  Gene¬ 
va,  NY  14456. 


CONTROLLER  for  small  newspaper 
group  in  the  Midwest.  Successful  appl¬ 
icant  will  have  responsibility  for  P&L's 
insurance,  etc.  for  four  newspapers  in 
the  group.  Small  amount  of  travel 
involved.  Excellent  fringe  package. 
Salary  commensurate  with  experience. 
Write  Box  3011,  Editor  &  Publisher. 


ADMINISTRATIVE 


EXECUTIVE  SECRETARY 
The  St.  Louis  Newspaper  Guild  is  seek¬ 
ing  an  executive  secretary.  Must  have 
experience  in  contract  bargaining  and  a 
good  union  background.  A  working 
knowledge  of  The  Newspaper  Guild  also 
is  preferable.  Full  benefits.  Salary 
negotiable.  Job  starts  sometime  after 
Oct.  1 .  Send  application  and  resume  tO: 
St.  Louis  Newspaper  Guild,  1015 
Locust,  Rm.740,  St.  Louis,  MO 
63101. 


GENERAL  MANAGER 
In  return  for  bottom-line  responsibility, 
we  offer  complete  authority  to  run  two 
neighboring  small  Region  1  dailies, 
both  with  ample  editorial  budgets  and 
busy  commercial  printing  businesses. 
Reply  Box  2969,  Editor  &  Publisher. 


Communications  Professionals,  Scholars,  Students 
Mark  Your  Calendars  Now  to  Attend  the 
Howard  University  School  of  Communications 
1 7th  Annual  Communications  Conference  and  Job  Fair 

Minorities  and  Communications: 

History,  Technology,  and  the  Future 

October  27-29,  1988 

in  Washington,  D.C. 

For  further  Information,  call  (202)  636-7491 
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ADVERTISING 


HELP  WANTED 
DATA  PROCESSING 


ASSOCIATE  PUBLISHER  and 
GENERAL  MANAGER 
Position  available  with  growing  and 
profitable  specialty  publishing  company 
in  Tennessee.  Publish  two  weekly  news¬ 
papers  and  a  monthly  magazine  with 
paid  circulation  nationally.  Individual 
must  be  strong  in  sales,  people  motiva¬ 
tion  and  organization.  Will  be  responsi¬ 
ble  for  advertising,  editorial,  circula¬ 
tion,  production  and  front  office  depart¬ 
ments,  including  hiring  staff  and 
implementing  budgets.  This  is  a  job  for 
a  hands-on  manager  who  can  make  the 
many  small  daily  decisions  as  well  as 
address  major  strategic  issues.  Position 
includes  overall  staff  management, 
financial  management  including 
budgets,  collections  and  pricing/rate 
policy.  Send,  in  confidence,  resume 
and  detailed  letter  of  operating  philoso¬ 
phy,  experience,  achievements  and 
salary  history. 

David  L.  Howard 
Dabora,  Inc. 

PO  Box  1007 
Shelbyville,  TN  37160 


GENERAL  MANAGER 
For  100,000  weekly.  Zone  free  shop¬ 
per.  Seeks  an  experienced  general 
manager  with  excellent  references. 
Must  be  willing  to  cover  all  bases  when 
problems  arise.  Excellent  compensation 
and  bonuses.  For  Zone  9.  Box  2978, 
Editor  &  Publisher. 


CREATIVE  GENERAL  MANAGER  with 
strong  financial  and  interpersonal  skills 
needed  to  co-pilot  fast-growing  70,000 
circulation  weekly  and  new  fashion 
monthly  in  Detroit  area.  Rewarding 
position  with  great  future.  Send  resume 
and  salary  history  tO:  General  Manager, 
The  Metro  Times,  800  David  Whitney 
Bldg.,  Detroit,  Ml  48226. 

PERSONNEL  MANAGER 
Seeking  generalist  to  assist  personnel 
director  with  aspects  of  personnel 
administration.  Must  have  3  years 
experience  including  labor  relations 
(contract  negotiations,  grievances,  arbi¬ 
trations).  Send  resumes  to  The  News 
Journal  Co.,  PO  Box  1111,  Wilmington, 
DE  19899. 


PUBLISHER/GENERAL  MANAGER  in 
Zone  1  weekly  newspaper  needed  to 
manage  day-to-day  operation.  Respon¬ 
sible  for  budgets  and  profitability  of 
newspaper,  supervising  and  directing 
all  staff  members,  preparing  statistical 
and  monthly  reports  and  servicing  key 
accounts.  This  full-time  management 
position  requires  3-5  years  of  general 
management  and  sales  experience. 
Applicant  should  be  well-organized, 
possess  fiscal  knowledge,  be  a  self¬ 
starter  and  possess  excellent  people 
skills.  Good  salary  plus  lucrative  bonus 
plan.  Box  3012,  Editor  &  Publisher. 


WANTED;  General  Manager/Publisher 
Shirt-sleeve,  aggressive,  creative  leader 
to  help  turn  around  a  promising  daily 
operation  in  New  England.  Box  2995, 
Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  TRAINING  MANAGER 
Our  growing  organization  of  daily  and 
non-daily  newspapers  in  17  states  has  a 
current  opening  in  the  central  office  for 
an  experienced  ad  director  or  retail  ad 
manager  who  has  had  classified  training 
as  well,  to  become  a  sales  trainer  for  our 
newspapers’  staffs.  If  you’ve  had  experi¬ 
ence  in  training  a  local  staff,  are  very 
strong  in  retail  promotion,  and  feel  you 
can  articulate  new  skills  and  ideas  both 
verbally  and  in  writing,  we  would  like  to 
talk  with  you.  Send  a  complete  resume 
and  cover  letter  to;  Michael  Bush,  Park 
Newspapers,  Inc.,  Terrace  Hill,  PO  Box 
550,  Ithaca.  NY  1485C 


AD  SALES-The  best  small  daily  news¬ 
paper  in  North  Dakota  is  looking  for  an 
energetic  and  creative  sales  profession¬ 
al.  Salary  plus  commission  will  earn  the 
right  person  top  money  plus  benefits. 
Economically  healthy  market  with 
growth  opportunities  for  the  right 
person.  The  Devil’s  Lake  Daily  Journal, 
Box  1200,  Devil’s  Lake,  North  Dakota. 
58301.  Attn;  Omar  Forberg. 


CLASSIFIED  ADVERTISING  MGR. 
30,000  Daily  seeks  experienced  mana¬ 
ger  to  run  staff  of  six.  Position  open 
immediately.  Base,  commission, 
bonus,  car  allowance  and  profit  sharing. 
Send  letter  and  resume  to 

Advertising  Director 
The  Daily  Times-News 
707  S.  Main 
Burlington,  NC  27215 


COME  REPRESENT  A  45-year  old  reli¬ 
gious  advertising  company,  tops  in  its 
fie'd.  Michigan  and  Ohio  area  available 
to  experienced  sale  executives  on  a  full¬ 
time  basis.  Join  our  15  representatives 
that  are  self-motivated  and  talented 
enough  to  earn  large  commissions 
traveling  mainly  four-day  weeks.  If  you 
are  at  a  dead  end.  or  about  to  retire  and 
don’t  want  to  —  Send  resume  to  Kester- 
Williams  Newspaper  Services,  PO  Box 
8005,  Charlottesville,  VA  22906. 


CO-OP  AD  MANAGER 
Fast-growing  Minneapolis-based 
publisher  of  20  newspapers  and  maga¬ 
zines  nationwide  is  looking  for  someone 
with  3  or  more  years  of  newspaper  co-op 
experience  to  set  up  and  run  new 
department.  Salary  plus  bonus  to 
$40,000.  Call  or  Write  Joe  Voyles, 
MCP,  Inc.,  600  First  Ave.,  Minneapo- 
lis,  MN  55403.  (612)  338-2900. 

SALES  DIRECTOR 

If  your  resume  shows  you’ve  achieved 
outstanding  outside  and  telemarketing 
sales  through  your  efforts  at  training, 
motivation,  and  marketing,  please  read 
on.  We’re  looking  for  a  results-oriented 
person  to  breathe  life  into  our  display, 
classified  and  telemarketing  staff  of  12 
and  to  lead  them  to  new  heights.  Our 
general  interest  tabloid  weekly 
dominates  its  market  -  yet  currently 
sales  is  our  weakest  department.  We’re 
seeking  a  winner  and  are  offering  a 
compensation  package  commensurate 
with  talent  and  experience,  including 
MBO  incentives,  profit  sharing  and  paid 
medical  plans.  Located  in  a  sunny  Cali¬ 
fornia  coastal  city.  Send  resume  to  Box 
2983,  Editor  &  Publisher. 


Sis  pro  exp  w/multi-unit  sis, 
now  at  $80K,  int.  $120K. 

Ad  Dir/Zone  2 

To$70K- 

CAM/Zone  5 

To  $50K 

Mkt  Mgr/Zone  2 

To  $40K  - 

Ad  Dir/Zone  2 

To$35K-h 

Comp  Mgr/Zone  2 

To  $40K 

Comp  Frmn/Zone  2 

To  $32K 

Comp  Mgr/Zone  4 

To  $35K 

Press  Frmn/Zone  2 

To  $40K 

Urb  Supt/Zone  5 

To  $35K 

Prs  Mgr/Zone  2 

To  $35K 

Prod  Dir/Zone  2 

To  $40K 

Prod  Dir/Zone  6 

To  $30K 

CM/Zone  5 

To  $35K 

CM/Zone  2 

To  $30K 

GRAPHIC  SEARCH 

ASSOCIATES 

1  Post  Office  Bo 

X  373 

Newtown  Square.  PA  19073 

215  359-1234 
’  800  342  1777  i 

SALES  MANAGER  for  group  of  weekly 
newspapers  in  Zone  5.  Need  strong 
motivator/trainer  with  good  administra¬ 
tive  skills  and  follow  through.  Manager 
needed  to  plan  special  sections,  sell  key 
accounts  and  build  advertising  in  grow¬ 
ing  area.  Send  resume  and  salary 
requirements  to  Pete  Cruger,  112  S. 
York,  Elmhurst,  IL  60126. 


TELEMARKETING  MANAGER 
Telemarketing  Management  opportuni¬ 
ty  at  The  Syracuse  Newspapers. 

(The  Post-Standard,  Herald  Journal, 
Herald  American)  a  combined  daily 
circulation  of  200,000  and  Sunday 
235,000.  The  candidate  with  newspap¬ 
er  advertising  background  will  direct, 
train,  and  motivate  telemarketing  staff. 
Responsibilities  will  include  developing 
leads  and  promotional  ideas,  assure 
advertising  revenue  growth  by  identify¬ 
ing  developments  in  the  business 
community  and  advertising  opportuni¬ 
ties.  Experience  in  advertising  sales 
management  desired.  Excellent 
communication  and  interpersonal  skills 
required.  Please  send  resume  and 
salary  requirements  to; 

The  Syracuse  Newspapers 
PO  Box  4915 

Syracuse,  New  York  13221 
Attn;  Linda  Hennessey 


The  Free  Publications  Industry  needs 
skilled  managers  and  sales  representa¬ 
tives.  I  am  an  employer  paid  company 
with  openings  nationwide.  Send  your 
resume  and  salary  requirement  today. 
The  Ted  Epps  Company 
43859  Kensington  Place 
Lancaster,  CA  93536 


_ CIRCULATION _ 

CIRCULATION  SALES  MANAGER  must 
have  overall  circulation  experience  in 
sales  and  route  development.  Send 
resume  to;  C.V.  Star-News,  835  Third 
Ave.  Chula  Vista,  CA  9201  1 
attn;Publisher  or  phone  (619) 
427-3000  and  ask  for  Garry  Edwards. 

CIRCULATION  MANAGER 
Community  daily  newspaper  is  seeking 
an  experienced  circulation  manager. 
Responsible  for  overseeing  and 
augmenting  promotions,  single  copy 
and  home  delivery.  Send  resume  and 
salary  requirements  to  Box  3020, 
Editor  &  Publisher. 


DISTRICT  SUPERVISOR 
Northern  California  Newspaper  is  look¬ 
ing  for  energetic  sales-oriented  district 
supervisors  for  our  7-day  afternoon  and 
morning  operation.  Opportunity  offers 
an  outstanding  incentive  program  and 
excellent  growth  potential  for  self¬ 
starter.  Please  send  resume  and  salary 
requirements  to  Shaina  Lynch,  PO  Box 
300,  Palo  Alto,  CA  94301. 


IF  YOU  ENJOY  SALES 
50,000  AM  daily  in  Southern  California 

is  seeking  results-oriented  individual  to 

set  up  and  run  a  crew  sales  program  to 

include  door-to-door  and  mall  sales. 

Good  starting  salary,  bonus  program, 

and  excellent  benefits.  Send  resume  to 

Box  2977,  Editor  &  Publisher. 

NEW  ENGLAND  NEWSPAPERS  often 
need  management  and  staff,  exper¬ 
ienced  and  entry-level.  Send  in  your 
resume  to  our  active  referral  service; 
also  a  short  classified  ad  (7  agate  lines) 
for  listing  in  our  NENA  Bulletin.  We  will 
send  out  resumes  to  replies,  or  they  can 
contact  you  directly  if  name  is  used. 
THERE  IS  NO  CHARGE,  OBLIGATION 
FOR  THIS  SERVICE.  Please  do  not  ask 
us  to  return  long  distance  calls.  NEW 
ENGLAND  NEWSPAPER  ASSOCIA¬ 
TION,  70  Washington  St.,  Salem,  MA 
01970. 
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SYSTEMS  ANALYST 
Philadelphia  Newspapers  Inc, 
publishers  of  the  Philadelphia  Enquirer 
and  Daily  News,  has  openings  for  exper¬ 
ienced  ATEX  systems  analyst. 

Responsibilities  will  include  software 
maintenance  and  development  on 
rnultiple  ATEX  networks.  The  installa¬ 
tion  includes  three  editorial  networks 
and  Integrated  Advertising  System,  for 
a  total  of  45  cpu’s. 

We  are  looking  for  individuals  with  ideas 
and  talent  who  will  enjoy  the  exciting 
environment  of  a  modern  large  metro 
positioned  to  take  advantage  of  state-of- 
the-art  pre-press  technology. 

We  offer  unusually  attractive  salary  and 
benefits.  The  Philadelphia  region  offers 
a  high  quality  of  life,  including  proximi¬ 
ty  to  sea  shore  and  mountain  resorts, 
world  class  cultural  activities,  major 
sports  franchises,  and  some  of  the 
finest  restaurants  in  the  country, 
combined  with  moderate  cost  of  living. 

Please  send  resume  and  salary  require¬ 
ments  to  John  J.  McConnell,  Philadel¬ 
phia  Newspapers  Inc.,  4(X)  N.  Broad 
St.,  Philadelphia,  PA  19101. 


SYSTEMS  MANAGER 
Daily  newspaper  seeks  experienced 
manager  for  newspaper  publishing  and 
business  systems.  IBM  36  and/or 
DEWAR  systems  background  most  help¬ 
ful.  Excellent  salary  and  incentive  plan 
plus  full  benefits  package.  Forward 
resume  and  salary  to  General  Manager, 
The  Times  Herald,  PO  Box  591,  Norris¬ 
town,  PA  19404, 


_ EDITORIAL _ 

AGGRESSIVE,  GROWING  (37,000) 
DAILY  needs  a  copy  editor  who’s  strong 
on  layout  and  headlines  to  be  the  No.  2 
person  on  a  7-person  news  desk. 
Contact  Lee  Cearnal,  editor.  The  News- 
Star,  Monroe,  LA  (318)  362-0261. 


ARKANSAS  OZARK  DAILY  needs  a 
managing  editor  with  leadership  skills 
and  emphasis  on  quality  writing  and 
photography.  Staff  of  nine  is  backed  by 
largest  newsroom  budget  of  any  Arkan¬ 
sas  daily  its  size.  Local  news  is  gospel. 
Good  salary,  profit  sharing  and  stock 
option.  Write  to  Steve  Trolinger, 
Publisher,  Benton  County  Daily  Demo¬ 
crat,  Box  1049,  Bentonville,  AR 
72712. 


ARTS  &  ENTERTAINMENT  REPORTER 
Portland,  Maine  Press  Herald  is  seeking 
an  arts  and  entertainment  reporter. 
Candidates  should  have  arts/ 
entertainment  experience  and  be 
capable  of  solid  reporting.  College 
degree  and  a  minimum  of  one  year 
experience  on  a  daily  newspaper 
required.  Send  clips  and  resume  to  Guy 
Gannett  Publishing  Co..  Attn;  Person¬ 
nel  Department,  PO  Box  1460,  Port¬ 
land.  ME  04104. 


ASSISTANT  BUSINESS  EDITOR 
Needed  for  Monday  business  supple¬ 

ment  in  growing  Florida  market. 
Business/economics  knowledge  and 

management  experience  essential. 
Send  resume,  clips,  references  and 
salary  requirements  to  Karen  Brune 
Mathis.  Business  Editor.  The  Florida 
Times-Union,  PO  Box  1949F,  Jackson¬ 
ville.  FL  32231. 


ASSISTANT  BUSINESS  EDITOR 
Large,  Zone  5.  looking  for  aggressive 
pro  with  previous  Business  reporting 
experience.  Growth  position,  excellent 
benefits.  Please  send  resume  with 
salary  objective  in  strictist  confidence 
to  Box  3017,  Editor  &  Publisher.  We 
are  an  Equal  Opportunity  Employer. 
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ASSISTANT  MANAGING  EDITOR 
For  57,000  circulation  Knight-Ridder 
PM  in  Fort  Wayne,  Indiana.  Looking  for 
creativity,  enthusiasm,  vigor  and  a 
sense  of  humor.  Daily  newspaper  work 
and  management  experience  wouldn’t 
hurt  either.  Specific  job  duties  pending, 
but  you  don’t  have  to  do  windows.  Send 
resume  and  a  letter  about  purself  tO: 
Richard  Battin,  Managing  Editor,  The 
News  Sentinel,  600  W.Maln  St., 
Fort  Wayne,  IN  46802.  An  equal  oppor¬ 
tunity  employer. 

ASST.  CITY/STATE  EDITOR 
Knight-Ridder  newspaper  (120,000 
daily)  seeks  editor  to  coordinate  local 
report  at  night.  We  are  looking  for  a 
bright,  highly  organized  editor  with 
potential  to  move  up.  We  are  a  growing 
paper  in  a  university  town  with  a  pleas¬ 
ant  lifestyle.  Resume  and  clips  tO: 
David  Green,  City  Editor,  Lexington 
Herald-Leader,  Main  &  Midland, 
Lexington,  KY  40507.  EOE  M/F 


ASSISTANT  SPORTS  EDITOR  for  grow¬ 
ing  southeastern  daily.  Writing  and 
layout  skills  and  sports  news  judgment 
essential.  Pagination  system  in  place. 
Send  examples  of  work  and  resume  to 
Box  2982,  Editor  &  Publisher. 

ASSISTANT  EDITOR  -  FEATURES 
We  are  a  Midwestern  Daily,  mid-size. 
Need  an  enthusiastic  people-oriented 
Lifestyle  Editor.  Key  creative  position 
with  good  benefits  and  advancement 
potential.  Solid  experience  a  must. 
Send  salary  and  resume  in  confidence 
to  Box  3018,  Editor  &  Publisher.  Equal 
Opportunity  Employer, 


BUSINESS  WRITER 
Needed  for  180,000  circulation  daily  in 
growing  Florida  market.  Send  resume, 
clips,  references  and  salary  require¬ 
ments  to  Karen  Brune  Mathis,  Business 
Editor,  The  Florida  Times-Union,  PO 
Box  1949F,  Jacksonville,  FL  32231. 


BUSINESS  REPORTER 
Reporter  for  awiird-winning  weekly  busi¬ 
ness  journal.  2  years  of  experience 
covering  business  or  government.  Seek¬ 
ing  aggressive  journalist  who  wants  to 
join  nation’s  largest  chain  of  business 
weeklies.  Send  resume,  3  clips,  3  refer¬ 
ences  to  Editor,  Wichita  Business  Jour¬ 
nal,  138  Ida,  Wichita,  KS  67211. 


BUSINESS  REPORTER 
The  Journal  Times  seeks  a  top-flight 
reporter  who  wants  to  cover  business 
news.  We  are  a  36,000  daily  AM  paper 
and  want  our  two-member  business 
reporting  team  to  cover  local  business 
news  like  never  before. 

Name  it  and  we’ve  got  it  in  Racine: 
manufacturing,  retail,  automotive, 
high-tech,  mom-and-pop,  entrepre¬ 
neurs,  recreation,  tourism  and  industry. 
You’ll  never  lack  for  stories  to  write. 

The  successful  applicant  will  have  3  to 
5  years  of  reporting  experience  with  a 
demonstrated  skill  in  business  report¬ 
ing,  an  intense  desire  to  report  news, 
good  people  skills  and  an  uncontroll¬ 
able  curiousity. 

Application  Deadline:  June  17.  Send 
resume,  references  and  up  to  10  of  your 
best  clips  to: 

THE  JOURNAL  TIMES 
Human  Resouces  Department 
212  Fourth  Street 
Racine,  Wl  53403 
Equal  Opportunity  Employer 

BUSINESS  REPORTER  wanted  for  The 
Annapolis  Capital.  Need  experienced 
reporter  who  can  dig,  research,  write.  2 
years  daily  experience  required  prefer¬ 
ably  in  business.  No  calls.  Write  Tom 
Marquardt,  Managing  Editor,  The  Capi¬ 
tal,  2000  Capital  Dr.,  Annapolis,  MD 
21401. 


We’re  Expanding 

Grow  with  us.  41,000  a.m.  in  southcentral  Pa.  has 
several  openings  for  editors  who  understand  leadership, 
design  and  who  can  make  a  difference  in  a  truly  competi¬ 
tive  market.  We  looking  for; 

H  Copy  editor  to  help  direct  local  coverage.  Reporting 
background,  some  design  skills  essential. 

□  Arts/Entertainment  editor  who  understands  the  dif¬ 
ference  between  Blue  Grass  and  ballet  and  who  has  the 
skill  to  organize,  implement  and  design  a  wide  spectrum 
of  cultural  and  entertainment  news. 

□  Feature  sections  copy  editor  who  can  mesh  the  off¬ 
beat  with  conventional  and  who  understands  when  each 
deserves  special  treatment.  Design  and  copy  editing 
skills  a  must. 

'□  Copy  editor  to  put  in  our  final  edition.  You’ll  be 
responsible  for  wire  and  sports  replates.  Design  skill 
and  speed  essential. 

'□  Sports  copy  editor.  You’ll  know  sports.  And  you’ll 
know  design.  This  is  the  No.  2  spot  in  the  sports 
department. 

These  positions  offer  $26,000  in  salary.  Comprehen¬ 
sive  benefits.  Send  cover  letter,  resume  and  samples  of 
what  you  believe  to  be  your  best  work  to:  Tracy  Collins, 
Managing  Editor,  York  Daily  Record,  1750  Industrial 
I  Highway,  York,  Pa.,  17402. 


BUSINESS  EDITOR 
We  are  a  growing  regional  newspaper 
(100,000  plus  daily,  175,000  Sunday) 
looking  for  an  experienced  editor  to 
direct  our  staff  of  eight  in  business  and 
financial  coverage  of  the  5-county  area 
surrounding  New  York’s  capital  city. 
Coverage  subjects  range  from  multina¬ 
tional  firms  to  local  mom-and-pop 
stores  from  Albany’s  booming  port  to 
the  region’s  flourishing  financial  and 
banking  companies  to  developing  high- 
tech  industries  to  the  efforts  by  state 
and  local  governments  to  improve  the 
region’s  business  climate.  We’re  look¬ 
ing  for  a  leader  to  make  our  business 
coverage  the  best  in  its  class.  Resume, 
clips,  and  other  relevant  material  to  Dan 
Lynch,  Manging  Editor/News,  The 
Times  Union,  Box  15000,  News  Plaza, 
Albany,  NY  12212. 


CITY  EDITOR  needed  for  15,000 
Monday-Friday  PM  on  the  Maine  coast. 
The  successful  candidate  will  have 
previous  supervisory  experience,  the 
ability  to  produce  outstanding  local 
pages  and  an  imagination  to  inspire  an 
enthusiastic  local  staff.  Strong 
graphics/photography  background  a 
plus.  We  offer  an  excellent  salary  and 
benefits  program  along  with  the 
outstanding  livability  of  a  prospering 
area.  Send  resume,  samples  of  your 
work  (including  page  design)  and  a  brief 
letter  telling  us  about  yourself  to  Dave 
Swearingen,  Editor,  The  Times  Record, 
PO  Box  10,  Brunswick,  ME  04011.  No 
telephone  calls,  please. 

CITY  EDITOR  -  The  Times-News,  a 
22,000,  7-day  morning  daily  in  South¬ 
ern  Idaho,  is  looking  for  a  city  editor  to 
direct  our  local  news  staff.  Responsibil¬ 
ities  include  assigning  local  reporters, 
editing  their  copy,  and  participating  in 
the  overall  management  of  the  news 
operation.  The  Times-News  is  oriented 
toward  hard  news  reporting  and  prides 
itself  on  its  issues  and  analysis  coverage 
of  government,  politics,  business, 
education,  health,  courts  and  the  envi¬ 
ronment.  The  city  editor  is  the  individu¬ 
al  primarily  reponsible  for  maintaining  a 
high  quality  report  in  these  areas.  This 
is  the  number  two  position  in  the  news 
operation.  The  community  offers  a 
clean,  safe  family-oriented  environment 
close,  to  the  many  recreational  oppor¬ 
tunities  of  the  Intermountain  West. 
Applicants  should  have  substantial 
experience  in  newspaper  journalism, 
reporting,  and  a  demonstrated  ability  to 
lead  a  news  staff.  Send  resume,  work 
samples,  reference  names  to:  Stephen 
Hartgen,  Managing  Editor,  The  Times- 
News,  Box  548,  Twin  Falls,  ID  83301. 


COPY  DESK  CHIEF 

We  seek  a  hands-on  news  editor  to 
direct  a  5-person  desk  at  a  newspaper 
committed  to  excellence.  The  success¬ 
ful  applicant  will  have  a  demonstrated 
flair  for  headlines  and  layout,  a  strong 
sense  of  grammar  and  style,  and  proven 
skills  in  editing,  graphics  and  use  of 
color.  We  are  a  48,0C)0  daily  in  beauti¬ 
ful  northeast  Tennessee,  the  dominant 
newspaper  in  a  highly  competitive 
market,  with  Harris  Pagination,  scan¬ 
ning  and  laser  typesetting.  We  require  a 
creative  editor,  a  top-notch  desk  mana- 
er  who  thrives  under  pressure, 
esume,  work  samples  and  salary 
requirements  to  ME  Ted  Como,  Kings¬ 
port  Times-News,  PO  Box  479,  Kings¬ 
port,  TN  37662. 


COPY  EDITOR  for  growing  southeastern 
daily.  Require  skills  and,  or  interest  in, 
pagination.  Send  resume  and  examples 
of  work  to  Box  2981,  Editor  &  Publisher. 

We’re  here  —  when  you 
need  Classified! 

212  675-4380 


COPY  EDITOR 
BUSINESS  WRITER 

THE  NEW  HAVEN  REGISTER,  a 
140, OCO  Sunday  and  morning  daily, 
seeks  an  experienced  desk  person  with 
strong  editing  and  headline  writing 
skills.  That  person  should  be  able  to 
backup  the  copy  desk  chief  and  wire 
editor.  We  are  also  looking  for  an  exper¬ 
ienced  business  writer  to  cover  manu¬ 
facturing,  including  Science  Park,  the 
largest  high-tech  incubator  industrial 
park  in  the  country.  Our  creative  and 
aggressive  staff  produces  a  lively  and 
exciting  newspaper  from  the  most 
modern  plant  in  New  England.  Our 
community,  home  of  Yale,  is  diverse 
and  culturally  active.  Minority  candi¬ 
dates  are  encouraged  to  apply  for  these 
possible  future  positions.  Resume, 
clips,  references  to:  Dave  Butler, 
Executive  Editor,  New  Haven  Register, 
40  Sargent  Dr.,  New  Haven,  CT  06511. 

COPY  EDITOR 

The  Montgomery  Journal,  40,000 
circulation  suburban  daily  outside 
Washington,  DC  is  looking  for  a  copy 
editor  preferably  with  2  years  experi¬ 
ence.  Send  resume  to  Les  Brindley,  The 
Montgomery  Journal,  2  Research  Ct., 
Rockville,  MD  20850. 


COPY  EDITOR 

The  Newport  Daily  News  seeks  a  copy 
editor  to  help  make  us  the  finest  small 
daily  in  New  England.  We  seek  someone 
with  a  flair  for  headlines  and  layout,  a 
sense  of  grammar  and  style,  and  the 
talent  to  be  creative  with  local  and  wire 
copy.  Experience  is  helpful  but  less 
important  than  ability.  Write  about 
yourself  and  send  a  resume  and  clips  or 
page  designs  to  David  B.  Offer,  Editor, 
The  Newport  Daily  News,  101  Malbone 
Rd.,  Newport,  Rl  02840.  Deadline: 
June  23. 


Copy  Desk  Chief 
Art  Director 
Features  Editor 
Business  Writer 

A  major  metro  on  the  East  Coast  is 
looking  for  a  good  manager  to  run  the 
copy  desk.  A  Zone  2  daily  needs  an  art 
director  who’s  a  good  illustrator.  A 
Midwest  metro  wants  a  top  features 
editor,  and  a  small  East  Coast  daily  is 
looking  for  a  business  writer.  If  you  are 
qualified  for  these  positions,  send  your 
resume  to  JOB  BANK,  2615  River  Rd., 
Suite  7,  Cinnaminson,  NJ  08077  or 
call  director  Jenny  Woestendiek  (609) 
786-1910.  There  are  no  referral  fees  if 
you  qualify  for  these  positions. 


JOB  HUNTING? 

If  you  need  a  job,  you  need 
MediaLlne.  MedlaLine  Is  the 
newspaper  Industry’s  dally 
updated  job  listing  service. 
We  scout  out  new  job  open¬ 
ings  coast  to  coast  and 
report  them  to  you  every  day 
via  telephone  or  computer. 
Staff  writers,  copy  editors, 
photographers,  and  circula¬ 
tion  managers  can  all  get  a 
jump  in  the  competitive  job 
market  with  MedlaLine.  Get 
the  best  leads  in  the 
business.  Get  MedlaLine. 

800-237-8073 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification _ 

Authorized  Signature- 
Copy — 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —  $5.80  per  line 

2  weeks  —  $5.15  per  line,  per  issue 

3  weeks  —  $4.30  per  line,  per  issue 

4  weeks  —  $3.40  per  line,  per  issue 


Effective  January  1 ,  1 988 

POSITIONS  WANTED 
1  week  —  $3.70  per  line 

3er  issue.  2  weeks  —  $3.05  per  line,  per  issue. 

3er  issue.  3  weeks  —  $2.60  per  line,  per  issue. 

}er  issue  4  weeks  —  $2  40  pe*  line,  per  issue. 


Add  $6.00  per  insertion  tor  txix  service.  Add  $4.00  per  insertion  lor  box  service 


Count  as  an  additional  line  in  copy. 


Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday's  Issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  to  4  times-$75  per  column  inch,  per  insertion;  5  to  1 1  times, 
$70  per  column  inch,  per  insertion;  1 2  or  more  times,  $60  per  column  inch, 
per  insertion. 

DEADLINE:  8  days  prior  to  publication  data. 

Contract  rates  available  upon  raquaat. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Iditor  ft  PiibllsiMr 

11  Watt  19th  Straat,  NY,  NY  10011.  (212)  675-4380. 


HELP  WANTED 


EDITOR  -  26,000  circulation  communi¬ 
ty  weekly  in  university  town  located  on 
Maryland's  picturesque  eastern  shore  is 
looking  for  hands-on  editor  who's  will¬ 
ing  to  do  it  all.  Reporting,  writing,  edit¬ 
ing,  photography  and  layout  skills 
required.  Manage  editorial  staff  of 
three.  Great  opportunity  for  professional 
wanting  to  engage  with  an  active,  thriv¬ 
ing  and  supportive  community.  Send 
clips  and  cover  letter  to  Personnel,  PO 
Box  4278,  Salisbury,  MD  21801. 


EDITOR-Creative,  aggressive,  shirt¬ 
sleeves  editor  with  excellent  track 
record,  now  running  35,000  Zone  2 
daily,  seeks  challenge,  preferably  in 
competitive  market.  Box  2998,  Editor 
&  Publisher. 


EDITOR  FOR  MONTHLY  regional  board¬ 
sailing  publication.  Creative  writer  and 
avid  boardsailer  preferred.  Excellent 
growth  opportunity,  benefits,  fair  pay. 
Send  profile  on  self,  resume  to: 
Publisher,  New  England  Saleboard 
Journal,  Box  468,  Marblehead,  MA 
01945. 


EDITORIAL  WRITER  who  knows  conser¬ 
vative  issues  and  appreciates  the  free 
enterprise  systems  sought  by  medium 
sized  midwestern  daily.  We  are  seeking 
a  journalist  with  4  to  5  years  of  daily 
newspaper  experience  perhaps  a  repor¬ 
ter  that  is  ready  to  move  to  opinion  writ¬ 
ing.  Reply  to  Box  3015,  Editor  & 
Publisher. 


EDITORS/WRITERS  -  Group  of  twice- 
weeklies  near  San  Diego  seeks  resumes 
for  future  openings.  We  can't  hire  over 
the  phone,  but  if  you're  coming  to 
Southern  California  let  us  know  when. 
Great  papers,  communities,  climate. 
Pay  range:  $250-$300  reporter, 
$350-$450  editors.  Great  benefits. 
Send  resume,  non-returnable  work 
samples  to:  Editor,  North  Coast  News¬ 
papers,  PO  Box  878,  Encinitas,  CA 
92024. 


EDITOR  with  general  management 
potential  wanted  for  newsmagazine  of 
the  international  Arabian  horse 
community.  Responsible  for  content 
and  design  of  magazine  with  circulation 
in  U.S.  and  28  foreign  countries. 
Opportunity  for  best  of  both  worlds:  live 
in  midwest  town  of  15,000  (near  cities) 
and  travel  to  Arabian  horse  centers 
throughout  the  U.S.  For  inten/iew,  send 
resume  to  WCM  Corporation,  2005 
Industrial  Dr.,  Altus,  OK  73521. 


EXPANDING,  COMPETITIVE,  QUALITY 
weekly  group  seeks  experienced 
community  editors  and  reporters.  Zone 
2  experience  preferred.  Write  Ed 
Carroll,  Executive  Editor,  Somerset 
Press  Newspapers,  A  Division  of  Forbes 
Inc.,  PO  Box  699,  Somerville,  NJ 
08876. 


HELP  WANTED 


FINANCIAL  EDITOR 
Major  Los  Angeles  based  securities 
brokerage  and  investment  firm  seeks  a 
unique  individual  to  edit  financial 
reports/analyses  of  public  companies. 
Superior  writing  skills,  working  know¬ 
ledge  of  financial  and  stock  market 
terms  is  essential.  Relevant  prior  exper¬ 
ience  or  MBA/CFA  preferred.  Send 
resume  and  writing  samples  to  Ms. 
Stack,  Bateman,  Eichler,  Hill,  Richard, 
700  S.  Flower,  Los  Angeles,  CA  90017. 


GOVERNMENT  JOBS.  $16,040  - 
$59,230/yr.  Now  Hiring.  Your  Area. 
(805)  687-6000  Ext.  R-4261  for 
current  Federal  list.  (Fee  required). 


LARGE  DELAWARE  Weekly  looking  for 
solid  news  reporter.  Photography  exper¬ 
ience  helpful.  Send  resume  and  salaiy 
requirements  to  Michael  Mills,  Atlantic 
Publications,  PO  Box  309,  Rehoboth, 
DE  19971. 


IJE  President/CEO 

Journalist,  media  executive  or  profes¬ 
sor  wanted  to  serve  as  president  of 
Institute  for  Journalism  Education. 
Based  at  UC  Berkley,  IJE  operates 
(our  respected  training  programs  to 
promote  racial  diversity  in  the  news¬ 
paper  industry.  Responsibilities 
include  administration,  fund  raising, 
public  speaking  and  program  devel¬ 
opment.  Send  resume  to:  Dorothy  Gil¬ 
liam,  IJE  Presidential  Search  Com¬ 
mittee,  c/o  The  Washington  Post, 
1150  15th  St.  NW,  Washington,  DC 
20071. 


MANAGING  EDITOR  for  a  30,000  PM 
seven-day  paper  in  a  growing  area  of  the 
southeast.  We  need  a  high-energy, 
creative,  expierienced  individual  with  an 
emphasis  on  management  skills.  This 
individual  must  be  able  to  motivate 
people  in  our  continuing  effort  to 
achieve  excellence  in  many  areas. 

We  have  an  excellent  benefits  package 
including  a  401 K  plan.  Please  send 
resumes  to  Box  2979,  Editor  & 
Publisher. 


MANAGING  EDITOR  Quality,  prize¬ 
winning  New  England  weekly  seeks  an 
individual  experienced  in  page  layout, 
editorial  and  headline  skills,  news  judg¬ 
ment  and  community  journalism.  Must 
be  a  good  motivator  and  have  strong 
managerial  skills  to  lead  and  develop 
young  staff.  Great  opportunity  for  young 
administrator  on  the  rise  or  the  more 
experienced  individual  who  simply 
prefers  life  in  the  country.  Replies  from 
Zones  1  and  2  only.  Box  3007,  Editor  & 
Publisher. 


CORPORATE  COMMUNICATIONS  DIRECTOR 

Rodale  Press,  a  thriving,  progressive  publisher  seeks  a 
high-energy  director  for  our  Corporate  Communications 
Dept.  Responsibilities  include  publicizing  corporate  inter¬ 
ests,  including  13  national  magazines  and  best  selling 
books.  Three  years  publicist  and  managerial  experience  a 
must.  Publishing  anci  agency  background  is  preferred  and 
promotion  and  journalism  skills  a  big  plus.  This  is  a  chal¬ 
lenging  growth  opportunity  to  work  with  the  best  in  the  field 
from  the  beautifuT  Lehigh  Valley  area  in  Eastern 
Pennsylvania. 

Please  send  resume  and  salary  requirements  to: 

Personnel  Dept.  (CCD-EP) 

RODALE  PRESS,  INC. 

33  East  Minor  St. 

Emmaus,  PA  18098 
EOE 
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HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


LIFESTYLE  EDITOR 
The  Pittsburgh  Press,  240,000 
daily-550,000  Sunday,  is  looking  for  a 
proven  manager-idea  person.  We're  a 
staff  of  28,  publishing  12  sections 
weekly,  in  process  of  reorganizing  the 
features  department.  Assignment  editor 
position  includes  supervising  10  staf¬ 
fers  with  responsibility  for  7  sections 
weekly.  Hard  news  experience  a  definite 
plus.  Send  cover  letter,  resuriie  and  a 
week  of  sections  to:  Barbara  Griffin, 
AME/Features,  The  Pittsburgh  Press, 
34  Blvd.  of  the  Allies,  Pittsburgh,  PA 
15230.  No  phone  calls,  please. 


MINORITY  AFFAIRS  DIRECTOR 
National  Association  in  Reston,  VA, 
seeks  news  professional  to  staff  minori¬ 
ty  recruitment  program  focusing  on 
newsroom.  Minimum  5  years  daily 
newspaper  work,  plus  experience  in 
minority  issues  required.  Send  resume 
and  salary  requirements  to  Executive 
Director,  PO  Box  17004,  Washington, 
DC  20041. 


MANAGING  EDITOR 
Managing  editor  for  a  small,  conscien¬ 
tious  daily  in  the  Pacific  Northwest. 
Requirements:  experience  and  compe¬ 
tence  in  reporting,  writing,  editing, 
layout,  and  managing  personnel.  Mam 
objective:  Put  out  a  strong,  compelling, 
local-news  product.  Send  letter, 
resume,  clips  tO:  Box  2927,  Editor  & 
Publisher. 


NEWS  EDITOR-  Southern  Virginia  daily 
needs  an  experienced-but  not  worn  out- 
news  editor  to  help  direct  staff  of  a 
newspaper  that  is  committed  to  strong 
local  coverage.  Solid  editing  and  layout 
skills  required.  Send  resume  and 
samples  of  work  to  Ginny  Wray,  PO  Box 
3711,  Martinsville,  VA  24115. 


REPORTER 

A  gifted  writer;  a  determined  reporter;  a 
seasoned,  dedicated  professional... we 
are  an  award-winning,  30,000  circula¬ 
tion,  7-day  AM  with  a  commitment  to 
excellence  and  a  history  of  leadership 
looking  for  one  outstanding  reporter 
(who  can  fill  those  qualities.)  We  offer 
an  excellent  salary  and  a  fast  track  to 
advancement  for  the  right  candidate. 
Send  resume,  clips  and  references  to 
Terrence  Brennan,  Editor,  The  Mercury, 
Hanover  &  King  Sts.,  Pottstown,  PA 
19464. 


REPORTER 

First-rate  reporter  to  cover  national 
stories,  with  emphasis  on  enterprise 
reporting  of  military  affairs,  for  the 
Army  Times,  the  Washington-based, 
135,000  circulation  independent 
newspaper  read  by  military  personnel 
and  policy-makers' worldwide.  Excellent 
benefits.  Send  resume  to  Human 
Resources,  Att:  Reporter  Army  Times, 
EP  187. 

The  Times  Journal  Co. 

6883  Commercial  Dr. 

Springfield,  VA  22159 
EOE 


REPORTER:  15,000  AM  regional  daily 
in  northern  Shenandoah  Valley  seeks 
thorough  reporter,  gifted  writer.  Job 
could  include  some  part-time  editing. 
Excellent  salary  and  benefits.  Send 
resume  and  clippings  to  Box  69,  Stras- 
burg,  VA  22657. 


REPORTER 

Small  daily  in  northwest  NJ  looking  for 
bright,  aggressive  reporter.  The  applic¬ 
ant  should  have  good  news  instincts,  a 
love  of  the  business  and  a  demonstrated 
flair  for  the  language.  Competitive 
salary.  Send  resume  and  clips  to  R. 
Bergmann,  New  Jersey  Herald,  PO  Box 
10,  Newton.  NJ  07860. 


SCIENOE  WRITER/EDITOR 
The  Agricultural  Communications  office 
at  Oregon  State  University  is  looking  for 
an  innovative  science  writer/editor. 
Duties  include  writng  for  newspapers 
and  magazines  and  editing  technical 
reports.  Requires  master’s  degree, 
newspaper  or  magazine  experience. 
Assistant  professor  rank,  competative 
salary,  desirable  location,  good  health 
plan,  a  month  of  vaction.  To  apply 
contact  Agricultural  Communications, 
Attn:  Tammy  Barr,  OSU,  Corvallis,  OR 
97331,  (503)  754-3311.  The  closing 
dale  is  July  1,  1988.  The  Agricultural 
Communications  Office  is  an  Affirma¬ 
tive  Action/Equal  Opportunity  Employer 
and  complies  with  Section  504  of  the 
Rehabilitation  Act  of  1973.  OSU  has  a 
policy  of  being  responsive  to  the  needs 
of  dual  career  couples. 


SPORTS  COPY  EDITOR 
Sharp  copy  editor  sought  tor 
45,000-circulation  Montana  AM  daily. 
Experienced  in  editing  copy,  writing 
headlines  and  laying  out  pages 
required.  Paginating  skills  helpful. 
Competitive  salary  and  benefits.  Must 
be  willing  to  work  nights  and  weekends. 
Send  resume  tO:  George  Geise,  Sports 
Editor,  Great  Falls  Tribune,  PO  Box 
5468,  Great  Falls,  MT  59403. 


SPORTSWRITER  needed  for  progres¬ 
sive  Indiana  daily.  Some  general  assign¬ 
ment  work  required.  Competitive  salary 
and  benefit  package.  Prefer  1  or  2  years 
experience.  Send  resume  to  Box  2967, 
Editor  &  Publisher. 


THE  WENATCHEE  WORLD,  in  the  heart 
of  Washington  stale  apple  country  is 
updating  its  job  application  file  in  anti¬ 
cipation  of  possible  future  openings.  We 
are  looking  for  candidates  for  beat  and 
general  assignment  reporters  in  the  the 
city  room  and  bureau  positions  in  outly¬ 
ing  communities.  Top  salary  and  bene¬ 
fits.  The  World  is  a  30,000  circulation, 
6-day  week  afternoon  publication  with 
3  zoned  editions  each  day.  We  are 
strong  on  local  coverage.  Please  do  not 
apply  unless  you  have  at  least  3  years  of 
full-time  experience  on  a  daily  news¬ 
paper.  No  phone  calls.  Write  George 
Richardson,  Managing  Editor,  The 
Wenatchee  World,  PO  Box  1511, 
Wenatchee,  WA  98807, 


Create  Your  Own  Dream  Magazine 


Global  Communications  Company  seeks 
well  connecte(j  editors/reporters  to  create 
custom  magazines  for  industry.  You  work 
with  our  team  to  create  prototype  and  help 
sell  your  concept  to  targeted  companies. 
You  become  the  editor.  Major  Players  Only- 
Interested  or  intrigued!  -  Send  Clips, 
resume  to  Box  3014,  Editor  &  Publisher. 


THE  DULUTH  NEWS-TRIBUNE,  a 
Knight-Ridder  newspaper  in  Northern 
Minnesota,  has  an  opening  for  an  arts 
and  entertainment  writer.  Versatility  is  a 
must.  The  beat  encompasses  all  the 
performing  arts,  from  ballet  to  heavy 
metal  rock,  as  well  as  the  visual,  perfor¬ 
ming  and  literary  arts  and  local  televi¬ 
sion.  The  job  calls  for  reviews  and  news 
coverage.  Send  resumes  and  clips  tO: 
Bob  Ashenmacher,  Lifestyle  Editor, 
Duluth  News-Tribune,  424  W.  First  St., 
Duluth,  MN,  55802.  No  phone  calls. 


WIRE  EDITOR 

57,000  Knight-Ridder,  Pulitzer  Prize¬ 
winning  PM.  Two  to  three  years  desk 
experience.  Coordinate  wires.  Combine 
versions.  Some  layout.  In  charge  of 
Weekend  Edition.  Affordable  living.  Top 
schools.  Excellent  benefits.  Write: 
Steve  Grimmer,  News  Editor,  The  News 
Sentinel,  PO  Box  102,  Fort  Wayne,  IN 
46801.  An  equal  opportunity  employer. 


WRITER/EDITOR  for  Wake  Forest 
University  Media  Relations.  I  want 
someone  who  loves  to  write  to  produce 
vibrant,  interesting  features  on  Wake 
Forest  research,  from  the  arts  to  the 
sciences.  If  PR  is  your  life,  don't  apply. 
I  want  a  writer.  Minimum  Bachelor’s 
degree  and  5  years  newspaper  report¬ 
ing.  Mid-$20’s.  Send  resume  and  3  to 
5  clips  to  Director  of  Media  Relations, 
7205  Reynolda  Station,  Winston- 
Salem,  NC  27109. 


MARKETING 


PROMOTION/MARKET 
RESEARCH  ASSISTANT 
Must  have  3  years  promotion/marketing 
experience.  Ability  to  work  with  and  to 
analyze  data,  to  develop  marketing 
strategies.  Computer  experience  strong 
writing  and  creative/  design  abilities 
essential.  Send  .esumes  to  The  News 
Journal  Co.,  PO  Box  1111,  Wilmington, 
DE  19899 


PHOTOGRAPHY 


PHOTOGRAPHER  -  For  43,000-circu¬ 
lation,  full-color,  high-quality  daily  in 
fast-growing  region.  Assigments  range 
from  Seaway  shipping  to  Army  maneuv¬ 
ers.  Upper  teens  to  start;  good  benefits; 
professional  atmosphere.  Write  Jim 
Kevlin,  Watertown  Times,  Watertown, 
NY  13601  or  call  (315)  782-1000, 


PHOTOGRAPHY 


CALIFORNIA-BASED,  employee- 
owned.  business  photojournalism 
service  must  fill  a  position  in  the 
midwest,  preferably  in  Chicago.  We 
write  magazine  articles  and  offer  the 
gamut  of  editorial  services  to  Blue  Chip 
corporate  clients.  Do  you  have  excellent 
skills  and  discipline  as  both  a  writer  and 
photographer?  Are  you  creative,  prolific, 
ambitious  and  detailed-oriented?  Would 
you  like  to  work  for  a  company  that  links 
earnings  to  productivity  and  have  a 
liberal  benefits  program?  If  you  thrive 
under  pressure,  genuinely  enjoy  people, 
like  traveling,  are  willing  to  work  out  of 
your  home,  have  an  interest  in  accounts 
management  and  responded  with  a 
resounding  ‘‘YES"  to  all  preceding 
questions,  send  resume,  salary  history 
and  recent  writing  and  photography 
samples.  Journalism  degree  required. 
No  novices.  Write  to  Box  3013,  Editor  & 
Publisher. 


PHOTOGRAPHER-SPORTS  WRITER 
opening  expected  at  large  weekly  in 
resort  area  of  Rockies.  Will  shoot  color 
and  B/W,  run  darkroom  and  write  some 
sports.  Experience  preferred,  but  recent 
grads  with  talent  and  enthusiasm  will 
be  considered.  Send  resume  and 
samples  of  photos  and  writing  to  Box 
3008,  Editor  &  Publisher. 


PRODUCTION 


GROUP  OF  Southern  Delaware  weeklies 
is  offering  a  guaranteed  salary  position 
to  a  hands-on  composition  su^rvisor  to 
oversee  advertising  and  editorial  copy 
flow.  Shop  averages  90-100  broad¬ 
sheets  a  week.  No  job  work  involved. 
Send  resume  and  salary  requirements 
to  Michael  Mills,  Atlantic  Publications, 
PO  Box  309,  Rehoboth,  DE  19971. 


GROWING  SUN  BELT  Publishing 
Company  interviewing  for  production 
management  position.  Successful  appl¬ 
icant  will  play  an  integral  role  in  assur¬ 
ing  quality  control,  production  efficien¬ 
cy.  planning.  Will  report  directly  to 
operation  director.  Successful  applic¬ 
ant  will  possess  minimum  of  A. A,  in 
printing  technology  or  related  field  and/ 
or  minimum  of  3  years  hands-on  experi¬ 
ence  in  web  offset  printing,  ability  to 
work  with  supervisors  to  achieve 
common  goals,  willingness  to  work 
nights;  off  Friday/Saturday.  If  you  are 
"self-starter”  and  are  interested  in  play¬ 
ing  a  major  role  in  our  growing  firm, 
send  resume  to  Box  2968,  Editor  & 
Publisher. 


EXPANSION  OPPORTUNITIES 

Dewar  Information  Systems  Corporation  (DISC) 
invites  experienced  candidates  to  apply  for  positions 
in  the  following  areas; 

•  Applications/Installations  •  System  Documentation 

•  Customer  Education  •  Sales  •  Customer  Support 

DISC  offers  challenge,  excellent  benefits  &  growth 
opportunities  working  with  the  PC-based  DISCnet  & 
Discovery  pagination  system. 

Candidates  may  visit  DISC  at  ANPA  Booth  #105  or 
submit  resumes  to  our  corporate  offices. 


Dewar  Information  Systems  Corp. 

Executive  Services 
9901  Derby  Lane 
Westchester,  IL  60153 
(312)  344-1025 
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HELP  WANTED 


PRODUCTION 


EXPERIENCED,  QUALITY  CONSCIOUS 
urbanite  pressman  with  mechanical 
ability  for  independent  30,000,  6-day 
daily  in  central  Washington  state. 
Excellent  salary  and  benefits.  Great 
place  to  live  and  work.  Send  resume  or 
call  Cheri  Shaw,  Personnel  Administra¬ 
tor,  The  Wenatchee  World,  PO  Box 
1511,  Wenatchee,  WA  98807,  (509) 
663-5161. 


MAILROOM  FOREMAN 
A  progressive  Zone  1  morning  daily 
(50,000  plus)  seeks  a  leader  to  take 
charge  of  mailroom  operation.  We’re 
nearing  completion  of  a  fully  automated 
facility  with  on-line  inserting.  Candi¬ 
date  must  be  ready  for  the  challenges  of 
a  start-up.  Previous  mailroom  supervis¬ 
ory  experience  a  must.  We  offer  excel¬ 
lent  benefits  and  salary.  Send  resume 
and  salary  requirements  to  Box  3001, 
Editor  &  Publisher. 


PRE-PRESS  MANAGER 
Experienced  composing  room  supervi¬ 
sor  to  head  combined  day  and  night 
production  staff  for  30,000  daily  in 
North  Dakota's  most  beauitiful  city  and 
newest  plant.  Should  be  familiar  with 
electronic  copy  processing,  cold  type 
and  full  color.  Knowledge  of  camera- 
plate,  press  (Urbanite),  Urbanite,  mail- 
room  and  computer  programming  would 
be  a  plus.  Send  cover  letter  and  resume 
to:  Paula  Redmann,  Human  Resources 
manager.  The  Bismarck  Tribune,  Box 
1498,  Bismarck,  ND  58502.  Applica¬ 
tion  deadline:  July  1,  1988. 


E&P 

CLASSIFIEDS 
(212)  675-4380 


PRODUCTION  MANAGER 
We  need  someone  to  take  charge  of  all 
production  responsibilites.  We  print  five 
daily  newspapers  and  several  weeklies 
on  two  press  lines  with  19  Urbanite 
units  and  three  folders.  Our  customers 
include  The  prestigious  Christian 
Science  Monitor,  The  American  Banker 
and  Gannett's  El  Diario.  All  deserve  and 
get  top  quality  every  day.  Our  compos¬ 
ing  room  produces  the  equivalent  of 
1,400  tab  pages  a  week,  many  through 
our  Hastech  ad  and  page  layout 
systems.  It  you’re  good  enough  to 
handle  this  multi-faceted  operation 
WRITE  to  Bill  Canino,  Greater  Media 
Newspapers,  One  Register  Plaza, 
Shrewsbury,  NJ  07702. 

PRODUCTION  MANAGER 
One  of  the  top  Zone  2  newspapers  seeks 
an  experienced  production  manager. 
Multi-location  plant.  Circulation 
460,000  daily,  678,000  Sunday.  Mind 
set  on  quality  assurance.  Administrative 
ability,  employee/labor  relation  skills  a 
plus.  Excellent  salary,  benefits.  Send 
resume  to  Box  2780,  Editor  & 
Publisher. 


HELP  WANTED 


PRODUCTION 


WANTED  PRINTING  PLANT  MANAGER 
New  operation  in  Central  Ohio  location. 
Very  competitive  salary  and  benefits. 
Please  send  resumes  to  Bill  Cole,  ADD 
Inc.,  600  Industrial  Drive,  Waupaca, 
Wl  54981. 


PUBLIC  RELATIONS 

WEST  COAST  PR  |ob  listings.  Biweekly 
newsletter  tracks  current  openings. 
$30/3mos.  For  free  sample,  SASE  to 
PR  Jobs,  POB  186,  Carmichael,  CA 
95609. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


EXPERIENCED  PUB/GM  with  outstand¬ 
ing  25-yr.  record  of  success  in  competi¬ 
tive  dailies,  weeklies  and  shoppers  avail, 
due  to  sale  of  present  publication. 
Expertise  incl.  marketing,  sales  deve¬ 
lopment,  budgeting,  cost  control  and 
new  technology.  May  consider  invest¬ 
ment  oppty.  Box  2999,  Editor  & 
Publisher. 


_ CARTOONIST _ 

AWARD  WINNING,  experienced  editor¬ 
ial  cartoonist  seeks  a  paper  looking  to 
add  extra  punch  to  its  editorial  page. 
Top-notch  drawings  and  insightful  wit 
are  the  strong  points  of  my  work.  Box 
2994,  Editor  &  Publisher. 


_ CIRCULATION _ 

COUNTRY  CIRCULATION  JOB  wanted. 
Will  travel.  Experience  with  Kansas, 
North  Dakota  and  Oklahoma  dailies. 
Gene  E.  Springer  (701)  572-3119. 

YOUNG,  AGGRESSIVE,  professional 
Circ.  Director  seeks  new  challenges 
with  progressive  organization.  Diversi¬ 
fied  experience,  forte  in  motivation, 
marketing.  Very  people-oriented  with 
accent  on  detail  and  service.  Extensive 
sales  background  as  well  as  budgeting, 
ABC,  incentive  and  retention  programs. 
Dedicated,  positive,  team  player.  Box 
2888,  Editor  &  Publisher. 


YOUNG  CIRCULATION  PROFESSION¬ 
AL,  6  years  small  daily,  major  metro 
experience,  seeks  to  relocate  near  fami¬ 
ly,  in  the  Eastern  Indiana,  Western  Ohio 
area.  I  would  like  to  trade  my  circulation 
experience,  along  with  hard  work  and 
dedication  for  a  position  with  stability 
and  growth  potential.  If  you’re  in  need 
of  a  hands-on  circulator,  I  have  experi¬ 
ence  in  all  phases  of  the  business  and 
would  consider  all  opportunities.  Box 
3009,  Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


1990s  newsroom  leader  wants  team¬ 
building  challenge  on  mid-size  daily 
with  a  passion  for  quality  publishing. 
Box  3004,  Editor  &  Publisher, 


ADVERTISING  DIRECTOR 
Motivated,  enthusiastic  advertising 
director  seeks  advertising  director’s 
position  with  potential  for  GM/ 
Publisher.  Track  record  demonstrates 
strong  classified,  retail,  co-op,  produc¬ 
tion  and  commercial  printing  back¬ 
ground.  Good  leadership,  training,  orga¬ 
nizational  and  people  skills.  Two  API 
seminars.  Gannett-trained  in  both  clas¬ 
sified  and  retail.  College  degree. 

There  will  be  NO  fee  if  you  hire  this 
candidate.  His  present  employer  has 
already  paid  our  fee.  If  interested  in 
obtaining  more  information  regarding 
this  individual,  please  contact: 

GOOD  NEWS 
Suite  270  North 
Alpine  Center 
Bettendorf,  lA  52722 
(319)  359-4877 


AEROSPACE  EDITOR  -  Top  Washington 
pro  will  free-lance  newspaper,  maga¬ 
zine  articles,  columns,  speeches  on 
defense,  electronics,  computers,  robo¬ 
tics.  Write  Box  312,  Bethseda,  MD 
20817. 


AGGRESSIVE,  WELL-ROUNDED 
EDITOR-REPORTER  with  extensive 
newspaper  and  wire  service  seeks  elec¬ 
tronic  or  print  media  position  based  in 
Israel  to  cover  Middle  East.  Box  3000, 
Editor  &  Publisher. 


EDITOR-REPORTER  -  Seeks  reporting 
job  on  daily  or  suburban  weekly.  6  years 
daily.  1-1/2  years  suburban  weekly. 
Had  long  time  care  of  mother,  now 
deceased. 

Ready  and  eager  to  get  back  to  news¬ 
paper  business.  J-school  grad. 
1986-87  courses,  reporting,  editing 
modern  newspaper:  All  American 
college  paper.  1988,  new  75,000  circ., 
monthly  newspaper  for  disabled,  asst, 
to  Editor.  Cheryl  A.  Spencer,  718  N. 
32nd  Ave.,  Hollywood,  FL  33021, 


FEATURE  WRITER:  Nine  years  experi¬ 
ence  including  entertainment  (pop 
music)  and  hard  news,  now  seeking 
move  to  medium  or  large  daily  outside 
the  Midwest.  Award-winner;  great  clips. 
Box  2992,  Editor  &  Publisher. 


OUTDOOR  WRITER,  top-notch,  needs 
change  of  scene.  Ten  years  on  metro 
dailies,  hundreds  of  magazine  credits: 
Your  readers  know  me.  Ready  now  but 
willing  to  wait  tor  the  right  opportunity. 
Box  2984,  Editor  &  Publisher, 


POSITIONS  WANTED 


EDITORIAL 


POLICE  REPORTER 
Police  academy  grad  seeks  reporting 
pst.  Unique  combo:  BJ  degree;  7  yrs. 
in  news.  Prefer  Texas,  South,  West. 
Contact  Joe  Dacy,  23(31  Christopher, 
Abilene,  TX  79602,  (915)  673-8886. 


POLITICAL  REPORTER  with  11  years 
experience  seeks  move  to  editing  posi¬ 
tion  on  30,000  or  larger  daily  in  Zones 
2,  3  or  4.  Excellent  writing,  MA, 
congressional  fellow.  Box  3002,  Edit¬ 
or  &  Publisher. 


REPORTER/EDITOR  with  proven  record 
of  accomplishment,  unlimited  initia¬ 
tive,  and  five  years  of  experience  seeks 
return  to  daily  newspaper.  Box  3005, 
Editor  &  Publisher. 


SENIOR  LEVEL  Sportswriter  anxious  to 
leave  paper  facing  bleak  future.  Boss 
will  furnish  top  reference.  Box  2949, 
Editor  &  Publisher. 


SLOT  MAN  at  award-winning  36,000 
PM  Daily,  with  experience  writing  preps 
to  pros,  wants  full-time  writing  job 
again.  V/ill  travel.  Box  2971,  Editor  & 
Publisher. 


USER  FRIENDLY,  award-winning,  take 
charge  managing  editor  who  won’t  give 
you  a  syntax  error.  Mid-40’s.  Seeks 
position  with  small  or  medium  daily. 
Computer-budget  oriented  wordsmith 
with  excellent  references,  vast  experi¬ 
ence.  Prefer  Midwest  or  South.  Box 
3010,  Editor  &  Publisher. 


YOUR  LAS  VEGAS  connection  team  of 
writers  versatile  enough  to  cover  any 
aspect  of  Vegas.  Sports  betting,  gaming 
tables,  business,  conventions,  enter¬ 
tainment,,  tournaments,  etc.  Maryann 
Guberman,  4308  Koval  Ln,  #3A,  Las 
Vegas,  NV  89109, 


_ FREELANCE _ 

MEXICO  CITY-based  ]ournalist  seeks 
freelance  assignments.  Skilled  in  news 
features  and  analysis.  Reply  to  Box 
2988,  Editor  and  Publisher. 


PHOTOGRAPHY 


6-1-  years  weekly-daily;  1st,  2nd  Alaba¬ 
ma  Press;  hard  worker  gives  you  2  for 
price  of  one!  GO-GETTER!  Will  relocate- 
hire  me  today!  Jeff:(201)-773-7966. 


PHOTOJOURNALIST.  World  class. 
Housebroken,  Respects  editors, 
management  experience.  Great  eye  for 
spot,  sports,  feature.  Paul  (312) 
422-6282. 


ATTENTION  ADVERTISERS: 

Please  note  that  Editor  &  Pub¬ 
lisher’s  offices  will  be  closed  on 

Monday,  July  4th, 

when  submitting  ad  copy  for  the 

July  9th  issue. 
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SHOP  TALK  AT  THIRTY 

Media  coverage  of  the  1988  presidential  election 


By  Erik  P.  Bucy 

On  the  day  Vice  President  George 
Bush  secured  the  Republican  pres¬ 
idential  nomination  —  April  26  — 
his  former  challenger.  Senator  Bob 
Dole  (R-Kan.),  embittered  by  his 
unsuccessful  campaign,  accused  the 
media  of  ruining  his  chances  for  elec¬ 
tion  and  claimed  he  was  the  victim  of 
negative  news  coverage. 

The  sharp-tongued  Senate  minority 
leader,  who  dropped  out  of  the  GOP 
race  March  29,  criticized  the  media 
for  focusing  on  “gossip  and  nit-pick¬ 
ing”  rather  than  examining  his  posi¬ 
tions  on  important  issues.  Moreover, 
he  said  the  reporters  covering  his 
campaign  demonstrated  a  proverbial 
liberal,  anti-Republican  bias. 

“What  I  witnessed  generally  on  my 
own  campaign  plane  was  an  aircraft 
filled  with  reporters  who  became  each 
other’s  best  audience,”  Dole  was 
quoted  as  saying.  “It  was  an  ultra¬ 
insider’s  game  of  gossip  and  nit-pick¬ 
ing  that  turned  presidential  campaign 
coverage  into  [a  game  of]  Trivial  Pur¬ 
suits. 

“Preconcieved  notions,  prewritten 

(Bucy  is  a  graduate  student  major¬ 
ing  in  print  Journalism  at  the  Univer¬ 
sity  of  Southern  California  and  is  cur¬ 
rently  interning  at  the  Los  Angeles 
Herald  Examiner.) 

,  Carrier- 
Insurance 


stories  and  premeditated  cliches  were 
all  confirmed  regardless  of  the  facts 
and,  if  there  were  a  nice  soap  opera 
campaign  story  out  there,  it  would  be 
kept  on  the  spin  cycle  for  a  good  week 
or  so.” 


suitability  for  office. 

“Dole’s  comments  were  totally  ger¬ 
mane  to  what  kind  of  president  he 
would  make,”  said  Don  Fredericks, 
politics  editor  for  the  Los  Angeles  Her¬ 
ald  Examiner.  “He  lost  because 


Yet  newspapers  editors,  politics  writers  and  political 
observers  reject  Dole’s  claim  that  negative  coverage 
of  his  campaign  forced  him  to  drop  out  of  the  race. 


1^4 


Once  considered  to  have  the  best 
chance  for  his  party’s  nomination. 
Dole  was  dogged  throughout  his  cam¬ 
paign  by  stories  about  turmoil  and 
mismanagement  in  his  campaign 
organization  —  his  two  top  advisers 
were  both  fired  by  his  campaign 
manager  —  as  well  as  by  allegations 
that  money  in  his  wife’s  blind  trust 
had  been  invested  for  the  personal 
benefit  of  the  trustee. 

Yet  newspapers  editors,  politics 
writers  and  political  observers  reject 
Dole’s  claim  that  negative  coverage 
of  his  campaign  forced  him  to  drop 
out  of  the  race.  Rather,  they  maintain 
that  Dole’s  lack  of  organization 
undermined  his  bid  for  the  Republi¬ 
can  nomination  and  that  his  actions  as 
a  candidate  were  indicative  of  his 
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he  was  slow  to  organize,  he  never  put 
together  a  cohesive  campaign,  and  he 
wasn’t  able  to  delegate  decisions.  If 
you’re  unable  to  delegate  your  cam¬ 
paign,  how  are  you  going  to  delegate 
your  office?” 

Although  the  Dole  campaign’s 
internal  dissension  and  poor  fund¬ 
raising  efforts  may  not  have  seemed 
like  big  news  vis-a-vis  the  Democrats, 
whose  race  was  thrown  into  wild  dis¬ 
array  by  the  Gary  Hart  scandal,  politi¬ 
cal  observers  say  Dole’s  mistakes 
were  in  fact  big  news  on  the  Republi¬ 
can  side. 

Dole  also  was  a  victim  of  the  back- 
stabbing  nature  of  the  Republican 
race,  according  to  David  Lauter, 
political  writer  for  the  Los  Angeles 
Times’  Washington  bureau. 

“There  were  more  negative  stories 
coming  out  of  the  Republican  race 
than  out  of  the  Democratic  race,” 
Lauter  remarked.  “That’s  true 
because  the  Republicans  were  shoot¬ 
ing  at  each  other  and  the  Democrats 
weren’t” 

To  a  certain  extent,  the  Dole  cam¬ 
paign  invited  negative  coverage,  Lau¬ 
ter  added.  The  senator’s  reputation 
for  nastiness  and  his  frequent  attacks 
on  Bush,  such  as  his  comment  during 
a  nationally  televised  candidates’ 
forum  to  tell  Bush  “to  stop  lying 
about  my  record,”  provided  excellent 
fodder  for  the  national  press  to  devise 
glaring  headlines. 

Nevertheless,  editors  themselves 
maintain  that  the  role  the  press  played 
in  Dole’s  demise  was  at  the  most  inci¬ 
dental;  Dole,  they  claim,  did  himself 
in. 

“To  anyone  who  thinks  that  the 
media  can  make  or  break  a  candidate, 
1  Just  say  look  at  Bruce  Babbitt’s 
case,”  commented  Fredericks.  “The 
one  guy  who  was  the  media  darling  of 
(Continued  on  page  46) 
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For  years  weVe  filled  teaching  positions  at  bargain  prices. 

The  sale  is  over. 


We  have  shortchanged  Americas  teachers 
throughout  our  history.  Conditions  allowed  us  to. 

Until  the  second  half  of  this  century,  teaching 
was  one  of  the  few  professions  open  to  women  and 
minorities.  Thankfully,  in  the  last  three  decades,  that 
has  changed. 

But  now  the  profession  of  education  must  com- 
|3ete  with  other  professions  on  an  even  field. 

As  things  stand  right  now,  it  can’t.  A  teacher  with 
a  masters  degree  and  15  years’  experience  can  expect 
to  earn  only  $26,000  a  year,  on  a  national  average. 


The  result  is  an  expanding  teacher  shortage. 
This  shortage  means  fewer  courses  and  overcrowded 
classes.  It  will  lead  to  a  less  qualified  workforce,  to 
growing  numbers  of  young  people  who  lack  the  skills 
they’ll  need  to  compete  in  the  complex  world 
marketplace. 

We  can’t  expect  to  fill  teacher 
ranks  without  paying  teachers  the 
professional  wage  thev  deserve.  I  I  w 

Because  the  X  rV/CV 

sale  is  over.  National  Education  Association 
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THE  OBSERVER 


ft  s  not  that  dilferent  fix)m  covering 
City  Hall.”  That’s  how  Ann  McFeatters 
describes  her  job  as  White  House  corres¬ 
pondent  for  Scripps  Howard 

She  began  her  reporting  career  in 
America’s  heartland,  covering  local 
government  for  papers  in  Indiana  and 
Pennsylvania.  She  hasn’t  forgotten  how 
to  ^te  for  average,  everyday  citizens. 
Unfazed  by  the  glamour  of  her  beat  and 


her  contact  with  world  figures,  she  writes 
about  history-making  events  as  if  talking  to 
her  next-door  neighlxir. 

She  sorts  out  issues  and  puts  them 
into  a  no-nonsense  perspective.  Her  solid 
journalistic  instincts  are  backed  by  old- 
fashioned  common  sense. 

Ann  McFeatters.  Digger.  Observer. 
Interpreter.  One  of  the  more  than  8,000 
people  at  Scnpps  Howard  Newspapers. 
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